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FROM  THE  EDITOR

On March 27th, the staff at our EMY Africa office wrapped up for the 
day and headed home a little early. There were doleful looks. Most 
realised we might not be seeing one another for weeks. It’d become 
increasingly clear to all of us that we were in for a long haul. The 
President was about to declare a lockdown. Unnerving times.

Across the world, versions of this were playing out. Understandably, 
the corona virus pandemic disrupted a lot of plans in the first half 
of the year. All events had to be cancelled or postponed. Of course, 
the EMY Africa Awards and the relaunch of the magazine weren’t 
exempt. But through all the uncertainty, if there’s one thing this year 
has shown us, it’s that whenever the need arises, humanity will rise 
to meet the challenge.

So it is with this issue. This Awards issue represents rising to meet 
the challenge. It is very much the affirmer of life and achievements. 
The men and women in this issue have all set themselves apart in 
one way or the other. 

Take Charles Narh Teye for example. He’s a double amputee who’s 
represented Ghana twice at the Paralympics and now works as a 
personal trainer. The Afrochella founders, are also featured in this 
issue. They have managed to create one of the biggest annual 
festivals in Africa. If anyone deserves to be accorded influencer 
status, it is those three: Abdul Karim Abdullah, Kenny
Agyapong and Edward Adjaye.

Much the same can be said of Abiola Bawuah, who continues to make 
strides in leadership, and of Fred Apaloo, of whom Can-Tamakloe 
writes about with his customary alacrity.

There are stories on Kwaku Bediako of Chocolate Clothing and 
Kwaku Akuoko of Brommon – two men who are germane examples 
of the Ghanaian fashion industry’s reach and influence.

This issue attempts to discover what fills the sails of some of 
2020’s Men of the Year. It is, of course, useful to show examples of 
people who embody the struggle for a more copacetic society, and 
in that regard, who better to feature on the cover of the magazine 
than Ernest Bediako Sampong. The Ghanaian entrepreneur is 
the mastermind behind one of Africa’s largest pharmaceutical 
companies. Even though he’s broken many barriers, it is his passion 
for change that defines him.

I’m very proud of this issue. It’s our first after a major rework and 
overhaul. A big thank you to everyone who contributed to the final 
product. May this issue represent the hard work everyone put in, 
and may you, dear reader enjoy our efforts.

ALBERT CHRIS SOBOH
EDITOR IN CHIEF
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Edudzi Nyomi 
is an environmental scientist with a keen interest in 
using science communications to inform the public 
in an engaging way and promote behaviour change. 
Edudzi earned an environmental science degree 
from the Kwame Nkrumah University of Science and 
Technology in Ghana before joining the West Africa 
Biodiversity and Climate Change (WA BiCC) program as 
an intern in 2017. Now a communications specialist and 
the program’s lead graphic designer, he covers issues 
related to biodiversity conservation and low-emissions 
growth in West Africa.

Fui Can-Tamakloe 
is a published writer and poet based in Accra. He 
enjoys writing stories and articles that capture the 
complexities and nuances of Accra life. When he isn’t 
writing, he can be found on a quiet beach drinking beer.

Lexis Koufie-Amartey
is a writer whose human-interest and sports stories 
have appeared in international outlets such as ESPN, 
Yahoo, The Mirror, KickOff, Goal, amongst others. His 
“Inside Ghana’s largest brothel” publication received 
global praise for exposing law enforcement agency’s 
active role in prostitution-related offences.

Yaw Ofosu Larbi 
Everyone calls me Kawawa. I get asked a lot what it 
means but frankly I can’t go through that excessively 
long, stressful story. I’m a journalist. My mum says I 
first said I wanted to do that when I was in Basic 2. 
Although I think Basic 5 is quite close to the truth. 
It’s a job I have been hitting at for the past five years. 
Most of my life revolves around it now. I’m mostly in 
my office – reading, writing, screaming at people and 
trying to pronounce words the right way. Friends mean 
so much to me. In a world that makes no sense, they 
say the friends you make are the ones who make the 
journey worthwhile. I like to think my confidence is 
solar powered and my smile runs on batteries. Writing 
makes me happy and the ability to tell people’s stories 
gives me joy.

Grace Dorcas Annan 
is a marketer and PR professional who represents 
fashion designers, photographers, models, 
cinematographers in Ghana. She specialises in business 
development and advisory and is passionate about how 
storytelling and targeted fashion messaging create 
business-changing content. Presently a children’s book 
author, she’s obsessed with innovating new ways of 
creating amazing content that’s useful, effective and 
educational for children.

Idrys Mbiah 
is a lawyer in the energy sector and a writer/editor at 
SheMoney finance, a personal finance blog. Idrys is 
on a mission to help individuals in Ghana and around 
Africa to build sustainable wealth and financial security 
through various mediums. or protect and articles that 
capture the 

Maame Yaa Acheampong
is a medical doctor, writer and poet. She has keen 
interests in storytelling and hopes to be involved more 
heavily in medical journalism and advocacy in the near 
future.

Maame Ama Chalker 
is a Ghanaian chemist, travel hacker and adventure 
traveller who has explored over 31 countries. Her 
favourite things to do are kayaking, enjoying street food 
and watching the sunset. When she is not practicing 
chemistry, she spends her time curating her trips and 
volunteering in her community. You can follow her 
travel journey on Instagram and twitter @amachalker 
where she encourages black women to explore the 
world.
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Cutting It Close
Though still at a developmental stage, the Ghanaian fashion industry has 
become a great landmark for global media, key fashion players and buyers, and 
at the fulcrum of it all are brands like Brommon and Chocolate Clothing.

lothing has been an integral part global culture dating as 
far back as thousands of years ago in the Upper Paleolithic 

era. The prehistoric man wore crude loincloth and made tunics 
and other clothes from plant leaves and animal hide. Clothes were 
more of a necessity and for protection then, but much like how the 
Neanderthal evolved to today’s sophisticated man, clothing has 
over the centuries advanced to become part of a bigger industry – 
fashion – where functionality and style are crucial.

Today, fashion is a multi-billion-dollar industry that creates 
jobs throughout the world for designers, models, beauticians, 
make-up artists, creative directors, producers, textile designers, 
manufacturers, event organisers, and more. It is also intrinsically 
linked to other creative industries, including the arts, film and 
music.

The Ghanaian fashion industry isn’t missing out. Though still at a 
developmental stage, it has become a great landmark for global 
media, key fashion players and buyers, and at the fulcrum of it 
all are brands like Brommon and Chocolate Clothing. They have 
become key proponents in bringing their Ghanaian ancestry to the 
foreground, influencing other designers in their wake.

When we look at these men, we can clearly understand why they’ve 
taken pole positions. Their fast thinking, to adopt and adapt to 
consumer wants and insight, has made them two of the most 
sought-after designers in the country. 

Today we sit with Kwaku Boateng Akuoku popularly known as 
Brommon, and Kwaku Bediako of Chocolate Clothing to dive into 
Ghana being on the fashion map, how they’re capitalising, their 
roads to success and the way forward for the industry post-COVID.

BY GRACE DORCAS ANNAN
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Since the dynamic has changed, what do you think the future of 
African fashion will be, post COVID-19?

CHOCOLATE: Well, I believe that COVID has given local businesses 
in general an opportunity to stand out because before COVID and 
the closure of borders, people had the opportunity of going out of 
the borderlines to get items, overlooking the local brands we had. 
Over the past few months, a lot of businesses like ours have given 
them the options to choose from. From now on, African fashion, 
especially local ones, will be in the spotlight because of patronage, 
and for customers looking for local content. 

And this conversation isn’t even limited this to COVID. There has 
been a paradigm shift happening with African owned businesses. 
We have to jump unto digitalisation i.e. e-commerce, using all the 
platforms we have to be able to grow. Customer service in businesses 
needs to improve massively because most businesses will be dealing 
with people all over the world online and not in person. Brands need 
to find a way of delivering satisfactory services to potential clients. 

Has your work evolved since you started your label?

CHOCOLATE: In so many ways, from audience, styles, designs, even 
the logo has evolved. Our first logo was a female mannequin popsicle. 
When we moved to the men’s line it became a bitten popsicle. Then 
it became a “C”, which is in use now.

We first started out as a women’s only line, switched to men’s and 
now we are doing both. Our mantra has always been “be you, be 
different” which is now an integral part of our communication. It 
really didn’t show in there at first. When it comes to our designs 
evolving, it went from ready-to-wear to bespoke, back to ready-to-
wear, from solely ceremonial to corporate and casual included. The 
brand has gone through a lot of growth and development.  

Does your approach differ when designing menswear compared 
to womenswear?

CHOCOLATE: Totally! So for us, it’s not just from men to women; 
we look at designing for individuals. Just as our mantra is literally 
a call to action, we appreciate and celebrate individual style and fit 
for both women and men. We look at the direction and angles of 
design for both men and women. Having said that, there’s always a 

CHOCOLATE

Kwaku Bediako poses for a photo after 
picking up the Brand of the Year award 
at 5th Annual EMY Africa Awards
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structured approach used when I’m designing for the picture which 
helps me execute who is wearing what.

So how would you describe the translation of the vision you have 
prior to the show into what we see on the catwalk?

CHOCOLATE: Well, even though planning is done in the mind, we 
do have a structured approach, and we create what success will look 
like to us. And we translate that to the vision we want our audience 
to see on the catwalk. The objective for us is for the goal to come 
to life, because we want people to see beyond the walk. The most 
intense one yet has to be the show in Ethiopia where we showcased 
30 looks with the take on sustainable fashion. So what we did was 
to relate Chocolate to cocoa and recycle a lot of used sacks which 
were going to be dumped in the markets, gutters etc. We used them 
as accent design to kaftans, shirts and the whole line in show. We 
topped it up with models who’d smeared chocolate dripping down 
the side of their mouths with different kind of chocolates to tell the 
overall story behind that collection. The feedback was great which 
made us know we were able to capture the attention and reach our 
goal. 

There’s a lot of repetitive fashion happening right now, and 
that’s probably because the world is such a small place now, 
where everyone knows everything about everyone all the time, 
like when a product has been released, what people are wearing 
etc. Do you think fashion styles have become a little bit stale?  

CHOCOLATE: You mean, copycats? Hahaha.

putting spotlight on you. 

When you close the page of designing and work, how do you 
unwind? 

CHOCOLATE: Haha! Funny enough I was asked this question last 
week on Joy FM. Prior to this, no one had really asked me that for 
me to candidly give them an answer because my creative work had 
always been how I unwind. Not just designing clothes but with 
almost everything about me, even my haircut! But over the past 
few months, I’ve gone back to biking…responsible riding I mean, 
because when I started riding at 16, I was a little rough on the roads. 
I love traveling, music and art. A lot! Really. Now, it’s all the relaxing 
mode of riding the bike with my colleagues and friends. I’m hoping 
to do a bike tour with some friends and clients in the USA soon. 

Oh, to be very honest with you, I don’t think copycats and people 
not being innovative has something to do with the world being a 
small place. I like to charge people in my industry to be innovative. 
The keyword here is “innovative”. A lot of people just replicate 
designs that someone has put in an effort to create. But having said 
that, inspiration can be drawn from everywhere…but it still doesn’t 
rectify the cloning done by some. Let me use this opportunity to 
appreciate some great designers who put in the effort to bring out 
designs and have been pushing the status quo for a while. The likes 
of Christie Brown, Duaba Serwaa, Details by Nyeyomi, Pistis and a 
few more. I have come to respect these brands that put in the effort 
to not make styles stale. The world is getting tired of seeing same 
designs, so if there’s a need to plug in creatives and designers to 
bring your brand to life instead of tapping into what we are already 
seeing, one must do so! We have amazing students graduating from 
Radford, Joyce Ababio, and a whole lot who have the skills brands 
are looking for to create and be innovative design and style-wise.

With the saturation of fashion in the market, do you have 
conversations with your team and your family about your brand 
identity and staying relevant? 

CHOCOLATE: Definitely! Even though this has been a trying year, it’s 
very clear what our brand vision is. Everyone who joins the Chocolate 
team gets oriented into what the goal and vision is. Sharing where 
we are going as a brand and living that through our line of work is 
as important as the product that we offer. For us, it goes beyond 
the team and family, to our customers. We make our message clear 
on ‘being you, being different’ and remind them we are all about 

Is there one specific pain point that frustrates you most about 
the fashion system?

CHOCOLATE: Hmm, I think this is not just a fashion problem but a 
creative pain point for me. The industry suffers a lot because much 
attention is not given to creatives. Let me use this opportunity to 
tip my hats off to all our older generation fashion designers who 
paved the way for us. Just like how “Friday wear” didn’t just happen.
It’d been a consistent approach used by our system to get people 
to sew. All these problems present opportunities and with a lot of 
challenges, present solutions. 
So even though the system has a lot of problems, I am happy to learn 
about these hitches and problems and provide solutions to them. 

What was the feeling like for your company winning the EMY 
Brand of the Year? 
 
CHOCOLATE:  It was gooooooood! Definitely, we need to give credit 
where it’s due and that’s why I like to appreciate people. Our brand 
just didn’t get here, it’s been a work in progress and has enjoyed a 
lot of patronage, support and network, such as with the EMY brand, 
to name a few. I am glad an influential and big brand like EMY Africa 
sees beyond our brand as a clothing line and more of a mouthpiece, 
a change agent and a pillar of leadership. Such is building a brand. It 
gets to a point you realise; the work doesn’t go unnoticed. And who 
doesn’t like to be noticed?

Awards like these motivate you, gives more hope for us to “stride”.

The likes of Christie Brown, 
Duaba Serwaa, Details by 
Nyeyomi, Pistis and a few 
more. I have come to respect 
these brands that put in the 
effort to not make styles 
stale.”

