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FROM  THE  EDITOR

have always been a bannerman for youth empowerment. For as 
long as I can remember, I’ve wanted young people to put on for 

another – to form connections that would help them reach their 
goals. 

For someone like me, I had really high expectations for myself 
coming out of law school. The wind that hit me when I stepped out 
the plane on my first day back in Ghana should’ve let me know things 
wouldn’t be…as easy as I’d planned. Ultimately, I had to try to find 
ways to fit in, fight for a spot, feel part of something and exceed my 
expectations. This narrative of finding places for ourselves, within a 
miasma of sexual, social, financial and sometimes familial pressure, 
alongside the ennui of being unsure of who we are and what we’re 
supposed to do, is a very popular motif among young people today.
It’s made worse in a continent like ours where government policies 
aren’t youth driven despite a heavy youth population. Interest rates 
are through the roof, financial institutions are unwilling to take the 
risk of providing loans to SMEs, unemployment is high, there’s a 
housing deficit, rent prices are skyrocketing. I could go on and on.

What is inspiring to me is that despite all these challenges, I keep 
seeing young people rise to the top. It is in this spirit that the EMY 
Africa Magazine decided to dedicate an issue to young people, with 
stories about them and relevant to them – the Generation Now 
Issue.

We’ve also launched what we call the Young List. This annual list 

will profile a group of young and influential trailblazers, whose 
talents include starting movements, curating experiences, building 
networks, driving progress, to name a few. 

For the first issue of this kind, we picked 7 of these young people: 
Yanfo Hackman, Jake Obeng-Bediako, Theodore Ohene-Botchway, 
Violet Awo Amoabeng, Jessica Poku, Emmanuel Osei Ntim and 
Mawuli Gavor.

What links these young people together is their courage to 
persevere in a system where the odds are stacked against them. 
Yanfo Hackman has taken advantage of the advent of social media 
to create an agency that helps companies reach out to people on 
the internet. 

Much of the same can be said of Jake Obeng-Bediako, who took 
advantage of his influencer status as well as his Afro-diasporic 
knowledge to secure a job working with the Diaspora Affairs, Office 
of the President of Ghana. 

The youngest of the group, Theodore Obeng-Botchway’s courage 
speaks volumes. He started building smart agricultural machinery 
with his partner, Jeffrey Appiagyei, to support a much-ignored 
agricultural industry. 

Grace Dorcas Annan’s interview with Violet Amoabeng throws light 
on how much of a risk-taker Violet is and how she’s willing to solve 
problems around her. She started Skin Gourmet as a way to combat 
some of the skin problems she herself was going through at the time. 

Jessica Poku, the Country Head for Uber Ghana, describes herself 
as having an “all or nothing personality.” She has of course, risen to 
the top at a very young age by giving it her very best and grabbing 
at opportunities. Her uniqueness is apparent when you meet her.

Emmanuel Osei Ntim arrived in Ghana in 2014 and immediately took 
charge of plans to start a new company. Since then, that company – 
Fon Packaging Ltd – has done so well, it’s brought on Nestlé Ghana, 
Voltic, Coca-Cola and Accra Breweries, to mention a few, as clients.

In Mawuli Gavor’s story, we are reminded of how life’s meandering 
waters do not always lead us where we plan. He points out however, 
that even though life threw at him unexpected opportunities, he got 
the best of them because he was prepared. 

I’m very excited about this issue. It’s an open letter to young people 
that reads, “C’mon, we can do this!” It’s indeed a great time for 
the magazine, and we hope our capacity to shine light on young 
people driving progress and change helps encourage young people 
everywhere. 

Enjoy the issue, and happy holidays!

ALBERT CHRIS SOBOH, ESQ.
EDITOR IN CHIEF
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Back To The Future
It’s time for government policy to cater to the youth, as much it does for large, 
mostly foreign-owned corporations.

riving through Accra, the first thing you notice is that everyone 
is selling something. Small businesses are open on every street 

and corner, as people try to hack the system in order to provide for 
themselves and for their families . And this can be said for the rest 
of Ghana too. In 2019, their International Monetary Fund estimated 
Ghana’s gross domestic product growth to rise by 8.8%, making 
it the world’s fastest growing economy. Though this growth was 
buoyed by revenue from increased crude oil exports, Ghana has in 
recent years made a name for herself as being a stable environment 
for business.

In 2019, Google opened an artificial intelligence lab in Accra, the 
first of its kind on the continent. Volkswagen in 2020 also opened its 
fifth sub-Saharan vehicle assembly facility in this country. Ghana is 
currently West Africa’s largest recipient of foreign direct investment 
despite being its second largest economy, second to oil-rich Nigeria.