“
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Stepping into Brommon’s flagship still counts as one of the best 
ambiences and experiences I have had when it comes to clothing 
stores. And the mocktail I was offered…super delicious! I thanked 
him for the drink, took a swig and got right into it. 

Since the dynamic has changed, what do you think the future of 
African fashion will be, post COVID-19?

BROMMON: E-commerce is definitely the way to go since there is 
a restriction on movement and physical shopping. It’s one sector 
African businesses are now looking into. Digitisation is making it 
easy for getting clothes from the workshop to clients. 

Has your work evolved since you started your label?

BROMMON: Absolutely, yes. The goal was always to expand and not 
get complacent or stagnant. So from when we started on the road, 
as I was driving to people’s offices, the plan was to get a showroom 
in two and half years as we built a decent client base and traffic. And 
fast forward, we moved to our dream showroom, and even launched 
a sister brand, that was never part of the original brand but came 

into an existence because of the demand for it. Most of my clientele 
loved their suits but once in a while want to step out in a traditional 
wear for occasions or an outing. So I thought to myself, since I know 
how to handle my people, why not have a product to match what 
Brommon the brand is all about. And that’s how we birthed Laxari. 
I would say we have really evolved even with style, considering how 
we now we have a denim line, polo shirts, men’s accessories like ties 
etc. Quite a wide range. And that wasn’t the case when we started 
6 years ago. 

There is a lot of repetitive fashion happening right now, and 
maybe that’s because the world is such a small place now. Do 
you think fashion styles have become a little bit stale?  

BROMMON: Yes, I would say that, even though fashion revolves – 
always in and out. The problem I have locally, in Ghana, is that there 
is a lot of receptiveness in style and ways people structure a product 
in terms of quality comparing that to Nigeria, since they are the 
epitome of quality control. When you get on social media especially 
Instagram all you see are people craving and rushing into having 
their own brand instead of understudying under an existing brand 

BROMMON
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Man of Style honouree, Kwaku Boateng 
Akuoko (Brommon) shows his prize



to learn the “business of fashion”, which entails a lot. So, people are 
just copying and pasting from stand-out brands. When I’m scrolling 
on IG, 95% of the time I see the same copied outfit in different 
fabrics. It really gets boring after a while. It would have been okay 
if we had these thousand brands come forth with their own ideas, 
designs, uniqueness and innovation. 

Since we are on this topic, with the saturation of fashion in the 
market, do you have conversations with your team and your 
family about your brand identity and staying relevant?

BROMMON: This is something I am about all the time...even with 
our space, how we welcome people, how we make our clients feel in 
the space. For me, it has always not just about the garment but the 
experience we give people by going beyond selling. When people 
get in contact with the brand, they need to feel special. This syncs 
perfectly with our brand identity, which is quality. Aesthetically, 
we are very strategic about how and where we are seen, even to 
interview grants. Our niche for our brand identity is a priority.
We definitely can’t be all things to everybody! Ha-ha.

Do you think due to trade liberalisation, formal education and 
advancements in technology, foreign fashion styles have greatly 
overshadowed the local Ghanaian dressing that are the epitome 
of the rich Ghanaian cultural heritage?

BROMMON: I guess it boils down to the influence from social 
media…if we are talking about this age. How we look at our own 
culture and how we perceive others, especially people coming from 

That sounds cocky but with feedback and knowing few brands out 
there making the cut today, we are stronger and more promising. It 
looks like there’s more brand identity showing up, more platforms 
to reach the outside world. Standards are being raised and I love 
that. We are all learning from the next person. We pick ideas, vision 
and it’s making us stand strong. And even the few years since I came 
into the scene, we have gone forward a little bit more.  

I’ll have to ask this. When we close the page of designing and 
work, how do you unwind? 

BROMMON: I love interior architecture. I’m a big fan of architecture 
as a whole and if I was not doing this, I would’ve probably been 
doing that. After I leave here and go home, I’m always on YouTube, 
learning and watching. It’s quite addictive! I actually talk about that 
more than what I do here. I just like how things take shape, and you 
can see that in this space. 

So, to end this interesting convo with you, what was the feeling 

outside with much stronger hold of their culture even though ours 
is richer. But I think now, we are gradually coming out of that shell 
since the global renowned brands are grasping into our ideas, using 
our patters, designs and making tons of money out of that. This is 
something we should rather embrace and capitalise out of with our 
culture. It has been proven that if we let theirs overshadow ours, 
they are more than willing to take ours and drive it to sales. 
There is so much we can offer culturally if we are careful and start 
paying attention to details and quality. If we have 70% of the brands 
out here doing great and knowing what they stand for, I don’t think 
we can have much influence coming from outside. 

So, is there one specific pain point that frustrates you most 
about the fashion system?

BROMMON: Hahaha, I see people compromising and taking short 
cuts. I get frustrated watching people try in the wrong way possible. 
In terms of business, this thing takes time, so there’s no easy way 
out. Most up-and-coming designers need to go back to the drawing 
board or understudy someone before setting out on their own. 
Learning is key and most of them are not cut out for it. 

When you look at Ghanaian brands today, would you say they 
are stronger than they were 10 years ago?

BROMMON: Big time! Because we are here, Brommon is here! Ha-
ha.

like to win the EMY Man of Style award?

BROMMON: Ha-ha! I’m not going to lie, but it’s long overdue. But 
on a serious note it was great! Recognitions are always good, and I 
hold it dearly. These days when I get approached and they talk about 
winning the “Man of Style”, it’s good to know organisations like EMY 
recognise the efforts we put in. It’s such a good feeling. 

Speaking to these two greats, it’s clear that there’s much hope for the 
Ghanaian fashion industry. Their design and business ethos speak 
for them. Though they aren’t the first in the country to properly have 
a lid on the ‘business aspect’ of the fashion business, you can’t deny 
that they’ve done a pretty good job. 

The world is looking at us for ideas now, and it’s time to capitalise. 
We’re all aware of how short the attention span of the world can be, 
but it’s safe to say that with brands like Brommon and Chocolate at 
the fore, we’re cutting it close. 

31

• Culture •

30  •  WWW.EMYAFRICA.COM



Tel  :  +233 (0) 59 124 8540 Call to book your appointment

The Galleria Mall, Kempinski Hotel Gold Coast City



Villa ‘Er Up!
Quite the successful bloke – Fred Apaloo shares with us the story behind his 
boutique catering house and some of
his hopes and aspirations.

magine this: an intimate setting in the heart of Accra, where 
different social groups meet to enjoy good food, good company 

and a whole lot of networking. That’s the experience Villa Grace 
pop-up dining events seek to provide. The Villa Grace dining events 
are quite popular for their exclusivity and focus on creating an 
unforgettable moment through food. But the experience goes 
beyond pop-up dining events. This boutique catering house also 
offers services for private events and in the comforts of one’s home. 
Started in 2015 by Fred Apaloo, Villa Grace has quite the story to 
share. 

“Villa Grace was never a business that I planned to start. It was 
actually birthed through divine intervention of living my purpose 
and making an impact. I always loved cooking from when I was a 

little boy. So, when I moved back to Ghana and saw the opportunity 
of catering and selling a lifestyle, I jumped on it.”

Fred Apaloo, who swooped the Young Achiever’s Award at this year’s 
EMY Africa Awards 2020, has a lot to be grateful for. Returning 
to Ghana in 2015 after spending some time in the US, Fred’s only 
connection to the Ghanaian world of fine dining was his bachelor’s 
degree in Hospitality Management, and a strong passion for curating 
gastronomical experiences. 

Villa Grace started out as Fred hosting a few friends in his home 
which was actually called Villa Grace; Grace after his grandmother, 
a woman who introduced him to the passions of food. Five years 
down the line, the name Grace is now synonymous to world class 

BY FUI CAN-TAMAKLOE
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gastronomic experiences in Accra, something that Fred is very 
proud of. 

“We truly have grown immensely over the past 5 years from staffing, 
to assets, to production size, to capacity and more. So I am indeed 
very proud of what we have accomplished thus far, but we still have 
a lot of work to do.”

Growth has not been the only win for Fred and his company. 
Through his hard work at making the Villa Grace brand worthy 
of note, Fred has had the pleasure of catering privately for such 
important personalities as Her Royal Highness Margrethe II, Queen 
of Denmark, Facebook CPO Chris Cox, and Thomas Montag, COO of 
Bank of America Merrill Lynch. Also, in June 2018, Fred was named 
to the much-coveted Forbes Africa 30 Under 30, which goes to 
show that his effort and hard work have been noticed and are being 
appreciated. 

Running such a successful brand has however not been a smooth 
journey for Fred. Between impacts on his personal life and dealing 
with problems during business, anybody else would have been 
exhausted. But definitely not the cheerful Fred Apaloo.

“I think my biggest challenge would be time. Ghanaians typically 
don’t have the best sense of time so brunch always ends up being 
dinner,” he chuckled. “But of course, like any service provider we’ve 

...So I am indeed very proud of 
what we have accomplished thus 
far, but we still have a lot of work 
to do.”

“
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also battled the usual issues like staff efficiency, customer service. 
The productions are not really that challenging to be honest, but I 
am sure the design team at Lionheart Events will say otherwise if 
you ask them because dealing with me can be difficult.”

Fred was however wistful about how consuming building a dream 
could be. “I don’t have much time on the weekends anymore to really 
spend time with my friends and family – which is important to me 
because I have the best group of them.”

Like most businesses worldwide, Villa Grace operations have also 
been hit by the covid-19 pandemic. Government safety restrictions 
as well as a value for his clients’ wellbeing led to a halt in operations. 
Fred expressed his disappointment in being unable to operate fully 
during this particular period. “We have not been able to have any 
public productions since the pandemic really hit us. Our clients 
miss us terribly and we miss them too, but it is in the interest of 
everyone’s safety that we follow the guidelines on how and when to 
resume productions. I believe we’re almost there.” 
These challenges have not dampened Fred’s very high spirits. He 

already has dreams and plans for the future. When asked about 
future plans, Fred responded, “For the brand generally I definitely 
would want to go into catering outside of the country and across the 
continent, international pop up events and ultimately the restaurant 
business.” The concept of the Villa Grace experience crossing the 
borders of Ghana into other countries is impressive. 

Fred is very happy with the progress his company has made in 
the last five years, and the story that their actions have written. 
In his view, he wouldn’t change a single thing that has happened 
throughout this journey.  

“I am very proud of my journey. When something is a spiritual calling, 
you’re led by the Holy Spirit, even when it can be challenging, So, in 
a perfect world yes there absolutely would be things that I would 
have done differently, but in reality I understand the purpose of my 
calling, I  am proud of the path I have walked, and I know that I am 
being guided and led. So even when I have fallen or when I fall, I 
know that it is all part of the master plan and I take the lessons I’m 
meant to take out of it. So no, I wouldn’t do things differently.”

www.carbonav.com

Info@carbonav.com

+233 30 273 8727

CLIENTS:
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Afrochella: 
Beyond The Return
Three men – Kenny Agyapong, Abdul Karim Abdullah and Edward Adjaye – came 
together to form, what has become a worldwide cultural sensation in less than 
three years.

BY FUI CAN-TAMAKLOE



The year is 2017. It’s the 29th day of December and the sun is high 
in the sky over the Accra Polo Grounds. On the lush green fields are 
more than a few hundred Ghanaians and diasporans, partaking in a 
day party that is seemingly ambitious in its naming and advertising. 
Afrochella, a name that sounds a lot like California’s Coachella, is 
happening for the first time – a story is about to begin. 

The year is 2019. It’s been 400 years since the first slave ships took 
off from the shores of Africa, and black people all over the world 
are making it a point to return home. Afrochella, an experience that 
began two years ago, has carved out a true and lasting identity for 
itself. It’s grown exponentially, to the point where it’s now hosted 
in the El Wak Sports Stadium. It’s no longer a one-day event 
synonymous to some festival in California. It’s a full-fledged festival; 
a celebration of African culture, and a visible connection between 
the diaspora and the motherland. 

Afrochella kicked off in 2017 with co-founders Kenny Agyapong 
and Abdul Karim Abdullah at the helm, both men who had made 
names for themselves throwing parties in New York. They arrived in 
Ghana, reached out to Edward Adjaye, the current Chief Operations 
Officer, and started work. What took time in starting became an 
instant success, and for three years running, Culture Management 
Group, the company behind the festival, have always delivered a 
great experience and continue to look to the future to doing so. 
Their run has been phenomenal. From a day festival to being the 
official closing event for Ghana’s Year of Return Campaign, it’s not 
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Kenny Agyapong and Edward Adjaye 
posing for a photo after their win at the 
2020 EMY Africa Awards 

Kenny Agyapong, co-founder of Afrochella

Edward Adjaye
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in question that these gentlemen deserve their EMY 2020 Discovery 
of the Year award. 

“We were not expecting it [the award] at all, and are super grateful. 
Receiving accolades was never part of our initiative and so it is very 
surprising and somewhat refreshing to be recognised for our hard 
work.” Edward, also a digital personality on Accra’s social media 
space, spoke. 

It hasn’t been a linear path to success for the festival though. As 
Edward put it, “All the problems that come with managing an event 
on this scale we have been through. From event centers cancelling 
on us, to last minute back outs, anything you can possibly think of, 
we have been through.” And, with COVID-19 still lingering in the 
air, it seems the path may only be getting rougher. “My team and 
I will always take the health and wellness of our audience above 
everything else and so if we have to cancel the event this year then 
so be it. Strict health measures will be implemented in all our 
events moving forward. We are also working on creating a virtual 

experience so stay tuned for that.” Edward mentioned. 

Despite being actively involved in the Year of Return campaign and 
organising several events that were on the official campaign event 
list, Afrochella isn’t just about connecting the diaspora to Africa. It’s 
also very much about giving back. In 2018, the festival organisers 
partnered with WaterAid in order to raise GHS10,000.00 for some 
underprivileged families in Ghana. In 2019, Afrochella created 700 
jobs for locals and the Diaspora worldwide. The Reads and Feeds 
charity initiative started by Afrochella, which received over $10,000 
in sponsorships, contributed to five hundred meals being distributed 
to underprivileged families in Accra, as well as the renovation of 
Genesis, an orphanage school in Jamestown. 

The impact of the Afrochella festivals has been undisputed. With 
the hard work and effort put into the organisation of Africa’s 
largest cultural festival, it is unsurprising that has already achieved 
international recognition while existing for only three years. The 
festival has been featured on many international platforms like 

From left to right: Kenny Agyapong and Abdul Karim 
Abdullah and Edward Adjaye - founders of Afrochella
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Essence, CNN, Forbes and Tidal. It has also been the launching pad 
for a few music, photography, and fashion careers in Accra since it 
began. And the impact isn’t felt in Ghana only. “My favorite moment 
from Afrochella outside of meeting artists and celebrities from all the 
world is the feedback we get from our audience. Having someone in 
Thailand message us about being excited to be there, people from all 
over the world telling me they saw people in Afrochella merch. These 
are the things that fulfill me.” The stage has been set for something 
truly inspirational to keep growing. 

Afrochella’s success is the blend of many things; from hardworking 
executives to government support, the list is endless. But one thing 
we can definitely not rule out is the karma of good history. Afrochella 
was first held on the Accra Polo Grounds. On 6th March, 1957, at that 
same venue, Dr. Kwame Nkrumah uttered, to a teeming crowd of 
Ghanaians, the liberating words “Ghana, your beloved country, is 
free forever.” 

And, just like the small West African country that was founded that 
night on those very grounds, Afrochella is definitely here to stay. 
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Paralift
Double amputee, Charles Narh Teye overcame the challenges life has thrown at 
him to become a gym manager and paralympian.

BY YAW OFOSU LARBI

asic school wasn’t as exciting for me. It was so strange for me 
to cope because I was so different from everyone.  Everyone 

had both legs and I was the only one with these on” Charles Narh 
Teye tells me with glassy eyes as he points to his prosthetic legs, and 
although his hands are shaking while he speaks, the confidence in 
his voice feels like that of a gladiator. He seems unperturbed about 
his disability lately but some years back, it was the clear opposite – 
a feeling of dejection, being rejected and painfully stuck away from 
everyone else defined his life. How he feels now is a far cry from what 
he felt back then. Charles has had to live a life of fear, of trepidation 
and the thought of always trying to hide something. These days, it 
isn’t the same. 

Narh Teye hails from Manye Jorpanya in the Eastern Region. A little 
dot on the map of Ghana in between Doryumu and Kodiabe with its 
inhabitants predominantly being farmers, potters and hunters. One 
of the houses close to Charles’ in the area has the words “Emaa hi” 
written boldly in front of it – an Adangbe expression that loosely 
translates to, “It shall be well”. It is a saying the people there have 
lived by. Simple lives with a sort of bright optimism of light being at 
the end of the tunnel albeit not knowing how far it extends. He is 
a hard Ga Adangbe man with a sense of bravery that can be traced 
back to his ancestors. The Se tribe were the first dwellers of the Shai 
Hills and lived in the caves and hills there for years. Their level of 
courage as told by historians was unmatched. Killing animals with 

rocks and sticks and walking miles in search of potable drinking 
water. The Shai traditional area was their safe space. The caves 
served as an ideal hiding place from intruders. They fought wars and 
defeated many. In those times, they were some of the most cunning 
people to do battle with. In 1892 though, they were forcibly expelled 
from the area by the British. Many of them fled to the lowlands and 
neighbouring lands where they have stayed till date. The Dangbe 
blood that flows through Charles’ veins are a testament of how he 
has pushed through the distress of being disabled and has set him 
apart from his peers. 

At only a week old, Charles’ parents realised an unusual 
discolouration of their son’s feet. The uncommon nature of the 
little boy’s feet later grew bizarre. “My mother tells me that at one 
point when they were bathing me, my toes were falling off” Charles 
reminisces. They quickly rushed him to the hospital. There, he 
underwent a preventative surgery to stop the spread of an infection 
that was quickly consuming his whole body. He lost his legs days 
after. “My dad was devastated. He tells me many times how he locked 
himself in his room alone for hours and cried” 

Living as a double amputee is hard. People treat you differently 
wherever you go: none more so than being a primary school boy 
with a condition like this. At a young age and while at school, Charles 
was nicknamed “iron leg” when his prosthetic legs broke during 
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a game of football, laying him bare to ridicule, humiliation and 
discrimination. He had a good education regardless of the adversity 
he faced all through. He went to the Good Shepherd Technical 
School in the capital after his basic school education which he had 
in Tema – Ghana’s industrial town 40km east of the the capital. His 
tertiary education was at the Institute of Management Studies. 

His woes didn’t end after completing school. Charles lost two jobs – 
one as a sales merchant with a multinational beverage corporation 
in Accra and the other offloading cars from shipping vessels at the 
Tema Port – after he was labelled a liability. “…I was fired from both 
jobs because my prosthetic legs came off. My supervisors, until that 
happened didn’t know I was a double amputee. They asked me to go 
home because they didn’t want to take any risks with me”. 

For the many disappointments that has befallen Charles in his 
43-year-old life, he still radiates a vitalising energy, the zest and 
gaiety of an inexhaustible joie de vivre. His demeanour is lovely - 

shares the best jokes, has dreams and is the biggest optimist I know 
now. He has achieved so much now. So much that if a genie pops up 
and hands him a time turner to go back and change anything in his 
life, “I will not choose different. I love what I am now. Two legs do not 
mean much to me any more” 

The stars aligned for Charles after he heard a radio announcement 
calling for persons interested in participating in Paralympic Games 
in Greece to come ‘justify their inclusion’ at the National Sports 
Stadium. 

Prior to that radio announcement, he had already developed a 
love for weightlifting and bodybuilding. Charles, together with a 
neighbour, had constructed a makeshift gym substituting traditional 
gym equipment with concrete cast, fufu pestle and old car engine 
plates, thus making the decision to choose which sport to compete 
in an easy one to make.

Now blessed with an amazing prospect but yet still straddled with 
obstacles to being the very best at his chosen sport because he was 
unemployed, Charles joined the Ghana Society for the Physically 
Challenged where he was put to work at their chalk factory. He 
worked at the Disability Centre after completing his daily training 
sessions at the National Sports Stadium.
As luck would have it, Charles met a social worker who took keen 
interest in his story. He was given the opportunity to work at a gym 
as a supervisor. A position he diligently held on to, working hard and 
rising through the ranks to become the manager of two gyms. 

My dad was devastated. He tells 
me many times how he locked 
himself in his room alone for 
hours and cried.”

“
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“I managed the gyms for 12 years. My experience there helped boost 
my confidence in the fitness industry and as a powerlifter.”

Since becoming a Powerlifter, Charles has been Ghana’s only 
representative in major tournaments: in the Commonwealth Games, 
All African Games and Paralympics. All of which he does with great 
pride and holds so close to his heart. “My name is in the history 
books. Charles Narh Teye, me? Who would’ve thought? If I die today, 
my name will be a headline on the Olympic page, and many will 
sympathise with my family. It is great for me”. 

Despite the many rejections, Charles has had a few people by his 
side. His wife, 4 children, family and Philippa Pepera who owns 
the Pippa’s Gym in Osu – Accra. “Pippa has been great for me. She 
handed me an opportunity and I will forever be grateful.” Charles 
says with a smile almost telling of how incredible Pippa has been 
for him. While I sit and chat with him in the Pippa’s gym, she stands 
about 50 yards from us watching on, listening with rapt attention 
– clearly showing a lot of interest in what was happening. “He was 

obviously ready to do something. He was super physically fit. When 
first met Charles, if you had told me there was a physical disability, 
I would not have believed it. What I saw in Charles when I first met 
him was a positive outlook, a super positive attitude, very polite, 
very straightforward and direct and a willingness to work” Pippa 
says as she carefully takes me through some old photos of them 
together. 

In 2015 in Glasgow, Charles suffered a shoulder dislocation during 
a training session, while preparing for the Commonwealth games. 
This ruled him out of that year’s competition. 

“It was one of the toughest moments in my career and really set 
me back.”. He however didn’t allow the injury to stop him. His 
qualification to the Olympics in 2016 showed he had put that 
nightmarish incident behind him and ploughed on. 

Charles doubles as the Team Manager of the Ghana Amputee Football 
Team where he uses his knowledge and years of training experience 
to drive the team to success encouraging young amputee athletes to 
join the sports despite the plethora of challenges it is riddled with.
“It takes individuals and companies who really understand the 
culture of the sport and how it operates to sponsor it. I can’t give 
up. It’s a good thing to showcase your talents to the world. For me, 
this is an opportunity to show people I have no limitations. I plan 
to do this till I’m old enough and realise I can’t do it anymore. That’s 
when I’ll stop.”

Charles’ message is simple; Disability is not inability! And he’s 
on a quest to change naïve public perception about Persons with 
Disability. 

“Powerlifting has been rewarding. My disability has put me on a 
certain level.”

“I always tell people even if God decides to give me new legs, I’ll tell 
him I don’t want them anymore because I enjoy what I have. I’ve 
been exposed in so many ways and made lots of contacts. I have had 
the opportunity to stand on the same stage with the likes of Stephen 
Appiah, Anas Aremeyaw Anas and Emmanuel Ofosu Yeboah. My 
family is happy and my children are proud of me.” 

The 43-year-old husband, father of 4, two-time Olympian and our 
2020 ‘Man of Courage’ award winner, is still basking in the glory of 
his award. He says he felt on top of the world the moment his name 
was called out .

“I can’t quite explain how I felt standing on the podium holding the 
award. It was a great feeling; greater than how I felt after qualifying 
for the Paralympics.” 

It is still a long road for Charles. No matter how undulating it 
has been, he believes the light of day will be clearer and like the 
inscription on the house in his village says “Emaa hi”, it will get 
better as he is slowly finding out.
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Commonwealth games, All 
African Games and Paralympics.
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Time To Get Our 
Hands Dirty
There is a general apathy towards the plastic pollution problem we have in this 
country because most people are unaware that poor waste handling practices 
are associated with disease.

BY EDUDZI NYOMI

The problems of this world are many and complex. We can all agree 
on that. The reality is, we don’t have the bandwidth to care enough 
about every one of these problems at the same time, at least. The 
word “care” is used here to mean research, learn, and teach these 
problems, and advocate for solutions. It’s a lot of processing to do – 
and frankly, too much to bother about. Hasan Minhaj, an American 
comedian and political commentator, described this as “having 
too many tabs opened in our minds” in his ‘How To Survive 2020’ 
episode which was published in December 2019. He suggested that 
each of us picked just a few issues to care about in 2020, like racism 
and climate change. I bet that episode would’ve lasted 10 seconds if 
he saw a pandemic of this scale looming. 

With our limited bandwidth, we tend to mostly prioritise the 
socioeconomic and environmental issues with the most tangible 
and immediate (adverse) effects, and understandably so. Even as an 
environmentalist, I’m overwhelmed with the pile of environmental 
issues the globe is currently sitting under. In this region alone, we 
have climate change, coastal flooding and erosion, poor sanitation, 
human-wildlife conflicts, wildlife poaching and trafficking, zoonotic 
diseases, plastic waste and pollution, unregulated fishing, illegal 
mining, agricultural encroachment, and a lot more to deal with. 
Many of these issues do not exist in silos – they are interconnected 
and could have catastrophic consequences if we fail to give them 
enough attention. The issue of plastics has increasingly become a 
major example as it has grown in scale over many years. 

Interestingly, plastics were not always perceived as an issue. On the 
contrary, once upon a time, plastics were perceived a solution to 
the problem of overdependence on natural resources. Plastics saved 
us from destroying our natural world, and now, we’re witnessing 
them damage the same world they helped rescue. As Harvey Dent 
said in The Dark Knight, “You either die a hero or live long enough 
to see yourself become the villain.” Depending on the type of 
material, plastic waste generally takes between 10 and 1000 years 
to decompose, so it’s safe to say that they’ve lived long enough to 
accede that reputation as a villain. Rachel Carson captures the irony 
in our general efforts to develop as a civilisation in her 1962 book 
Silent Spring, “To have risked so much in our efforts to mold nature 
to our satisfaction and yet to have failed in achieving our goal would 

indeed be the final irony. Yet this, it seems, is our situation.” Now, we 
find ourselves buried in this pile of waste, and the effects – despite 
not being as immediate as the current global pandemic – are as real 
and far-reaching as it gets.

Thankfully, there is some public interest in the plastic waste subject, 
but that interest seldom translates into reasonable, scalable and 
sustainable action on the ground in these parts. It appears that 
despite our shared interest in solving this problem, our voices aren’t 
harmonised when it comes to identifying root causes and proposing 
solutions. It’s either the government’s fault or it’s the citizens’ 
fault. It’s either ban single-use plastics or recycle plastic waste. 
“Refuse, reduce, reuse, recycle” is a powerful refrain which drives 
the message home and summarises the nuance with four words, but 
perhaps over-condenses the message in the process. While we keep 
taking extreme and oversimplified sides in the fight against plastic 
waste pollution, the grand solution remains elusive. Maybe there’s 
no silver bullet after all. We can’t bank all our hopes on everyone 
reusing their polyethylene bags and plastic (PET) bottles. We can’t 
convince everyone to switch to a sustainable alternative – especially 
when some of these alternatives are inaccessible, inconvenient, or 
even potentially harmful to the environment. We can’t recycle all or 
almost all our plastic waste when some plastics are economically 
infeasible to recycle, or hard to recycle, or just impossible to recycle. 
We can’t rely on waste management companies to collect 100% of 
our plastic waste and dispose them in a sustainable way. What can 
we do then? The answer is…drumrolls…enough of everything. 