In August 2020, Ghana won its bid to headquarter the African 
Continental Free Trade Area (AfCFTA) Secretariat in Accra, effectively 
making it the seat of the trillion-dollar single market. The AfCFTA is 
a trade agreement between African Union member states that aims 
to create a single market rivalling the European Single Market, with 
free movement of both capital and persons. This creates endless 
possibilities for the exponential growth of Ghanaian businesses 
when the AfCFTA kicks-off in 2021. In general, Ghana’s economy 
has seen impressive turns in the last decade. However, like other 
rapidly growing African economies, there are still a lot of challenges 
that need to be overcome in order to close the glaring disparity 
between the rich and the poor. The African Economic Outlook 
2020 report describes Ghanaian economic growth in the last few 
years as “antipoor and non-inclusive.” A challenge that has proven 
impossible to solve, to governments past and present, is inclusive 
growth.

BY FUI CAN-TAMAKLOE

D
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What do all of these significant macroeconomic achievements 
mean when more than 30% of Ghanaians survive on less than three 
dollars a day? How does a growth in the GDP impact the ordinary 
entrepreneur? To quote a popular Ghanaian phrase, “how do we feel 
all this in our pockets?”

Ghana is home to a healthy population of entrepreneurs running 
small and medium-sized enterprises (SMEs). From side-hustles to 
full time employment in business, young men and women generate 
income and employ people through small businesses. In 2016, the 
International Trade Centre’s SME Competitiveness Report on Ghana 
described these SMEs as the backbone of the Ghanaian economy, 
representing about 85% of businesses and contributing about 70% 
of the gross domestic product. For the most part, these numbers 
have gone up. Although Ghana’s economy relies extensively on SMEs, 
it seems that governmental policy direction is geared more towards 
creating space for big businesses, as opposed to small businesses.

Despite the amount of revenue big business can bring to the 
economy, the fact still remains that they are often owned by foreign 
nationals, governments or companies. It’s easy to see, therefore, 
that Ghana’s future lies in its ambitious, ready-to-work young 
population. However, this same generation experiences roadblock 
after roadblock, some of which, when solved, are the key to starting 
a life and contributing extensively to the economy. It’s no secret that 
Accra is one of the most expensive places to live in Africa. It recently 

received international spotlight as thousands of Black diasporans 
visited in 2019, to commemorate 400 years since the first boats 
carrying slaves left the shores of Africa; in a yearlong celebration 
that was dubbed the “Year of Return”.

This same Accra, touted for being one of the more developed 
cities on the continent, has an accommodation problem. Ghana’s 
successive governments have responded to this by treating it solely 
as a housing problem, and building relatively cheaper housing 
that remain priced above what young Ghanaians can afford. As 
much as there is a housing deficit in Accra, what housing remains 
is overpriced by landlords who are either greedily benefiting off 
demand, or the need to make enough revenue over a short period 
of time to pay back loans used for building. Accra’s landlords place 
exorbitant rates on their facilities, often demanding two years’ rent 
upfront, rather than the standard six months as declared by the 
government. This demand limits access to housing to only those 
with ready capital.

Ghanaian entrepreneurs face various challenges that hinder their 
operations and profitability. Chief among these many challenges is 
access to financing. In Accra and beyond, commercial lending rates 
average 21%. Financial institutions are reluctant to take the risk 
of providing necessary finance for SMEs, tying up the process with 
stringent collateral demands. Loans, where accessible, are small, 
have high interest rates, and short repayment periods.
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Because of this, entrepreneurs tend to start businesses without 
requisite, which often results in failure. Businesses are saddled with 
expenses that cripple them even before they go beyond the break-
even period to hit the profit period. Operation costs are significant. 
Rent prices are high, and internet access is expensive. In the event 
of client refusal to pay bills, judicial recourse is as lengthy as it is 
resource-consuming. Without access to financing for operation, 
these small businesses either shut down as quickly as they open, or 
do not have the capacity to scale up.

Things aren’t better in Ghana’s neighbouring anglophone country, 
Nigeria. In October, Nigerian-owned online payment system 
Paystack, was sold to Stripe for over USD200 million, making it the 
biggest start-up acquisition to come out of Nigeria. This significant 
news did not make as much waves as it should have because the deal 
happened, ironically perhaps, around the time that the #EndSARS 
protests were occurring. The irony here lies in the fact that Shola 
Akinlade and Ezra Olubi, founders of Paystack, are representatives 
of what the tech-savvy Nigerian youth that are constant victims 
of harassment by the anti-robbery unit SARS could become. But 
the despicable SARS is not the extent of the rot. Sadly it is just 
one symptom of the backward thinking that plagues the Nigerian 
government. To put this in context, one of Nigeria’s responses to in 
the aftermath of the violently ended #EndSARS protests, was to put 
a Social Media Regulation Bill in the Senate for reconsideration.