Ghana is recycling just about 2% of 
the PET bottle waste in the country 
because there’s essentially no 
economic incentive to do it. Why 
recycle when it costs the same or 
even more than just producing from
virgin material?
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Let’s look at recycling of our PET bottles for example. Ghana is 
recycling just about 2% of the PET bottle waste in the country 
because there’s essentially no economic incentive to do it. Why 
recycle when it costs the same or even more than just producing 
from virgin material? It’s a similar story for the plastic bag, which 
is hard or simply impossible to recycle right now. Globally, only 
15 percent of plastic waste is recycled. We could change that 
and increase our rate and capacity to recycle. At the policy level, 
there’s the option to enforce regulations and provide incentives for 
short-use plastic manufacturers to design products that are more 
recyclable. Recycling capacity in the country would get a huge 
facelift if these manufacturers were compelled to establish recycling 
and upcycling programs, or fund existing ones. That way, people get 
to keep their jobs and new jobs are created in the process. Even with 
all this in place, we can’t recycle all of our plastic waste, but we can 
recycle proportions that make a big difference. We will still need to 
build facilities to keep our waste that just cannot be recycled.  

Speaking of facilities, another area that needs a major facelift is, 
obviously, waste collection. Efforts have been made over many years 
to increase the country’s capacity to collect waste, but as a country 
with an increasing urban population and waste generation set to 
double within the next two decades, these traditional efforts are 
clearly inadequate. You honestly don’t need a report to prove that, 
if you live in a city like Accra. Waste collection is honestly expensive 
and sometimes too expensive for low and middle-income countries. 
Our informal sector collects a huge chunk of our waste. If only we 
could be innovative and harness this sector’s human resource in 
a safe, hygienic, and financially sustainable way, we could make 
progress in augmenting our waste collection capacity in Ghana. 

As an environmental communicator, I can’t go through a full 

discussion on plastic waste management without mentioning the 
role of effective science communications and public awareness 
raising in this. The everyday person bears responsibility in reducing 
the amount of plastic waste they generate. That’s where “refuse, 
reduce, reuse” and its variations come in. But here’s a cautionary 
reminder that we can’t get everyone on board with refusing plastic 
bags (in most to all scenarios) and reducing plastic waste by reusing 
disposable plastic products to prolong their usefulness. It’s a utopian 
myth to think 90%–100% of people would be willing to enforce this 
in their daily lives. What should spend our time educating ourselves 
and people on practical “everyday” ways to reduce over-dependence 
on short-use plastic products within our local context, on the 
ends of both the seller and the consumer. The former is an aspect 
we rarely discuss. Teach the waakye seller to give less bags? Yes. 
Ask the shop assistants to ask buyers if they want their products 
packaged in plastic bags? Yes. If done right, both scenarios and 
similar others could remind the shopper that they actually don’t 
need plastic bags in some cases. Hey, maybe even have a poster that 
encourages shoppers to get on board with packaging less! In all this, 
we need to learn and preach the full impacts plastic pollution on our 
health and our economy. Most people are unaware that poor waste 
handling practices are associated with disease, hence the general 
apathy towards the problem. If the current pandemic has taught us 
anything, it is that people tend to fall in line when the consequences 
are known and clearly dire. 

The pandemic has graced us with even more lessons while schools 
are yet to reopen. Like how people fall in line – then out of line – 
depending on what the law says and how it’s enforced. With just a 
handful of positive COVID-19 cases, people complied with lockdown 
orders. But despite having hundreds of new cases everyday now, life 
is back to normal simply because the lockdown orders were lifted. 

The priority bottom line for businesses now is 
to build back better and sustainably by securing 

the environment.

Become part of the 

network of businesses 

that learns and shares 

sustainable solutions 

and more importantly, 

act impactfully and 

sustainably.
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This is why – and as extreme as it may sound – a gradual phasing out 
of some plastic products has a place in this fight to solve our waste 
problem. Our neighbours in Côte d’Ivoire have had a plastic ban 
in place since 2013. Rwanda, Kenya, the Congo, and other African 
countries have also banned plastic bags, with varying levels of 
success and pushback. Plastic bags do form a big chunk of the plastic 
waste stream. But together, disposable bottles, food disposable 
“takeaway” packs, business-to-business packaging material, and 
multilayer materials such as sweets packets form an even bigger 
chunk of the stream as well. We should seriously consider gradually 
phasing out some of these materials in favour of more sustainable 
alternatives where we can, both as an enforcement measure and as 
a tool for public awareness creation.

Many other interventions are needed to tame the monster we 
created, like properly regulating and pushing back on the millions 
of tons of raw plastics exported from other countries to Ghana 
when majority of these materials only end up overwhelming our 
already inadequate waste management facilities. Another obvious 
yet practical intervention is requiring non-plastic producers, 
wholesalers, and retailers to reduce the amount of plastic they 
use in packaging their products and opting for other options like 
compostable material and paper. Many businesses like food delivery 
services have been proactive in implementing this, but it should 

be done with environmental sustainability in mind. Where is the 
paper sourced from? How can it be reused? Remember the history 
of plastics? Let’s get it right this time, please. Good governance is 
the guidance we need to get it right.

It’s important to note that many of these interventions are already 
being planned and implemented at different levels – from the 
private and public sectors. Awareness raising campaigns are 
ongoing. We have a number of recycling initiatives in the country. 
One of such initiatives is by Nelplast Ghana Ltd, winner of the Green 
Corporate Award at the 2020 EMY Africa Awards. They specialise in 
turning plastic waste into stone-like pavement blocks for building 
new roads.

The key takeaway (no pun intended) here is to harmonise our 
advocacy efforts and push in the right direction to get this plastic 
waste menace prioritised at all levels. How well and how fast we can 
scale up and double down on individual, institutional, and national 
efforts will determine the fate of our homes, our streets, our oceans, 
our health, and our economy in the decades to come. Little pieces 
of plastic waste continue to accumulate and risk decimating our 
oceans. Now, we need to go beyond adding little drops of water in 
the form of efforts, to make our oceans mighty again. 

Clockwise from top left:
Nelplast Ghana Ltd turning plastic waste into 
pavement blocks for building new roads 
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alking on the bare street within the Metropolis and other 
regions of Ghana, one will come across pharmacies with 

inscriptions of Ernest Chemists Limited boldly written on them. 
However, one may not recognise the mastermind behind one of 
Africa’s most thriving businesses of our time should you meet him 
face to face. The prolific entrepreneur, Ernest Bediako Sampong 
has no over-the-top lifestyle nor flamboyance when you come into 
contact with him. He hardly avails himself to the media and has 
eschewed the public eye for most of his life.

The Founder and Chief Executive Officer (CEO) of Ernest Chemist 
Limited (ECL), Ernest Bediako Sampong is a refreshing change from 
many other prominent African business leaders, especially those 
who have founded multimillion- dollar companies. His charisma is 
his humility, integrity and honesty which he has nurtured over his
30 years’ experience in the pharmaceutical business. And when you 
expect the architect behind one of Ghana’s most successful brands 
to have an ego, you will be surprised by the lack of it.

In his slightly hoarse and stuttering voice and huge stature, he has 
remained honest, direct, and fully willing to talk bluntly about his 
let-downs, what drives him, and what he sees as the biggest slips 
that entrepreneurs can have. He openly admits that everything 
about him, from his struggles to opportunities which enabled him 
to accomplish this business growth, has not been an easy process. 
He did not just walk into the massive capital investments as seen 
today.

“As part of the Kwahu culture, parents and relatives want their 
children to go through a ‘training program in trading’. That’s why 

during my primary school days, we used to go around Accra selling 
medicine such as APC, Paracetamol and Aspirin and also things like 
paper bags”, he says in one of his past interviews with Nana Akosua 
Konadu on The Hard Truth.

“That was where I acquired my entrepreneurial experience,”
he added. The discipline he had with money in his young adult life 
would become the pillar of his future enterprise.

“I made money in the late 1970s and could buy a house then but my 
in-law gave me a place to perch, so I decided against doing that,” he 
stressed in an interview on the Joy FM Super Morning Show with 
Daniel Dadzie. “At the time, people were calling me a cheap man and 
all but I wasn’t bothered. I just ploughed that money back into my 
business so I could grow my capital. Today, I can buy whatever house 
I want. That sort of discipline with money is very important.”
It is not then surprising that his business, which now runs three main 
divisions – Manufacturing, Trading (Retailing and Distribution) and 
Exports – started in a shop in Kaneshie.

“I started my shop in 1986 when I was doing my national service at 
the pharmacy division of the Ministry of Health. I identified certain 
opportunities there because that office was where the license and 
permit for importation were prepared,” he disclosed.

“I looked at the addresses of some of these companies and to know 
the trend of products that were being imported. When I notice that 
certain medicines are being imported in big numbers, I wouldn’t 
go near them. This process allowed me to know the personnel in 
the pharmacy division and to understand the importation business, 
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with regards to documentation and which companies to import 
from.”

His ambition was starting to pay off. “In less than two years, a 
second shop was opened in Okaishie.” But that came with a little 
setback. “Initially, Kaneshie wasn’t where I wanted to go. I wanted 
to go to Okaishie, around GNTC Pharmacy so I’ll be closer to the 
pharmaceutical business terrain. But the people in charge there 
didn’t want to take me on because they knew I was a smart guy”,
he says, with laughter.

“Due to the good reputation built over the four-year period in 
business, the company got the opportunity to represent some 
multinational pharmaceutical companies in Ghana in the early 
1990s,” a business privilege that he has always been open to 
admitting. “This opportunity changed the face of Ernest Chemists 
Limited thereby introducing ECL to consumer-associated 
multinational businesses. ECL’s high standard of quality has been 
the driving force behind our hallmark in business operations to 
date.”

Delving into his career, Ernest Bediako Sampong has been able to get 
to a point where his pharmaceutical business is running like a well-
oiled machine, something every business owner could only dream 
of. His visionary leadership and strategy have moved ECL from a 
one-sales outlet to a business entity with retail and wholesale shops 
across Ghana. His business savviness has led ECL to partner then and 
now, reputable multinational companies such as GlaxoSmithKline 
(GSK), AstraZeneca, Roche, Novartis, Unilever (Europe), Danone, 
Avent (Philips), Johnson & Johnson, Merck among others, either as 
a distributor, contract manufacturer or packaging of their products. 
ECL has also undertaken Human Resource Management services for 

some of these multinationals to enhance their business portfolio

Before becoming the household name that even little children know 
of currently, the business faced certain teething issues. “Capital 
was very difficult to come by. There were times when we wanted to 
expand our operations but the banks required certain collaterals 
and securities that we did not have. The interest rates were also 
quite high,” he laments.

“After some years in business, the 1998 massive depreciation of 
the cedi to the dollar also led to the increasing cost of importation 
in Ghana. At that time, the mainline of business for Ernest 
Chemists was the importation of pharmaceutical products. Prices 
of pharmaceutical products became high which led to the loss of 
market share as consumers within the lower economic bracket – 
who form the majority of the market, could not afford the products. 
It was at this point that a very important decision which has been the 
main factor for the growth of Ernest Chemists Limited was made. The 
Management of the company decided to do backward integration, 
and that was to start the manufacturing of pharmaceutical products. 
Manufacturing started in 2001 and through this, Ernest Chemists 
Limited has been able to meet the pharmaceutical needs of all 
segments of the market with affordable medicine.”

This year, with the dramatic spread of COVID-19 disrupting lives, 
livelihoods, communities, and businesses worldwide, Ernest 
Chemists Limited has taken the mantle to further improve 
healthcare delivery by supporting worthy causes.

From donating to the COVID-19 Trust Fund set up by the President 
of Ghana to donations to COVID-19 isolation facilities at the Greater 
Accra Regional Hospital (Ridge Hospital), Tema General Hospital, 

“Due to the good reputation built over the four-year 
period in business, the company got the opportunity to 
represent some multinational pharmaceutical companies 
in Ghana in the early 1990s,” a business privilege that 
he has always been open to admitting. “This opportunity 
changed the face of Ernest Chemists Limited thereby 
introducing ECL to consumer-associated multinational 
businesses.
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Kwahu Atibie Hospital, Tamale Teaching Hospital, Volta Regional 
Health Directorate, and Margaret Marquart Catholic Hospital, 
Ernest Bediako Sampong is bent on continuing to deliver a visible 
brand that helps minimise threats on the health and well-being of
Ghanaians as well as limit disruptions to their livelihoods. This 
willingness to leave a sustainable impact on his community and, his 
business shrewdness, is what has seen Ernest Bediako Sampong in 
recent times being adjudged the CEO of the Year - Pharmaceutical 
(Chief Executive Officers Network, Ghana), Most Influential CEO in 
Ghana (Ghana Pharma Awards), CIMG Marketing Man of the Year 
(CIMG Awards), Entrepreneur of the Year (Ghana Business Awards), 
Man of the Year (EMY Africa Awards), among others.

But the story is not just about him. It is about a family of entrepreneurs 
who have gained significant success in the pharmaceutical and 
healthcare sector. Whilst all of them have dealt with the hard and 
ruthless periods of the pharma industry, it hasn’t deterred them 
from providing a full range of quality pharmaceutical products to 
people at affordable prices. And that’s because they have something
in common: within the pharmaceutical space, they are all known 
for making smart choices, finding niches that others have ignored, 
expanding outlets and taking bold gambles. But just like Ernest, 
they just like to keep remarkably low profiles. As it stands, the 
Bediako family owns about 25 pharmaceutical companies: Ernest 
Chemists Ltd, East Cantonment Pharmacy, Bedita Pharmacy, Big 
Maron Pharmacy, Ebenezer Chemists, Renie Pharmacy, Media 
Pharmacy, MediMart Pharmacy, Bibs Pharmacy, Abed Pharmacy, 
Kent Pharmacy, Pills & Tabs Pharmacy, Nungua Pharmacy, Jebina 
Pharmacy, Charps Pharmacy to mention a few.

Nonetheless, even with the family’s success and his business 
reaching amazing levels of popularity and making a good profit, 
Ernest Bediako Sampong is not relenting on his urge for laurels and 
achievements. He longs for a day where people from his motherland 
will be the ones with seats at the table creating wealth for themselves 
and the country at large.

‘The pharmaceutical industry and business should be in the hands 
of Ghanaians,” he continues to stress. “Ernest Chemists Limited 
started as a retail outlet and then into importation as well as 
wholesale and now manufacturing. If really, we want wealth to be 
in the hands of Ghanaians, I think we need to look at this chain; 
retail managed by Ghanaians, wholesale managed by Ghanaians, 
and then with the manufacturing, we can partner with other foreign 
businesses. That’s how we can create wealth that doesn’t go out of 
our country. I truly believe that indigenes should be encouraged to 
manage the pharmaceutical space.”

The conviction of seeing other Ghanaians do well is rooted in 
the vision of Ernest. “Everybody should have a vision. Managing 
a business is a journey and you should have a plan before you 
undertake this journey. For us at Ernest Chemists Limited, our vision 
is to be one of the Top 10 indigenous pharmaceutical companies in 
Africa and we think that we will be able to achieve this,” he says.

 “Looking at where I’ve come from, I think the youth can do very 
well because I never thought that I will be where I am today,” he 
articulates to Joy Business News. “But whatever you’re doing, 
there will be challenges. Don’t let it stop you. For instance, I lost 
everything when I started my business because I was saving the 
cheques in someone’s account since I hadn’t registered the business. 
He squandered everything. But that wasn’t the end of the world. So, 
to young people, have focus.  Be disciplined. Be credible. Be honest. 
Be patient. And you will make it.”

You still may walk past Ernest Bediako Sampong on an empty street 
and not know that he’s the mastermind behind one of Africa’s most 
wildly successful businesses, but let his main advice continually ring 
in your head. “Apprenticeship is very important in the journey to be a 
successful entrepreneur. Learn from experienced people, go through 
an apprenticeship, and understand the business to be successful.”

As it stands, the Bediako family owns about 25 
pharmaceutical companies: Ernest Chemists Ltd, East 
Cantonment Pharmacy, Bedita Pharmacy, Big Maron 
Pharmacy, Ebenezer Chemists, Renie Pharmacy, Media
Pharmacy, MediMart Pharmacy, Bibs Pharmacy, Abed 
Pharmacy, Kent Pharmacy, Pills & Tabs Pharmacy, 
Nungua Pharmacy, Jebina Pharmacy, Charps
Pharmacy to mention a few.

“
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To appreciate the impact Abiola Bawuah has on the fabric of gender politics in 

Ghana, one only has to look at her life – her rise through managerial positions 

to her position as the regional Chief Executive Officer of United Bank for Africa.

Her life story is empowering. Aside her strides in leadership, she has founded a 

non-profit organisation, the Abiola Bawuah Foundation, to support young girls. 

This is why she was a clear choice as Woman of the Year at the 2020 EMY Africa 

Awards. She has presented, to young girls, a strong female character capable 

of achieving anything. She inspires young women to reach for the stars, and 

provides a well-judged lesson to men on leadership and equality.

On top of this, Abiola Bawuah is not afraid to speak out on behalf of women. 

From her foundation’s ambit to provide quality education to young girls, to her 

numerous empowerment pronouncements, she reveals herself to be a good 

leader and a woman of good conscience.
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Patrick Awuah’s entire being is alive with intellectual light, and a desire to evoke change. 

At this point, we have all seen his work with one of Ghana’s finest universities – Ashesi 

University.

Now a palace for advancement of knowledge and the ‘honour code’, Ashesi ranked 1st in 

Ghana, and 9th in Africa in the 2020 Times Higher Education Impact Ranking. All of these 

make the it a very prestigious university to attend. If you have the opportunity to interact 

with any Ashesi student, you’ll realise that Patrick Awuah has indeed been able to fuse 

transcendent intellectual pursuit with genuine ‘think-of your community’ steadfastness.

What you may not know is that he started the university with this very idea in mind. In 

his 2007 TED Talk, Patrick made the case that a liberal arts education is critical to forming 

true leaders. He listed Ghana’s main issues as being corruption, weak institutions, and the 

people who run them – the leaders. “What is it about Ghana that produces leaders that are 

unethical? So, I went and took a look at the education system.” He engaged this particular 

problem by founding Ashesi University.

This year, Patrick was awarded the Guardian Award at the EMY Africa Awards for being an 

inspirational leader who has shown an ability to nurture protégés.
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Prof. Stephen Adei is a legend by his own making. From an educationist point of 

view, there a very few people who can match up what he has achieved.

His life’s work speaks for itself. He’s worked in and contributed to the development 

of some of Ghana’s finest institutions – from serving as Director-General and Rector 

of the Ghana Institute of Management and Public Administration to being Patrick 

Awuah’s mentor and serving as Professor, and Dean of Business, Humanities and 

Social Sciences at Ashesi University.

Fast-forward a few years later, and among many Ghanaians, Prof. Stephen Adei 

has become more a voice of reason and an elder statesman. He currently serves 

his country through his position as the chairperson of the National Development 

Planning Committee and the board chairman of the Ghana Revenue Authority.

Prof Adei has always maintained that the key to the development of Ghana is 

education. To him, good education nurtures good leaders who in turn help knock 

down corruption. With this thought process, he demonstrates the paradigm of 

visionary leadership – redefining purpose while also showcasing himself as the 

perfect example of an extraordinary and selfless human being.
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Mobile payment in Ghana has been revolutionised forever, and at the fulcrum 

is expressPay. For some years now, expressPay has provided excellent service in 

the e-commerce industry in Ghana. Dubbed a lifesaver, the app, aside providing 

a convenient avenue for making payments and airtime purchases also provides 

international payment options via American Express, Mastercard, Visa and Discover.

This year, the men behind this important app were awarded the Man of the Year – 

Technology Award at the EMY Africa Awards. Curtis Vanderpuiye, William Tetteh, Kojo 

Hesse and Kwei Hesse have shown what can be achieved when people are willing to 

step up to solve problems facing our society.

The genesis of this brilliant app began in 2012 in an effort to provide a convenient 

and secure way for Ghanaians to pay bills and purchase other services online. The 

founders’ proposition is that you too could be paying bills or fees without moving an 

inch by just downloading the expressPay app or by signing up on the website.
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On this night, he pulled off an effortless, imperious poise of an august 

personage, ensconced in his chair with his wife by his side. He cheesed when 

his name was called. He’d won the Man of the Year – Agriculture at the EMY 

Africa Awards. Very well deserved.

Adjudged National Best Farmer in 2019, he combines cultivation of food and 

cash crops with animal husbandry and aquaculture, as well as manufacturing. 

He employs hundreds.

Charles Gyamfi is what you’d call the people’s person. Speaking to him after he 

received the award, we talked about how he helped everything and everyone 

around him grow. A true cultivator. Aside his talents, I admired his flair with 

people. It’s that sheer moxie, epitomised by grace – that draws everyone to him. 

It’s his great sense of humour. And that’s why he’s an Exclusive Man of the Year.
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When Cecil Sunkwa-Mills, Managing Director of Muitichoice Ghana Ltd got up to 

receive his award, he was met with rousing applause that showed an effusive and  

palpable sense of appreciation. Sunkwa-Mills is one of the most powerful and 

impactful men in media. The fact that he is one of the nicest, most humble and 

intelligent individuals makes interacting with him an additional joy.

A consummate administrator and a man with over 27 years of working experience 

in retail banking, product and business development, customer experience and 

operations management and sales and marketing communications, Cecil has played 

a very important role in the TV/broadcast, content and entertainment related 

industries in Ghana. He’s involved in boards and committees in the Ministries of 

Communication, Information, Education, and Tourism and Culture to support 

industry related policies.

During his tenure as Managing Director of Multichoice Ghana Ltd, numerous TV 

channels and radio stations in Ghana have been able to expand their availability and 

spread Ghanaian culture and news in and beyond the country to sub-Saharan Africa 

through distribution partnerships.

In recent years, it has been Cecil’s special project to continue to shape broadcasting 

and content development in Ghana. His dedication to this demonstrates that he’s the 

ultimate illuminator.
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The Mohinani family is a leading 2nd generation family business group of Indian 

descent. The family employs over 3000 people in its multi-sector operations 

across various industries: manufacturing, packaging and plastics, trade and 

distribution in chemicals polymers, consumer durables among others.

Over the past 50 years, the group that has grown into a diversified world-

class group of companies, aside offering employment has awarded several 

scholarships, built educational infrastructure and provided potable water to 

many communities in Ghana.

At the head of the conglomerate is Ashok Mohinani, the recipient of the EMY 

Africa Settler Award. His company’s contribution to the development of Ghana 

cannot be understated. Mr Mohinani has noted that as a group, they are 

committed to driving and championing innovation, industrial leadership and 

sustainable growth across Ghana and the rest of Africa.
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Abeiku Santana, popularly called Mr Tourism, has for over 20 years contributed massively to 

radio, television, advertising and tourism promotion and management.

There are very few people alive who can boast of promoting Ghana with such aplomb like 

Abeiku does. The multi award-winning journalist and current CEO of Kaya Tours Ghana Ltd 

was recently adjudged one of the Top 100 Travel and Tourism Professionals in Africa. He was 

inducted into the Chartered Institute of Marketing Ghana (CIMG) in 2008. He’s a member of 

the Association of International Travel and Tourism Professionals, Skål

International.

And he seems to have gone only halfway. From an industry point of view, Abeiku’s authority 

and influence is without question. It should be said that he has influenced and facilitated a 

boost in tourism Ghana with his incessant promotion. His Instagram is always immaculate 

in its cool to portray Ghana as a go-to destination, and in giving a courteous nod to places to 

visit in the country. 

In his acceptance speech, he thanked everyone who had helped to get him to this point and 

urged citizens of Ghana to continue to keep the peace, as it’s one of the important tourism 

assets.
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Can you recall the number of times Kejetia v Makola has had you splitting 

your sides and struggling to regain composure? One of its main stars, Clement 

Ashiteye, popularly known as Clemento Suarez is good for a laugh. 

In a year’s run that can only be rivalled by a few people in the entertainment 

industry at the moment, this man has done it all. From hosting shows and 

bringing happiness to our homes to mimicking Jerry John Rawlings. He has 

featured in quite a number of plays, including Gallery of Comedy, Romantic 

Nonsense, Sweet Dreams & Nightmares, What Can Come Can Come and 

Mallams & Pastors.

Speaking to him after he won the award, he mentioned that winning this award 

while being in the same category as giants Sarkodie and Stonebwoy, made him 

very proud. “This is a testimony that I’m working very hard. I have received a lot 

of awards but this one stands very tall.”

He’s a man of the people, and I say he deserves the recognition.
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Nine years ago, Felix Adomeko Mensah, popularly known as Zionfelix, never imagined he 

would become the influential powerhouse and blogger that he is today.

The PAV Ansah Communicator Award winner spoke briefly about his come up, and how the 

internet has made it possible for people to bypass traditional media and engage audiences 

directly. Leveraging his audience aggregation of over 1 million followers on Instagram, Felix 

helps raise awareness for brands and reports on news and interviews.

According to him, hard work and consistency is what has got him this far. “Most people think 

I just woke up one day and started making money from views on YouTube. It really hasn’t 

been easy. I knew nothing about blogging when I started so I had to learn on the job. I intend 

to work harder and work on more incredible stories.”

To achieve what he has achieved in these past few years is a little short of miraculous, and in 

EMY Africa’s opinion, means he’s earned his place in this year’s Men of the Year list.
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Rev. Fr. Andrew Campbell’s desire to evoke change in the  world sets him 

from the rest of us. And yes, at this point, you’ve probably seen or heard 

about some of his humanitarian work in Ghana – caring for lepers, prison 

visitations, soup kitchens for the poor and needy, building schools for those 

who need them.

Father’s Campbell’s compassion for the poor and needy compelled him to 

form the Leper’s Aid Committee as far back as 1993. The aim of this committee 

was to assist lepers by raising funds. His public displays of solidarity with and 

rehabilitating lepers have helped break down prejudice against them.

He’s also a founding member and co-chairman of the Environmental 

Protection Association (EPA), West Arena, Accra, an NGO founded to help 

people become aware of their collective responsibilities to keep their 

surroundings clean.

Should the government of Ghana have a spare public-spirited Order of the 

Volta to give, they could confer it on the ‘Leper Priest’. But while he waits, 

EMY Africa is proud to honour him as one of the Men of the Year.
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Beryl Agyekum-Ayaaba of EchoHouse, is as close to royalty 

as it gets when it comes to creative marketing agencies. 

Everybody in the industry knows her, and most importantly 

listens when she speaks.

Understandably and expectedly, her reputation and 

ebullience has made her company one of the go-to marketing 

agencies for top brands including Vodafone.

Beryl’s campaigns and events are a benchmark for all 360 

marketing agencies. She started EchoHouse as a magazine 

back in university, as a way to help students connect and 

collate their memories. She’s built it into what it is today.

She did it though graft and determination, and we’re proud 

to name her as the recipient of the Young Achiever Award.
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Iconic brands have powerhouses that push them through 

periods of unrivalled genius. In the case of Loatsad 

Promomedia, one of the leading advertising companies 

in West Africa, the glory can be attributed to one rather 

remarkable man. It is insufficient to call Seyi Tinubu 

just a business man. He is an advocate, a disruptor and a  

kindhearted visionary.

When Seyi is not working to ensure that his company delivers 

exceptional advertising services to clients, he dabbles in 

charity work. He and his wife, Layal Tinubu founded Noella 

Foundation as part his umbrella foundation, Seyi Tinubu 

Empowerment Programme (STEP).