While Nigerian youth used social media as a tool to organise and 
efficiently sustain protests against police brutality, the government, 
through agencies such as the Military and some Governors, used 
social media as a tool for misinformation in order to quell the 
international, momentum-gaining protests.

These instances paint a picture that may be too insidious to believe; 
that the governments, despite leading young populations, are not 
youth-friendly. From housing to police brutality, the youth are found 
at a constant disadvantage. Ghana and Nigeria are young countries 
both in terms of population and post-colonial independence. As the 
world faces uncertainty in the face of a pandemic that is yet to tide 
over, our solutions to our socioeconomic issues lie inward rather 
than outward. By strengthening our local capacity to begin and 
sustain businesses, we are definitely going to see unprecedented 
growth. Significant reductions in unemployment and poverty, 
and an increase in job creation and income generation are not 
farfetched. A strong private sector, as exemplified in numerous 
countries in the Global North, is the key to economic growth and 
freedom from crippling national debt. Government policy needs to 
cater for the youth as much as it does for large, mostly foreign-owned 
corporations. The future is private-led, and many young people in 
these countries are waiting for a chance to actively participate in 
this growth.
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The Gig Economy
Accra has become a hotbed for a lot of unconventional entrepreneurs, most of 
whom have no prior experience of running a business. How are their businesses 
thriving?

magine a world where people spend their time doing what 
they want to do. Imagine turning your gaze to a project you 

create yourself, instead of working as part of a machine cog that 
exists to achieve the goals of other entities. Imagine having the 
creative freedom to push this project whichever direction you see 
fit. Imagine starting your workday by firing up your laptop from 
your bedroom or home office, walking to the storefront that you’ve 
opened, calling a client who now trusts your advice, more so doing 
whatever you want and making money while you’re at it.

All over the world, millions of people, especially young ones, are 
doing just that. It’s a microbusiness renaissance – a classless, 
leaderless movement where people are opting out of traditional 
employment to make their own way, usually with little money or 
training.

People saying “thanks, but no thanks” to traditional work isn’t new. 

Since the beginning of commerce, people have always gone at it on 
their own. In many parts of Ghana, people roam the streets selling 
their goods and engaging in commerce through small transactions. 
What’s new however, is how quickly someone can start a business 
and reach customers. The inception to building phase is much faster 
and cheaper today than it has ever been. Going from idea to start-
up can now take less than a month and cost as little as 500 cedis. 
Commerce may have been around forever, but scale, reach and 
connection has dramatically changed.

Accra has become a hotbed for a lot of these unconventional 
entrepreneurs – from makeup artists to professional MC’s. I’ve been 
hearing stories about them for years now. Almost everyone you meet 
‘does something on the side.’ And it’s usually something they love. I 
met with some of them to figure out how and why they bucked the 
system, and how and why their businesses are thriving.

BY ALBERT CHRIS SOBOH

I
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We’ll look at these stories as an ensemble: a group of individual 
voices that, when considered together, will show an original 
composition. In sharing how these different young people have set 
their businesses up, the challenge is to acknowledge their skillset 
that is helping their ventures succeed. Through these stories, some 
lessons on microentrepreneurship appear. We’ll zoom in on these 
lessons.

My first interview went well. It was with Patrick Davoro, who by 
his own words, has always loved cooking. His break came when 
he posted a photo of jollof he’d made on Instagram. “Everyone was 
texting to see if I’d sell them some of the jollof.” Convinced he had 
a market, he took the plunge, quit his job at Golden Tulip Hotel 
and set up an event catering company – what we know today as 
MensCook.

His concept of cook-and-perform has gone over well in Accra, and 
his business has grown incrementally. His company is one of the 
first event catering companies where cooks serve food and put on 
elaborate performances.

Like many microbusiness owners, there was never any formal 
business plan. He “tried it out to see what would happen.” His 
business launched quickly, and market testing happened on the fly. 
Are customers buying? Yes? Good! More of the same. If the answer 
was no, he explored what he and his team could do differently.

Patrick’s progression from traditional work to starting his own 
business, was purely to follow his passion. “I got into this business 
by following my passion. I love to cook and I’m creative with it, so 
when I realised there was a market, I said, why not?”

I got into this business by 
following my passion. I love to 
cook and I’m creative with it, 
so when I realised there was a 
market, I said, why not?”

“
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Across the city from Patrick Davoro’s event catering establishment, 
first-time entrepreneur, Afia Benewaah Boateng, who describes 
herself as an aspiring sunflower, runs a media company. Her 
company, Harmattan Rain, creates and curates content and 
collaborates with brands to reach their customers. According to 
her, the name Harmattan Rain reflects her company’s willingness to 
find and curate hidden gems of African music. The rare sounds...the 
Harmattan Rains.