STEP’s aim is to create a better Nigeria though job cration by 

supporting tech startups with skills development and seed 

funding.

Add to Seyi’s accomplishments the fact that he is also one 

of the most humble and approachable people you’ll ever 

meet, and it becomes impossible to not name him as one 

this year’s Men of the Year.
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AY, as everyone calls him, is an entertainer’s entertainer. He 

started out at Ali Baba’s Fans Club show and rose to fame 

after performing at a comedy show hosted by Opa Williams 

in 2006. He’s risen to the top since then.

One of the most bankable comedians in Africa, he’s now the 

head of Corporate World Entertainment, a company that 

produces the frequently sold out AY Live and AY’s Open Mic 

Challenge. He’s added movie production to his portfolio. He’s 

also starred in a couple. 

You can’t make a list of African entertainment greats without 

adding his name to the list. It’s no wonder he’s part of this 

year’s Men of the Year list. 

EXCLUSIVE 

MEN 
OF THE 
YEAR

Ayodeji Richard Makun

T H E  E N T E R T A I N E R



Colllins Okley Otoo is impossible to omit from this year’s Man 

of the Year list. Cheif Executive Officer of a very successful 

congolmerate, Collins’ wide-range business intitiatives are 

noted to be some of the few ventures to have withstood the 

various economic upheavals in the country since 1989.

He began his business life with the establishment of C & 

O Enterprises, an international trading and distribution 

Company, in 1989. He has over the years expanded to real 

estate and the importation and supply of ethanol. As it 

stands, Collins Okley employs over 500 people.

His business became even more relevant this year after the 

outbreak of COVID-19. His company stepped up and met 

the staggering demand for ethanol all over the country for 

companies manufacturing hand sanitisers. And for that, we 

doff our hats to him.
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He’s a fighter through and through. The 95 year old 

WWII veteran this year challenged himself to walk 14 

miles to raise funds for frontline workers and veterans 

in Africa. He set the goal to walk 2 miles everyday in 

one week to achieve this goal.

Labelled a force of nature by many, Pte Hammond 

was able to raise an upwards of £20,000. I guess you 

can say that this is the second war he’s fought in. 

Selfless, thoughtful and brave...that’s why he’s one of 

2020’s Men of the Year.

EXCLUSIVE 

MEN 
OF THE 
YEAR

Pte. Joseph Hammond

T H E  F I G H T E R



In a sport rife with speed and endurance, the Ghana 

Men’s 4x100 Relay Team – Joseph Paul Amoah, 

Benjamin Azamati, Martin Owusu-Antwi and Sean 

Safo-Antwi – gave Ghanaians something to jubilate 

about when they won gold at the African Games.

This feat of hard work, extraordinary group work, and 

demonstration of will to win earned this group the 

apropos award of Men Group of the Year at the EMY 

Africa Awards. 

These gentlemen are the shimmering example of 

looking for the best in ourselves and pushing one 

another to win. 

EXCLUSIVE 

MEN 
OF THE 
YEAR

Ghana Men’s 
4x100 Relay Team
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The 5th Annual 
EMY Africa Awards
Every year, around June, all attention turns to the EMY Africa Awards. 
Guests pull up to the red carpet on the day looking their best. This year 
was no different. 

Tagoe Sisters

Nana Adwoa Awindor and a 
fellow queenmother 

Mr and Mrs Seklaoui

Salma Mumin

Mauvie Hayford 
Wendell Okley Otoo 
and sister

Efya, Naa Ashorkor 
and Salma Mumin Melissa Bediako

Vincent Azan-Gbiok and 
Adiza Ibrahim Sadiq

Paa Kwesi Ackom

From left to right: 
Michelle Haemin Kim, 
Nour Seklaoui & wife

Kojo Jones 

Nana Akua Addo 

Victoria Michaels Gloria Osei Sarfo 

Niyi Ojuolape Nana Ama McBrown 

Yofi Grant Ms Nancy Nat Attoh

Gladys Owiredu Harold Amenyah Prince David Osei
Daryl Bosu and 
Arocha Ghana team



As part of the 5th year anniversary of the EMY Africa Awards, we launched the EMY Africa Foundation. It’s been in the pipework for a 
while. As a brand, our main aim is to leverage our position to help achieve a more copacetic society. We hope to do this through the 
foundation by providing support to the vulnerable in society, by promoting the welfare of people in need due to poverty, disability 
or social justice, and overall by supporting projects that build up society.

Right after the launch, we got into action. With the support of the 2019 Man of the Year, Dr Ernest Ofori Sarpong, the EMY Africa 
Foundation made significant donations to Noguchi Memorial Institute for Medical Research, University of Ghana Medical Centre 
and a few other charities.

We hope to do more, and we hope we can count on you when we need support.

BY KOJO SOBOH

Maureen Quartey and family

2019 Man of the Year, Dr Ernest Ofori Sarpong

From left to right: Kojo Soboh, Naa 
Ashorkor, Kwaku Bediako and Nat Attoh.

George Bosompim

Elikem Kumordzie 

Clemento Suarez 
and his father

Derrick Cobbinah 
Alexander Baffour-Kwakye 

C.K. Akonnor AkwaboahAdiza Ibrahim SadiqEfya 

Ebenezer Amoah and 
Kwadwo Danso

Kwabena Agyekum and 
Thelma Agyei

Maame Antwi Larbi
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Way To Go
For people with wanderlust, like myself, who’ve had to tuck their passports, 
perhaps this is the perfect opportunity to see some of the fine destinations our 
very own country has to offer.

BY MAAME AMA CHALKER



he situation around the world is changing drastically. Various 
governments have changed their travel warnings to restrict 

travel during this time. Here in Ghana, flights are suspended until 
further notice, except for returning nationals who, upon arrival, are 
subject to medical screening and must self-quarantine for 14 days 
upon arrival. 

For people with wanderlust, like myself, who’ve had to tuck their 
passports, perhaps this is the perfect opportunity to see some of the 
fine destinations our very own country has to offer.

Lou Moon Luxury Resort

Accra and the other major cities have some nice spots but if you’re 
looking for a serene place or trying to get away from all the big 
city noise, the coast is where it’s at. The Western and Volta Regions 
have some of the best and serene coastlines. Take Lou Moon Luxury 
Resort for example. From massages on the beach to private chalet 
and villa pools to private butlers, this resort is perfect for family 
holidays and romantic getaways. 

Dubbed by many as one of the best resorts in the country, perhaps 
what makes Lou Moon exceptional is the freedom of options it 
gives you. You can choose to house up in your island villa and 
get serenaded by crashing waves, or you can engage in the many 
activities the resort offers you: touring, boat rides, archery, paddle 
boarding etc.  

Beyin Beach 

Another beautiful place in the Western Region to visit is Beyin 
Beach. Named one of the most beautiful beaches in Africa according 
to CNN, Beyin Beach is a traveller’s paradise. Think of miles of tall 

coconut trees lined along the pristine beaches for miles on end. 

Beyin is approximately 6 hours from Accra, the capital of Ghana and 
2 hours away from Takoradi. From Accra, you can board one of the 
daily 45-minute flights to Takoradi and charter a taxi to Beyin Beach 
from the Takoradi Airport or Market Circle. Another more fun option, 
is to embark on a road trip with some friends. You could also catch a 
bus. The STC bus located at the Kwame Nkrumah Circle, Accra offers 
direct daily transportation to the junction that leads to Beyin Beach. 

There are multiple little hospitality facilities lined along the beaches 
in Beyin. The most prominent being Maaha Beach Resort.  Maaha 
Beach Resort, an eco-friendly lodge swathed in the peaceful coconut 
grove overlooking the pristine beach, is the place to visit if you 
want some peace and quiet. It has wooden chalets and rondavel 
architecture located over the lush green lawns, and layered paths 
that stretch down to the beach. It’s breath-taking! 

The Volta Region also has some very fine destinations to offer. The 
three places that quickly come to mind are Ada Foah, Dzita and 
Akosombo Archipelago.

Ada Foah

Ada Foah is a fishing town located at the estuary of the Volta river 
making it the perfect merge of a beach and lake getaway. It is 
surrounded by an archipelago of islands which are beautifully lined 
with coconut trees.  It’s honestly one of the best locations to island 
hop in Ghana. 

It’s quite easy to get there too. Ada is approximately an hour and a 
half from the Accra Mall. A taxi can be chartered from the Accra Mall 

Tune in to Lou Moon Lodge’s robust social media accounts  - 
For more information contact stay@loumoonresort.com or on +233 26 424 1549

loumoonresort.com

Lou Moon Lodge

THE LOU MOON ECO RESORT EXPERIENCE
Lou Moon Lodge is an exceptionally beautiful and unique boutique beach resort in Ghana's 
Western Region, near Axim, one hour from Takoradi. 

Built entirely from local materials, with every detail carefully designed to be in harmony with 
the environment, Lou Moon Lodge celebrates the extraordinary natural beauty that surrounds 
it. Lou Moon Lodge offer idyllic rooms on the Island and on the mainland facing the beautiful 
bay.

CreativeCreative international cuisine is at the heart of the Lou Moon experience. Together with the 
lodge’s magnificent seaside setting, we give guests one of the most unique and best dining 
experiences in Ghana. We use local ingredient and when possible, all herbs and vegetables are 
grown in Lou Moon’s garden, and fish is sourced from local fishermen.

LouLou Moon Lodge offers endless opportunities for rest and relaxation in tropical splendour, but 
for those of you looking for an active holiday, or simply wanting to keep the kids occupied, we 
have plenty of action-packed activities on offer. Whether swimming in the natural bay, taking 
a boat trip out to sea, or taking advantage of our outdoor facilities, there is enough to keep 
everybody entertained.

T

View from a Lou Moon 
Resort  island villa 

Lou Moon Resort 
island villa 
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directly to any location in Ada Foah for under 70 USD.

There are quite a number of places you can stay when you get 
there. Ada Foah is home to a myriad of hotels and other hospitality 
facilities. It would be in your best interest to book via Airbnb, 
Expedia or Booking.com. There is however a huge resort called Aqua 
Safari located in Ada where you can indulge in non-resident resort 
activities.

Jet-skiing is a popular activity in Ada. Aqua Safari resort offers 
a myriad of water sport activities such as sailing, fly boarding, 
and jet-skiing for rent. Also, while island hopping, you can opt to 
explore Alcohol Island where you can experience the extraction and 
distillation of alcohol from sugar cane.

Akosombo Archipelago 

Akosombo, located in the Eastern Region of Ghana, boasts of an 
archipelago of islands topped with hills that give you a Seychellois 
vibe. An afternoon or weekend spent at Akosombo is always worth 
the trip. You are bound to be blown away by this non-touristy 
location.

Akosombo is approximately an hour and a half from Accra Mall. 
One can charter a taxi from Accra Mall directly to any location in 
Akosombo for under 80 USD or better yet drive there with a couple 
of friends.

In recent years, multiple resorts and hotels have opened in 
Akosombo. A major one is The Royal Senchi resort. This resort may 

be quite expensive for some, so if you’re trying to penny-pinch, you 
can book relatively cheaper hotels via Expedia.  The Royal Senchi 
serves as a good location to indulge in a nice Sunday buffet which 
includes both local and continental African dishes.

There are a lot of things you could do while at Akosombo. At the 
Maritime Club House, you can join a boat trip to tour the islands. The 
club house also offers amazing tilapia dishes for lunch. You can also 
rent a kayak or a boat from The Royal Senchi and enjoy an afternoon 
kayak or trip to the Adomi bridge which is the longest overwater 
bridge in Ghana.

Dzita, Keta

Dzita is a surfer’s paradise and a hideout for surfers who are chasing 
the swell along the coast of Africa, from Cape town in South Africa 
down to coasts of Ghana.  Rumour has it that the swell in Keta is the 
secret unending swell known among surfers in Africa. 

Accommodation in Keta is quite limited as compared to other parts 
of Ghana. Meet Me There African Home Lodge is a popular lodge 
among surfers. It has rustic decor and presents itself as a merge 
between a hostel and a hotel – a middle ground for backpackers and 
hotel lovers. Aborigine Resort is another resort just steps away from 
the beach. It’s little upscale as compared to Meet Me There. 

These locations do not need to be ‘sold’: their growing fame as 
destinations is partly due to the lottery of weather and serenity 
away from regular life. Moreover, the resorts and restaurants there 
tend to not get complacent with customers. 

Inspired by the warmth of the African 
sun, our rooms feature beautiful 

hardwood floors, luxuriant textiles  
and carefully selected artworks 

celebrating the heritage of Ghana. 

T +233  242  436  000

RESERVATIONS.ACCRA@KEMPINSKI .COM

KEMPINSKI .COM/ACCRA

EUROPEAN LUXURY  
AT THE HEART OF AN  
AFRICAN RENAISSANCE

Travel blogger, Ama 
Chalker at Beyin Beach Dzita, Keta 
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Abra-Accra-Dabra
Accra is a city full of die-hard people. You see it in streets, buses, marketplaces, 
bars, and everywhere else; people here have dreams that they hold on to, and 
actively work to achieve.

ccra living no be easy.” This very popular phrase, also the 
opening line for the 2014 Efya hit song titled Get Away, 

speaks to the sentiment of majority of the denizens of the burgeoning 
cosmopolis. Recently thrust into the limelight due to the Ghanaian 
government championing the Year of Return campaign, the magical 
city is more than its famous December concerts and parties. This is 
home to countless people trying to make ends meet in the creative 
industry; a fact that has been no small feat during this pandemic. 