When asked why she transitioned from a job of advertising and 
working with Universal Music to this business, Benewaah said: 
“Purely out of passion, partly by chance, mostly because of a 
conspiracy by the universe [laughs]. My dad was a huge music lover, 
and he and I had that in common. I loved discovering new music 
and sounds growing up. While in uni, plagued with boredom and 
the privilege of internet access, I started a blog to put music I found 
together. And that’s how Harmattan Rain started.”

For people like Benewaah, running a microbusiness like this is not 
necessarily work. She’s having the time of life! She gets a kick out of 
putting people unto new music and creating opportunities for new 
musicians.

Luckily for her, there is a huge market for playlist curation, especially 
now, because of the advent of music streaming services.

Just this year, Harmattan Rain has been tapped as official curating 
partners for Apple Music and Boomplay – two huge streaming 
platforms on the continent.

As we’ve examined with these two entrepreneurs, their progressions 
into business represents convergence, skill transformation and a 
formula.

Convergence represents the intersection between something you 
like to do or are good at doing (preferably both) and what other 
people are interested in. The easiest way to understand this is to 
think of it as the overlapping space between what you care about 
and what others are willing to spend money on. In Patrick’s case, 
food and Benewaah’s, playlist curation.

When asked why she 
transitioned from a job of 
advertising and working with 
Universal Music to this business, 
Benewaah said: “Purely out of 
passion...”

“

Afia Benewaah Boateng,
Harmattan Rain



In the overlap between these two circles, where passion meets 
usefulness, a microbusiness built on value can thrive.

Another lesson you must’ve picked up from these two people is that 
they thought carefully about the skills they had and how they could 
be helpful to others. Benewaah put it perfectly. “One of the things I 
love about my job is creating opportunities for musicians. Helping 
them make more, reach more and expand makes me happy.” 

CONVERGENCE

Your 
passion

What 
others are 
willing to 

pay for

She considers using her skillset of music curation to help others, 
and out of that comes her business model.

The third lesson brings the first two lessons together. Passion + 
Usefulness = Success. What I realised interviewing these two, was 
that they built their businesses on their passions that were, in effect, 
useful to others. If you think about it, that’s really all business is 
about.

The basics of running a business are simple. You need a product 
or service, a group of people willing to pay for it and a way to get 
paid. If you have a group pf people but nothing to sell, you don’t 
have a business. If you have something to sell but no one is willing 
to buy it, you do not have a business. Put these two together, and 
congratulations, you have a thriving business!

What is certain is that, in converting your passion to a business 
model, you have to ensure that there is a market for your product or 
service. These are the bare bones of business. I suspect many young 
people in Accra such as these two, have cracked this code, and are 
using it as a way to create financial freedom for themselves. More 
power to all of us!
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Pleased To Meet You
Networking is the key to opening doors and helping you become the best version 
of yourself. Unfortunately, it has a bad rap.

BY ALBERT CHRIS SOBOH
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y father once told me, there are very talented people among 
us who are doomed to fail because they have no one to help 

them. I disagreed at the time because I thought personal effort was 
enough, but I finally get him. I’ve realised growing up that getting 
ahead isn’t always just hindered by a lack of talent or funds. It’s often 
also crimped by an isolation from the kind of people who can help 
you make more of yourself.

Success in life is often a combination of a number of variables, 
among them, the people you meet and what you create together. 
Your advancement in your career, an increase in your paycheque, 
among other things are effectively determined by who you choose 
to interact with and how. Like it or not, your network is your destiny.

The word “networking” has become lingua franca in our times. 
Much so because it is linked to today’s most valuable currency – 
social capital, which is defined by the Interweb as the information, 
expertise, trust and total value that exist in the relationships you 
have and social networks you belong. So, what is networking then, 
and why is it necessary?

It’s quite simple, really. Think of it as creating connections and taking 
control of your relationships, specifically with regard to relationship 
development and savoir-faire. It is a noble human pursuit, that 
is inherent to the forces of reciprocity that drive collaborative 
economy and human development. There are quite a number of 
benefits associated with doing it well. It helps you get “discovered” 
and tapped for the best opportunities, and helps you create a life 
that you love and the network of friends to cheer you on. People with 
the right networks get the right jobs, the right internships, the right 
recommendations and possibly into the right schools.

Admittedly, networking has bad rap. It’s been mistaken for 
schmoozing and brownnosing. When people think of networking, 
what they picture is the kaftan and leather sandal-wearing, swarmy, 
eye-darting, conference commando with a drink in one hand and 
business cards in the other, glad-handing and hyper contact-
building during networking conference breaks. Those people fail to 
grasp the nuances of relationship building and cannot be said to be 
actually networking. They’re just filling up their business card bowls!
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Networking is so much more. Proper relationship building goes 
beyond taking business cards. One has to approach it as reaching 
out to people as a way to make a difference in their lives as well as 
a way to enhance, learn and enrich one’s own. There are ways to 
“network right”. From my personal experience, here are a few rules 
that should help anyone build strong and lasting relationships with 
people:

Don’t pretend!

Openness, whether it concerns your intentions, your feelings or 
even your admiration for someone is a much sought after attribute. 
It builds trust. If you’re excited to meet someone, let them know! If 
I’ve been dying to meet someone, I don’t hide my enthusiasm when 
I finally meet them. “Pleased to finally meet you! I’ve admired your 
work from afar and was thinking how beneficial it would be if we 
could meet one another/work together.” Coy games work in bars, 
not when you’re looking to build lasting relationships with people.

You schmooze, you lose.

Not pretending doesn’t mean you should schmooze. Make sure 
when you speak to someone, you speak with sincerity. It’s the only 
way you can bring virtue to networking. Ensure that you seek some 
sort of commonality between you and the person you’re speaking to. 
Make the conversation worth their time.

Be of value to others.

What do you bring to the table? Why should anyone want to connect 
with you? Anyone who is serious about “networking right” needs to 
figure this out. Offer help and value all the time, and do not keep 
score. People will be drawn to you. Think of the social media and 
digital world stars who offer endless, and sometimes helpful content 
on YouTube or Instagram. Many of them do it for free. And what 
do they get in return? A reward of trust and a devout following of 
people. They give and receive. In connecting both online and offline, 
you’re only as good as what you give away.

Be audacious. Ask!

“Seize this very minute; what you can do, or dream you can, begin it; 
Boldness has genius, power and magic in it!”

I always say my little brother is the bravest person I know. If he needs 
it, he’ll ask. As a result, he got whatever (well, almost) he wanted 
from our parents when we were younger. He taught me very early 
in life that the worst anyone could ever say is no. The memories of 
those days have stuck with me.

People with a low tolerance for risk, who are guided by fear, have a 
lower chance of being successful in creating relationships. Nothing 
in life will create more opportunity like a willingness to ask, whatever 
the situation. You want to collaborate with someone whose work 
you admire? Ask! Want someone to be your mentor? Ask!



Respect everyone.

Position in life is usually transient. You have to treat people with 
respect up and down the ladder. I personally cannot stand networking 
jerks who wield interpersonal skills disingenuously. You’ll not get far 
in life if you treat people you do not need or those who cannot help 
you with indifference or disrespect. Progress is fluid. Yesterday’s 
assistant could very well be today’s influence peddler, but you didn’t 
need to hear that to be a decent human being.

Create genuine relationships.

It’s not enough to just meet and know people. Follow up after and 
ping regularly. Contribute your time, money and expertise to your 
growing community of friends.

It’s the fastest way to create bonds and get people to like you.
I learnt my first big lesson about forming relationships when I was 
young. I was the shy kid who had very few friends and never wanted 
to attend birthday parties or visit anyone. My best friend at the time, 
Harrison, moved back to Australia with his family and dumped a 
truckload of toys at my doorstep. I didn’t need most of them (we 
always got the toys in twos), so my mother tried to convince me 
to give some away. I didn’t want to, but we met in the middle –a 

garage sale! First day was great. My mother’s friends brought their 
kids through to pick some. Second day, not so much. What changed 
was that I had to call my school mates to come through, but no one 
cared to because I never really showed up for any of their special 
occasions.

Because of that lesson, I came to realise that no one can ever go 
at life alone. You need people. I was doing something (in this 
case, business on a much more informal scale), that was a human 
enterprise – driven and determined by people.

Point is, personal contacts and forming relationships are the key to 
opening doors and being your best self. And you have to do it a certain 
way if you want to see results. I’ve lost count of the number of times 
I got opportunities because someone I knew picked up a phone and 
put in a good word on my behalf. But it doesn’t just happen. You 
have to go out there and make those relevant connections. Make 
a decision that from this day forward, you will start making the 
contacts and accumulating the knowledge, experiences and people 
to help you achieve your goals. 

Next time you meet someone you’d like to add to your community of 
friends, hold your hand out and say, “Pleased to meet you!”
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Millennial 
Conversations: 
Retirement
For most of us, planning for our retirement is important but not urgent. 
However, it’s much closer than we think, and we need to start taking it seriously.