When the pandemic hit the shores of Accra, panic ensued. We 
experienced the mass buying that always seems to come with initial 
announcements of COVID-19 cases being recorded in hospitals. 
However, nobody was prepared for the price hikes. The prices for 
PPEs that used to be sold for cheap over the counter shot up as 

people tried to profit off the panic. Then the government announced 
a lockdown. Everybody was surprised to see the busy city come to a 
grinding halt. Accra, so full of life, was left with empty streets during 
the lockdown that lasted for three weeks. And, despite the city 
slowly resuming to full swings, some restrictions are still in place. 
As of early August, the borders to Ghana are still shut, and all places 
of business have a firm “No Mask, No Entry” rule. Everybody in Accra 
and beyond is adapting to the new normal. But people still remain 
affected by it too. 

Some are being forced to adapt more than most, and a particular 
example is the creative community of Accra. From restricted 
movements to cancelled gigs, the problems that members of Accra’s 
creative community are seemingly insurmountable. And yet, quite 

BY FUI CAN-TAMAKLOE

a few of them have neither lost focus or faith. There’s a bubbling 
optimism among members of the community, and people are rising 
to the challenge that the pandemic has put before them. Catching 
up with a few of them, I got a sense of what the pandemic has meant 
for the community, and how people are working around it.

“Since the borders closed, price and availability of raw materials 
has been a real hustle.” Frederick Odoye, popularly known by Accra 
socialites as Chef Keeks, a self-taught private chef says. “Before the 
pandemic, I knew exactly where to get my ingredients and at what 
price. Now I have to play calculated guessing games just to be able 
to budget. What’s more annoying is not being able to get ingredients 
because “COVID-19 so we couldn’t get stock.”

Frederick was especially hit by the pandemic. Prior to the pandemic 
hitting Accra, Frederick and his business partner, Salma Braimah, 
had been organising successful pop-up food events across Accra 
for almost a year, even pioneering their own style of food called 
Ghanaian Intercontinental Fusion. BlueCheese, the pop-up food 
company he co-owns with Salma, had to stop operating because 
of social distancing. All his planned pop-up events were cancelled. 
Despite the cost in opportunities, he took the survival route of 
adapting to the changing climate.  “As a creative who’s work requires 
people being present, it was a very stressful time. We had to shut that 
down completely. That took us to the drawing board and eventually 

we came up with the current delivery experience.” 

This is how BlueCheese Lorraine, the delivery part of BlueCheese 
was formed. BlueCheese Lorraine packages the whole BlueCheese 
experience into pre-made, build-it-yourself meals with custom 
designed packaging that allows the meals to remain fresh for longer. 
BlueCheese Lorraine, with its ever-changing weekly menus, is not 
the only new direction that Chef Keeks has taken because of this 
pandemic. “As much as it was an inconvenience, it has given birth 
to a few more services we weren’t offering pre-COVID. We also offer 
private home tutoring and catering services now. We basically 
design a course around your needs, and teach you as we go along.”

Joseph Nti is a recognisable voice in the budding podcast scene of 
Accra. But the host of the popular Sincerely Accra podcast wears 
many hats. The content creator, and documentary filmmaker has 
made a name for himself producing Accra’s favourite YouTube 
trivia show – Off The Top. With over 5,000 subscribers, Off The 
Top focuses on original content centered around trivia questions 
games. When the pandemic hit, Joseph was unsure as to how to 
proceed with recording new Off The Top episodes. This was because 
recording required multiple presences on set, and that option was 
not available due to social distancing. But then, he managed to work 
around a solution. 
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Frederick Odoye 
(Chef Keeks) – 
Chef

Joseph Nti – host of 
Sincerely Accra podcast – 
on the set of his hit YouTube 
show, Off The Top
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“One of my good friends had suggested it to me during the lockdown, 
when everybody was jumping on Instagram Live and I really didn’t 
think I would get much patronage but he nudged and I gave in. After 
I run through the cast members I was stuck. My friends had started 
to suggest celebrities and I thought it was a ridiculous idea but with 
most of my creative ventures I took a leap of faith and DMed a couple 
of people and they agreed and the rest just happened.”

After seeing the success of his Instagram Live sessions, the 
documentary filmmaker firmly believes that the pandemic is an 
obstacle that the creative community can overcome. 
“Creative problem solving will definitely kick in and people will start 
figuring out how to do what they do in a safe and socially distanced 
way. Creatives are vital to many businesses and if businesses have 
found a way to work around it, creatives will too.  I’ve already 
seen photographers and videographers working again on socially 
distanced sets and music artistes holding virtual shows and 
concerts. We’ll find a way, I think now more than ever, creatives will 
pull through.”

In the music industry, BRYAN THE MENSAH has been prolific. In 
2020 alone, the contemporary artist and producer, has released 
two EP projects, “I Don’t Feel Like Going Outside” and “Not Going 
Outside”. And true to his word BRYAN THE MENSAH has not been 
going outside a lot during this pandemic. 

“Being on lockdown has been quite refreshing but restrictive at the 
same time. Refreshing because it serves as a retreat for me to sit 
back and redesign myself in the sense of what direction I wanted 
my career to go. I’ve learnt a lot more about being an artist in the 
internet age and how best I can utilise it. But it’s been restrictive 
too because now I can’t go to the studio. That’s still okay because 
I have my equipment here with me at home so the job continues.” 
The multi-disciplinary artist says in his characteristic upbeat nature. 

BRYAN THE MENSAH, who is currently working on his debut album 
Road to Hastafari, was undeterred by the effects of the pandemic 
on his career. Optimistically, he stated: “It actually opened up a lot 
more opportunities because I discovered platforms that I could use 
to collaborate with other people around the world which were also 
very high paying and satisfactory all from the comfort of my home.”

BRYAN THE MENSAH is not the only person comfortable with 
spending more time at home. Accra-based writer moshood shares 
a similar mindset. “In my case not so much has changed, really; it’s 
been pretty much the same-old operating from home and being an 
actual homebody.” But moshood is very aware of how the pandemic 
has affected other artists. “This situation was a good reminder of 
how privileged I am to have the means and resources (including 
the human) that ensured that I could survive under such restrictive 
conditions without needing to step out to earn a livelihood. I’ve 

moshood – writer

Poetyk Prynx – spoken-
word performer, graphic 
designer and mental 
health activist

BRYAN THE 
MENSAH – rapper
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been grateful all over again for that.” 

moshood captures these sentiments perfectly in “Support vs 
Semantics”, an essay about the coronavirus pandemic and the 
idea of an artist community in Ghana. So eye-opening was the 
essay that political activist Barbara Ntumy was impelled to start a 
crowdfunding campaign for Ghana-based artists hit hardest by the 
pandemic; a campaign that moshood contributed in bringing to life.  

Singer and actress Adomaa Adjeman, was ready to talk about the 
effects of the pandemic on her craft. “It’s been interesting,” she said. 
“The major source of income is the gigs, and those have been hit so 
we’ve been trying to find other ways to make money with our craft. 
It’s not been easy.” 

Recently back in Ghana after a Nollywood stint, Adomaa spoke on 
support for artists as a way to minimise the effects on their art. 
“Support, and not just for me. We’re in this together. All the various 
kinds of support would be nice. Yes, all.”

Adomaa released a project earlier this year titled Barely Adomaa, 
but that’s not the last time we’re going to be hearing from the 
elusive artist anytime soon.  “I’ve been working on a very interesting 
project. If everything goes according to plan, it’ll be a mind-blowing 
experience when it comes out. Looking forward to it,” she responded. 
“I also got to work in Nollywood as the lead in a new TV series. Can’t 
wait till it finally hits Ghanaian screens!” She said excitedly. The 
television series, Deceptive Measures, is already showing in Kenya. 
It features actors from Nigeria, Ghana and Kenya. 

Just as our current climate has forced us to abandon certain 

traditions (think about the last time you shook someone’s hands), 
embrace new ways of living, new fashion ideas (face masks are now 
matching dresses), and new ways of conducting our day to day 
activities, it is also serving as an agent of change for how creatives 
conduct business. An obvious example is Poetyk Prynx, a Ghanaian 
spoken-word performer, graphic designer and mental health activist. 

“It would have been physical exhibition if corona wasn’t present but 
it was really an awesome and fulfilling experience experimenting 
with the idea of a virtual exhibition.” Poetyk Prynx answered, when I 
asked about The Matrix Exhibition, a virtual exhibition he organised 
via Instagram Live. The Matrix Exhibition, which run for three days 
in late July, was peculiar in how it was run, and how it was inspired. 
Both aspects being heavily influenced by the pandemic. 

 “I started something called the Quarantine Roster during the 
lockdown period. It came with a new task for each day. One of the 
tasks was to dress up for different photoshoots being featured on 
different major magazines. I had fun shooting for the task. When 
I was sorting the pictures out, it hit me that I have unconsciously 
put three facets of who I am into three categories and each of them 
inspired me to write poems.  Then came the question of how to 
share this new discovery with others. I thought the best way to do it 
was an exhibition because it allowed me to share the poems while 
curating it in the direction that I want.”

Starting things during the lockdown seems to be a trend in Accra 
creatives, and is demonstrative of how creativity has not been dulled 
by the times we find ourselves in. For some, it meant taking up 
educational courses that would later inspire something big. When 
Darkor Ofosu-Dorte, a young fashion designer and entrepreneur, 

released her swimwear line she was overwhelmed by how much of 
an immediate success it was. 

“It actually was an experiment to test out some branding and 
marketing strategies I had learnt from some courses I took during 
the lockdown,” the owner of Swims by Didi and Darkor’s, two 
popular brands among Gen Z Ghanaians, recounted. Running a 
simple business model of create-and-deliver, Darkor’s businesses 
still thrive despite restrictions. However, the businesses were still 
affected in more ways than one. “It was quite annoying because I 
had to wait a while for the ease of restrictions to get a lot of things 
done, and properly execute my ideas for stuff like photoshoots. I 
kept feeling like it could have all been done earlier but God’s time 
really is best, everything worked out in the end.”

After Ghana recorded its first few cases of corona, things slowed 
down for everybody. It wasn’t any different for Kobby Adu, a creative 
entrepreneur of renown. 

“I lost some jobs that I had pre-planned months ahead for but it 
didn’t stop me from getting work. Because everyone was observing 
the same restrictions however, it was difficult for me to be creative, 
as easily as I might have before COVID-19, from our new shared life 
experience,” the Creative Consultant for Iktschy (pronounced as 
‘itchy’) Studios said. Kobby, whose styling, directing and designing 
works span the fashion, entertainment, and interior design 
industries, was however undeterred. 

“Working as a creative during the pandemic actually has not been as 
bad as I thought it would be. There is something about the escapism 

artistic work provides for the consumer that makes creative 
professionals so necessary even in the direst of situations. Things 
definitely slowed down, but when they did, I was able to breathe 
rather than feel overwhelmed by how demanding life can get as a 
creative entrepreneur in Accra.” 

But despite the optimism, he acknowledged some challenges the 
pandemic had posed to his creative process. “In all honesty, it is still 
challenging to dream up the way I used to. I’m not fully qualified on 
why that is though, but I’m most certainly investigating it every day 
and challenging myself by still pressing on to achieve my goals.”

Accra is a city full of die-hard people. You see it in streets, buses, 
marketplaces, bars, and everywhere else; people here have dreams 
that they hold on to, and actively work to achieve. Everywhere 
people find themselves, they work hard to create magic. And the 
artist and creative community are a beautiful example of this known 
fact. Despite price hikes, cancelled gigs, lost clients and a lack of 
a thriving environment for inspiration, people still remain positive 
about the future. Content is being created, creative processes and 
outputs are being redefined, and work is still going. Accra hasn’t 
been stopped by this virus, and it’s unlikely that it ever will be. 

There remains an air of hope and perseverance hanging lightly 
on the streets of Accra. An aura that shall remain, as long as we 
acknowledge the hard work and effort that the community puts into 
staying alive and thriving. In the hopeful words of Adomaa, “We’re 
creative. We will adjust. We ARE adjusting. There will be new ways of 
creating and sharing all we create, and I’m here for it.”
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Our New Normal
The time truly has passed for us to ask if we emerged too soon. It’s time for us 
to re-learn how to navigate our new world as it is, with caution, and to see what 
more 2020 has to offer us.

BY MAAME YAA ACHEAMPONG



ll in all, pandemics get a pretty bad big screen representation. 
Let’s take the movie Contagion for instance, or even World 

War Z (yes that was still a pandemic even though it had zombies). 
By the thirty-minute mark society had devolved into chaos, with 
mass casualty, violence, riots and a gun-toting populace fighting for 
survival. 

With the tendency for life to imitate art, I’m sure these are some 
of the images that came into our minds when the World Health 
Organisation declared the novel coronavirus infection a pandemic 
on March 11th, 2020. The fear in those early days was almost palpable, 
and it seemed like it might go the way of the movies for a while, with 
the initial panic buying and isolated incidents of violence.

Now, some of those fears seem overblown. In this real live world, 
in this real live pandemic, I woke up, made myself a cup of tea, and 
decided to use my day off to go grocery shopping. I looked up a 
recipe for garlic sauce and downloaded an app to help me track my 
running, which I’d taken up – somewhat unsuccessfully – in place 
of the gym (sweaty, close contact and pandemics don’t mix well). I 
checked the news, as I always did, for the latest happenings around 
the world. Very little of the violence or fires or riots I read about were 
directly pandemic related. There was nothing about zombies either.  
Things certainly aren’t getting better; in fact, they are far worse now 
than when Ghana’s first COVID-19 cases were confirmed on 12th 
March 2020. I lived more in fear of the coronavirus pandemic when 
the country had 100 cases than now, when we have over 40,000.

It’s not just me.

Armed with face masks and hand sanitisers of varying, and 
sometimes questionable quality, Ghanaians have firmly left the age 
of quarantine behind them. Security men still check temperatures 
at the gate and spray visitors’ hands with drizzles of sanitiser. 
Restaurants boast of more spacious seating plans, students are 
confronting final examinations, and seating restrictions in public 
transport have been firmly abolished. Here we are, living as close to 
normal as we have been able to muster. 