BY DESMOND BREDU

etirement planning is like...life insurance. It helps when you 
look at it as a hedge against the absolute worst-case case 

scenario – needing a capital reservoir to survive on when you’re 
old or becoming physically incapable of working after 60 (which is 
usually the case for a lot pf people).

For most of us, planning for our retirement is important but not 
urgent. As humans, we tend to focus on things that are urgent and 
pressing sometimes to the neglect of things that may not urgent 
but are very important. Retirement planning tends to fall in this 
category as we perceive it to be far off. However, it’s much closer 

than we think, and we need to start taking it seriously.

Traditional retirement usually spans about 10 to 20 years. To ensure 
that these years are not bittersweet, it’s better to plan ahead. Here 
are three more reasons why you should start investing and planning 
for your retirement from the day you start making your first cedi.

Financial commitments needed.

A major reason why you should start planning for your retirement 
early is because the longer you wait the more money you’d have to 

40  •  WWW.EMYAFRICA.COM

R



set aside (per month) to meet your goals. Let’s look at a real-life 
scenario. Take for example two 25-year-old friends, Adjoa and Akua, 
both with similar aspirations of having one million cedis in their 
retirement accounts by age 60. Let’s assume a fixed rate of 15% 
per annum compounded monthly for the next 35 years and both 
commit to put some money aside monthly.

Adjoa starts putting money aside monthly from age 25. From future 
value analysis, she would have to put aside GHS 69 monthly till 
retirement to realise her GHS 1m dream at age 60. Akua on the other 
hand decides to start at age 35 due to one reason or another. For 
her to also achieve the same GHS 1m on retirement, she would have 
to commit GHS 309 monthly, which is almost four and a half times 
more than her friend, Adjoa, had to commit on a monthly basis. 
From this scenario, you’ll realise that time and compounded interest 
play a key role in getting more money. As such, if you start early, you 
don’t have to commit so much as compared to if you started later.

No. you shouldn’t rely on your children!

You may have heard the adage that take care of your children and 
when they’re older they will in turn take care of you. As young 
people, it’s time we revisited the conversation. As it stands now, a 
lot of young people are struggling to earn a decent living. Most are 
now finding their feet. Imagine putting your burden on an already 
struggling person and calculate the odds of disappointment.

If the children can afford to support you – power to you! However, to 
avoid disappointment, you need to plan for your own retirement, be 
independent of your children and relieve them of that extra “burden”. 
This can only be possible if you put in the right investments in place 
to be able to meet your needs at retirement. Remember, for most 
people especially those in the formal sector, there will be no more 
salary coming in after age 60. It is therefore imperative that you 

make some very important plans from the beginning to be able to 
meet your expenses at that age.

Health costs at old age.

Don’t underestimate the health cost at old age. Your medical bills at 
the latter part of your human life tend to be way higher than when 
you were much younger.

Remember, at that time you may not have a company medical cover 
and you’d have to foot the bills yourself.

If you speak to people currently on pension and relying on their 
SSNIT repayments, most of them complain about how small their 
inflows are and how tough it is to live on these payments and having 
to add medical expenses to it. As at June 2020, there were some 
pensioners earning as low as GHS 312 per month. I highly doubt 
that would be enough to even take care of your basic needs, more 
so medical bills.

In conclusion, don’t be passive about retirement. Some people 
don’t check on their SSNIT, Tier 2 Pension and Provident Fund 
contributions to see if their employers make them and are prompt 
about them. Be different. Make time to check all of these and ensure 
your statements are up to date. If you’re self- employed, you can join 
master trust schemes. Above all, you must also go beyond this and 
invest for yourself.

Always remember, you either create the kind of retirement you want, 
or you accept the type that’s thrust upon you. Somehow, I doubt 
you’d want that.

Cheers to a happy retirement!
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 The 
Young 7



The Young 7 list represents the profiles of a 
group of young and influential trailblazers, 
whose talents include starting and leading 
movements, curating experiences, heading 
businesses, building networks, driving 
progress, to name a few.
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Yanfo Hackman,
CEO of Social Ghana



HACKING 
SOCIAL MEDIA

“I don’t think people even fully realise how powerful it is. Look what 
just happened in Nigeria with the #EndSARS movement. Police 

brutality exposed via social media, leading to a revolution of epic 
proportions on the streets – conceived, organised, strategised, 

funded, and driven by social media.”

An interview with Yanfo Hackman

n today’s world, social media represents more than just a way 
to connect with friends, families and people who share the 

same interests as you. It is a pop-culture hotbed, a political tool, 
and the lifeblood of business. On Twitter, Facebook, Instagram, and 
other social platforms, the virtual impacts the real in different ways; 
subtly, or overtly. New words are formed, new trends are created, 
and new opportunities are found.

Enter Yanfo Hackman, a bright-eyed advertising enthusiast just 
returned from London, who saw the importance of social media 
presence and connectivity as the future for business in Ghana long 
before many did. In November, 2012, he founded Social Ghana, as a 
way of joining in on that future. Eight years down the line, Yanfo’s 
bet on the future has paid off. With such accolades under his belt 
as the 2020 40 Under 40 award for achievements in Digital & Social 
Media, and Digital Agency of the Year at the 2019 Africa Digital 
Awards, Yanfo is making a killing in the digital and social media 
advertisement space. I caught up with him, despite his very busy 
schedule, for an interview.

What are some of the challenges you faced trying to establish 
your company in the Ghanaian market?

YH: Social media was very different in 2012 when I started Social 
Ghana. People used it to share holiday photos, baby pictures and cat 

videos. Brand presence on social media was virtually non-existent 
in this market, and trying to convince sixty-something year old 
executives to invest money in posting on Facebook was a massive 
challenge.

People didn’t see the value, and budgets were always focused on 
traditional advertising (TV, radio, billboards, etc.). We sat through 
a lot of pitches that went very well until we told clients that they 
actually had to pay money for it. In their minds, their nieces and 
nephews could do it for free. And of course, everybody wanted a 
“three-month free trial”.

Were there moments when starting this company where you 
experienced doubts?

YH: Not really to be honest. I was convinced that social media 
marketing was the future, given the trends in the rest of the world 
and the rising popularity of social media platforms in Ghana. I 
even chose the name ‘Social Ghana’ because I anticipated future 
competition! I wanted to give myself a bit of first-mover advantage 
with a name that would instantly remind people of social media, 
so that any agencies that came after me would have a tough time. 
But of course, as a young entrepreneur, there is always the natural 
“what if” that crosses your mind, especially when you have peers 
and contemporaries who are comfortably getting paid good money 
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Account Director, Social Ghana
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working for companies with a lot more stability. I was conscious of 
the risk, but maybe that was what made me more determined for 
everything to go well.

Has the social media landscape evolved since Social Ghana 
started?

YH: Absolutely. We started at a time when most brands didn’t 
understand the value of setting aside healthy budgets for social 
media marketing.
We made a countless number of cold calls to reputable brands, and 
spent many hours putting together pitches trying to sell the concept 
of social media marketing. This was as recently as five years ago. 
Today in 2020, not only is the market becoming more saturated 
with agencies who are providing social media marketing services, 
but almost all brands, both big and small, have come to realise the 
ultimate power of social media. They have seen the need to “join the 
conversation”. We haven’t had to make any cold calls in the last two 
years, and that is very telling.

In 2019, Social Ghana won the Digital Agency of the Year Award 
at the 2019 Africa Digital Awards. Also, this year, you were 
recognised for your strides in the advertising industry during 
the 40 Under 40 Awards ceremony. Was this something you 
expected? How does the recognition make you feel?

YH: To some extent I expected the Digital Agency of the Year Award, 
given how hard we had worked over the last few years both in 
terms of building our own brand and working on client projects. We 
worked with clients that pushed our creative boundaries and drove 
us to deliver at world-class standards. I honestly don’t think anyone 
in Ghana was producing the quality of work that we were producing, 
and continue to produce, and we were constantly trying to outdo 
ourselves with each campaign. Our clients expected nothing less 
from us. My team worked their butts off, and there were a lot of 
sleepless nights. I wouldn’t have accepted it if we didn’t win!

As for the 40 Under 40 award, I really didn’t see that coming, but of 
course I was very proud of the achievement because it was indicative 
of Social Ghana’s success in the last decade or so. It also serves as 
a reminder of our impact in the industry, sometimes it’s easy to get 
lost in the day- to-day bubble of agency life.

In 2007 you were an intern at Ogilvy Ghana, and thirteen years 
later a company you founded is nominated for the same award 
as them (2020 Africa Digital Awards). What does this mean to 
you personally?

YH: It’s amazing! My experience at Ogilvy is what sparked my interest 
in advertising and inspired me to have a career in the industry so it’s 
really cool how things have come full circle. They are huge players 
in the game, both locally and internationally, and when I started 
Social Ghana it was a dream to one day be in the same conversation 
as them in any capacity. Now we’re nominated for the same awards 

and we pitch for the same business - and sometimes we manage to 
beat them! It’s always very exciting for our team when that happens, 
because we’re small fish compared to them and we still strive to be 
at their level.

Akua Nartey, their Regional MD, has been a mentor of mine and she’s 
the first person I go to when I need advice. She’s doing an incredible 
job there. It’s an honour to be nominated alongside them.