And it’s not just us.

Economists have estimated that the coronavirus pandemic will 
cause a 0.5% drop in global real GDP growth this year, which, on 
the surface, doesn’t seem like much. In monetary terms, however, 
that represents 76.69 billion US dollars. And that’s the best-case 
scenario. Another report from the Asian Development Bank states 
that economic losses could be up to 8.8 trillion dollars worldwide. A 
report by the United Nations Economic Commission for Africa states 
that the GDP for our continent is expected to drop by at least 1.4% in 
the best-case scenario, and by 2.6% in the worst-case scenario.  This 
has the potential to push 27 million Africans into extreme poverty.  
In Ghana, GDP growth could fall by as much as 5.3%. Even in these 
early days, many people have lost jobs or have had salary cuts due 
to macroeconomic drops in demand, wait-and-see purchase delays 
by customers and investment delays by firms (and make no mistake, 
these are still early days).  Economies around the world have taken 
a hit and will continue to for quite some time, leaving governments 
desperate to reclaim as much normalcy as they possibly can and 
prevent what could be catastrophic circumstances to their citizens. 

The idea of waiting till the entire episode is behind us and rebuilding 
our economies sounds ideal, but in the fast-paced world we live in, 
it just might be suicide.

On 16th April, in the third week of lockdown in two of Ghana’s major 
cities, Ghana’s Finance Minister penned an article in the Financial 
Times by the title, “What does an African Finance Minister do now?” 
where he bemoaned a largely informal economy trapped at home, 
mounting debt and creditors snapping at our collective heels. The 
entire article can be summed up in a single statement: “we really are 
running out of money here.” 

Three days later, the President declared that the lockdown had been 
lifted, and laid out the first guidelines for opening the economy 
back up. Ghana is hardly alone in easing restrictions on its citizens. 
All over the world countries are easing up on lockdowns, opening 
businesses and telling their citizens that if they follow some rules, it 
just might be okay to come outside. But is it?

On the 13th of April the Director-General of the World Health 
Organisation, Dr Tedros Adhanom Ghebreyesus outlined six criteria 
for countries to meet to consider lifting restrictions for its citizens. 
He listed controlled transmission, a health system well-equipped to 
treat every case and trace contacts, and communities that are fully 
educated and empowered to adjust to our “new normal.” 

On 19th April, when the lockdown on two of Ghana’s major cities 
were lifted, the total number of cases stood at 1042. The total number 

of cases as of the time of writing stands at 41,847. This doesn’t 
exactly scream controlled transmission. Currently, 223 people have 
died in Ghana from COVID-19. The low mortality rate is an often-
touted rationale for lifting restrictions, and while this is not an 
argument without merit, we must ask ourselves if our health system 
is truly equipped to do the absolute best by the citizens we expose to 
infection by relaxing restrictions. Not just the bare minimum “best I 
can do under the circumstances”, but the absolute very best. 
We must reject the temptation to face this disease in terms of 
numbers alone and remember that 223 families in Ghana have been 
confronted with loss. We all have an obligation to keep that number 
as low as we can.

There are those who might say that it is unfortunate that we have left 
the fear of the early days behind, when every single digit increase in 
cases evoked substantial alarm, but I am not one of them. In truth, 
fear is rarely useful in pandemics (or in life). It has fueled panic, 
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investing, this is one great way to do it. 

T-Bills are normally held until the maturity date. The types available 
in Ghana are the 91-day, 182- day and 364 - day T-Bills. The longer 
the maturity date, the higher the interest rate the T-Bill will pay to 
the investor. You may roll over both the principal and interest or 
continue with the investment (roll over the principal) and take
your interest.

Here’s why you should invest.

You don’t need to have a lot of money to invest. Most banks require 
a minimum of one hundred Ghana cedis. This is probably one of the 
most liquid investment options and if you quickly need cash, you 
can easily sell but you will be charged a fee. 

Interest earned is not taxed and therefore can end up saving you a 
lot of money! You’re insured by the government and banks accept 
this as collateral. It’s a great idea to keep up with your treasury bills 

encouraged selfishness and hoarding, and brought forward some of 
our worst traits. In place of fear I would rather we chose caution.
A systematic review published by The Lancet on 1st June found 
that physical distancing of at least one metre is more effective in 
preventing infection than face masks and eye protection, and that 
these may however provide added protection. WHO still maintains 
that hand hygiene – washing hands with soap and under running 
water for at least 20 seconds, and using alcohol-based hand sanitiser 
when water is unavailable – is one of the most effective measures to 
reduce the spread of the novel coronavirus. It is these measures that 
should guide us as we venture out into our businesses and schools, 
and that should continue to guide us as we settle into the long haul 
and make lasting changes.

If the first two months of this pandemic taught us anything, it is 
that it is possible for all humans to change. It is possible for us to 
drastically alter our habits and lifestyles in the face of a real threat. 
And if the last three months have taught us anything, it is that the 
problems of society will not disappear or wait for it to be completely 
safe for us to emerge from our homes. 

The time truly has passed for us to ask if we emerged too soon. It’s 
time for us to re-learn how to navigate our new world as it is, with 
caution, and to see what more 2020 has to offer us. 
Personally, I’m still not ruling out zombies.

It Makes Cents
A common myth about investing is that a big fat bank account is required just to 
get started. In reality, the process of building a solid portfolio can begin with a 
few thousand – or even a few hundred – cedis.

BY IDRYS MBIAH  

common myth about investing is that a big fat bank account is 
required just to get started. In reality, the process of building 

a solid portfolio can begin with a few thousand – or even a few 
hundred – cedis.

Treasury bills are a great starter investment. It’s also a great way 
to save if you think you struggle with saving and you find yourself 
dipping into your savings more often than not. If you’re the type who 
keeps telling himself that the last time was the last time, this is a 
sure way to make sure you stay on track.

Treasury bills are government traded securities. They are issued by 
the Bank of Ghana (BOG) on its own account or on behalf of the 
Government of Ghana (GOG). Think of treasury bills as a loan you 
give to the government, and in return for loaning your money, they 
pay you back with interest.

This is a great low-risk method of investing. If you’re someone 
who hasn’t invested much but are thinking of dipping your toes in 
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the difference between the price you paid, and the amount repaid 
at maturity is the interest. So, say you invest one thousand Ghana 
Cedis in a treasury bill, nine hundred and sixty Ghana Cedis will be 
deducted from your account but at the end of the period, you will 
be repaid one thousand Ghana Cedis. To know how much interest, 
you can earn from a treasury bill, you need to know the interest rate.
Rates are published by BOG and the last rate published by the BOG 
was 13.5% for 91-day, 13.1% for 182-day, 14.4% for 364-day per 
annum as at 17th August 2020. Different banks will quote a different 
rate for the same treasury bill. It is important to shop around and 
find out which banks have the best rates before you invest.

Treasury Bill rates are annualised rates and therefore, to calculate 
your return, the rate has to be divided by a full annual period and 
then multiplied by the number of days requested. You can easily 
calculate the rate online.

for as long as you can.

There is no limit to how much one can buy. It depends on   how much 
you are willing and able to buy. You can ask you bank to top up on 
your principal with money in your account every time it matures 
and purchase a new treasury bill. Talk to your banker about this and 
it can be arranged accordingly.

You’re insured by the government and banks have accepted this as 
collateral. It’s a great idea to keep up with your treasury bills for as 
long as you can. It’s much better than a regular savings account. 
Compared to treasury bill rates, most savings account rates for most 
banks in Ghana are pretty low.

Treasury bills are sold at a discount. This means that you pay less but 
receive a higher figure at the end of the maturity period. Essentially, 
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UNFPA Address
Men and boys’ engagement remains an integral part of fighting the menace of violence 
and harmful practices against women and girls. In empowering women, engaging men is 
fundamental to achieving a host of development outcomes, including reducing poverty, 
improving health, and addressing other population concerns.

nited Nations Population Fund, UNFPA is the United Nations 
sexual and reproductive health agency with a mission to 

deliver a world where every pregnancy is wanted, every childbirth is 
safe and every young person’s potential is fulfilled. It was established 
in 1969, the same year that the United Nations General Assembly 
declared “parents have the exclusive right to determine freely and 
responsibly the number and spacing of their children.” The 1994 
International Conference on Population and Development (ICPD) 
Programme of Action (PoA), and the Agenda 2030 which is the 
Sustainable Development Goals, guide the the Fund’s programming.

To achieve the SDGs come 2030, the fund in 2018 launched renewed 
efforts to achieve three transformative results – ambitious goals 
that promise to change the world for every woman, man and young
person. The goals are intended to get to zero:
 1. the unmet need for family planning, 
2. preventable maternal deaths, and
3. gender-based violence and harmful practices

To achieve the three transformative goals, both males and females 
would have to work together, although the beneficiaries of these 
efforts would mostly be women. God in his own wisdom created 
humanity male and female. From this, you can deduce that for every 
society to function properly we need the co-existence of males and 
females. 

Imagine a society where men are the best fathers to their children, 
best husbands to their wives, best brothers, uncles, nephews, step-
fathers, and all the different titles they could hold. My friends, this 
would be a perfect society or an almost perfect one. Gender equality 
cannot be achieved without the involvement of men and boys. Albeit 
at a slow pace, change is happening, and men are increasingly 
working alongside women to support gender equality and the 
empowerment of women and girls. 

However, we would all agree that this is far from ideal, when men 
continue to top the list when it comes to perpetuating acts of Sexual 
and Gender-Based Violence (SGBV). While patriarchy continues to 
provide a thriving space for men to perpetrate violence against 
women, we at the United Nations Population Fund (UNFPA) also 
recognise that it will take the commitment of men and boys to 
reduce this canker of which they are rife perpetrators. We know that 
the systems that enable acts of SGBV are enshrined in systematic 

power dynamics that usually favour the male perspective.

At UNFPA, the engagement of men and boys is pivotal in delivering 
the Fund’s mandate. Without the participation of men and boys, the 
agency would not be able to bring to zero the unmet need for family 
planning, maternal mortality, and sexual and gender-based violence 
and harmful practices. 

That is why the Fund has a male engagement framework that guides 
its programming. UNFPA, through government and CSO partners, 
supports the building of boys and men’s capacities as Champions 
and Advocates for women and girls’ rights, to help advance gender 
equality through various strategies some of which are:

1. The empowerment of boys to serve as ambassadors for the 
cause of gender equality and the rights of girls through 
mentorship circles. This is conducted through the formation of 
boys’ clubs with unemployed school-dropout boys, apprentices 
from auto mechanic shops, shop attendants etc. The objective 
is to form networks of out-of-school boys to discuss women/
girls rights, other issues affecting women and girls, and how 
the negative impacts could be addressed.

2. Conducting sensitisation. Boys and men play an important role 
in overcoming gender inequality and discrimination; and must 
be part of solution to end violence and discrimination against 
women and girls.

3. Through sensitisation sessions, boys and young men are actively 
engaged in discussing issues such as gender equality, sexual 
and reproductive health and rights, and sexual and gender-
based violence, to support the promotion of gender equality. By 
changing their perceptions we can also mobilise their support 
for structural change focusing on the institutions, homes and 
communities that express and reinforce male power. 

4. Safe Space approach where males are reached with SGBV and 
females’ SRH education as part of efforts to engage them as 
active allies/supporters of the girls’ rights, and the prevention 
of harmful practices perpetrated against women and girls. 
Engaging men in activities socially ascribed to females to 
help address stereotypes about gender roles ( i.e. cooking 
competition etc.).

UNFPA believes that partnerships are a must for achieving gender 
equality. Men often wield power over many aspects of women’s lives 
– as heads of state and government ministers, as leaders of religious 
and faithbased institutions, as judges, as heads of militaries and 
other service organisations, as traditional leaders, village unit 
committee leaders, or indeed as husbands and fathers.

The Fund’s programming involves men and boys at every stage. 
UNFPA will like to use this august platform EMY, to applaud all men 
and boys who are doing everything in their power to treat women 
and girls with dignity. “You are the world’s heroes! You are the 
real men. Keep being great! Keep treating women and girls with 
honour!” Keep preaching to other men to join in creating a world 
that promotes genderequitable attitudes and behaviours which are 
key to ensuring the future is free of gender-based discrimination.

UNFPA recently launched The State of World Population Report 
titled, Against my will –Defying the Practices That Harm Women 
and Girls and Undermine Equality. The report strongly highlighted 
harmful practices against women and girls such as female genital 
mutilation, child marriage and son preference, or gender-biased 
selection. These practices not only violate the rights of our women 
and girls, but also go a long way to affect the development of a 
country. Women are key contributors to any economy in diverse 
fields such as agriculture, business and domestic labour which goes 
largely unpaid. One highlight of the report is the strong support of
men against such acts of human rights violations mentioned
above.

Men and boys’ engagement, therefore, remains an integral
part of fighting the menace of violence and harmful practices

against women and girls. In empowering women, engaging men 
is fundamental to achieving a host of development outcomes, 
including reducing poverty, improving health, and addressing other 
population concerns.

At UNFPA-Ghana, our current project the “Adolescent Girls 
Programme” with the support of Canada, has a progressive 
component of engaging men and boys. We have a thriving men’s 
club that discusses ways of breaking stereotypical norms and 
challenging toxic masculinity and other actions that impede the 
development of women and girls. I use this EMY Africa Awards 
platform to invite more males to join this club.

This year begins a decade of action to achieve the Sustainable 
Development Goals by 2030. Let us all beat up the game by ensuring 
the protection of women and girls against acts that violate their 
rights. Society must help tackle the root causes of these harmful 
acts and understand its implications on women and girls. While 
steady progress is being made, the COVID-19 pandemic should 
neither serve as a threat to continuous progress nor gains achieved. 
UNFPA will continue to work with partners to ensure that the rights 
of women and girls are protected. Meanwhile, men and boys are key 
players in achieving a world of equity.
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