What are some of your success stories involving client accounts? 
Were there any serious, direction-defining moments you 
experienced building Social Ghana into the company it is today?

YH: I think the biggest one in recent memory was when FanMilk 
increased the prices of all their products last year. There was a huge 
backlash online, there was chaos in our office as we dealt with more 
than 20,000 angry comments, abuse and threats of boycott within 
12 hours of the price increase. We got on an emergency call with 
client, who basically tasked us to deal with the uproar and calm 
the storm, so we had an impromptu brainstorm to figure it out. The 
winning idea came in 15 minutes – a humorous content piece where 
we listed all the things that happened since the last time FanMilk 
increased their prices over 10 years ago. It went viral instantly, 
and there was a quick change in online sentiment – over 1 million 
comments, reactions, and shares, with positive sentiment for the 
brand up 81% as compared to 17% the previous day. The client was 
so happy they brought us a Thank You cake! This goes to show that a 
little creativity and ingenuity can go a long way in this social media 
space we find ourselves in.

In terms of direction-defining moments for Social Ghana, I’d say 
the biggest has been bringing on board my Creative Director Kofi in 
2017. I worked with him at Publicis years ago, and I think that move 
transformed us from a social media agency to a full-on marketing 
agency, increasing our value to clients. He has led the agency into 
the traditional space - TVCs, billboards, radios, activations and so 
on, and this move took Social Ghana up another level and enabled 
us to compete properly with the other agencies.

As a young entrepreneur in Ghana, what are some of the things 
you think can be made better for Ghanaians now entering, or 
currently involved in, business in the country?

YH: Access to fast and affordable internet. All over the world, people 
are using the internet to start and run businesses. Meanwhile 
telecommunication networks in Ghana are overcharging for data. 
We have some of the brightest, creative young talent in the world 
with incredible entrepreneurial spirits. If the doors of the internet 
were opened for us, we would see an enormous effect on the 
economy. Internet access is a premium luxury here when it should 
be a basic necessity.

Last year, you were invited by Facebook to speak at a panel 
at their conference in Nairobi alongside other young African 

• The Young 7 •



digital players. What was that experience like for you, and what 
did you contribute?

YH: It was an incredible experience – I met with a lot of big names 
at Facebook, and I was surprised to hear how many of them were 
familiar with Social Ghana’s work! I was there with my Account 
Director, Sammie Adjepong. We made some great contacts and had 
some very inspiring conversations with the Facebook team. We’re 
in discussions with them to partner on a project in Ghana soon, so 
fingers crossed that all goes well.

On the panel, I gave a lot of insight on the social media scene in 
Ghana, and particularly how it has influenced political elections in 
our country over the last ten years or so. It has become a key tool 
for voters to become vigilant during elections and stop the spread 
of fake news. This is something we’ve been committed to support 
Facebook with during elections in the continent.

What do you think of social media being used as a political tool 
in Africa?

YH: I don’t think people even fully realise how powerful it is. Look 
what just happened in Nigeria with the #EndSARS movement. 
Police brutality exposed via social media, leading to a revolution of 
epic proportions on the streets – conceived, organised, strategised, 
funded, and driven by social media. In just a few days, it gathered 

global attention, led to investigative reports by CNN and Al- Jazeera, 
provoked the United Nations to respond, and forced the Government 
to take action.

This was all galvanised by Nigerian Millennial and Gen Z Twitter and 
Instagram users. How crazy is that? I’ve been saying this for a while, 
but I really think that young people in Africa could use the power of 
social media to elect their own presidents.

Do you think it is possible that a Millennial would ever be 
elected as President?

YH: For sure. The average age in Nigeria is 18. In Ghana it’s 21. 
Compare that to 43 in Europe and 38 in the US. It’s the same all 
across Africa - the young people hold the vote. As soon as we realise 
that we don’t necessarily have to choose between two 75-year old 
candidates every election, the game will change drastically. If we 
identify a young, patriotic candidate to lead us, and the younger 
generation committed to giving them our vote, there’s nothing 
anyone can do to stop it. Social media is the most powerful tool 
young people have, as long as we use it right. In the West, they’re 
using YouTube and TikTok to become millionaires. Over here, we 
can use it to drive out corrupt leaders. That’s my dream for social 
media anyway, and I really hope it happens. The revolution will not 
be televised, it will be tweeted!
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Did Covid-19 affect Social Ghana?

YH: Yes, it did – in a positive way! We got more clients during the 
lockdown period alone than in any other year so far. It was a bit 
surreal, because we saw the effect it had on most other businesses, 
with so many people even losing their jobs. But I think it said a lot 
about how vital social media is for businesses in a period where 
people are at home and spending so much time on the internet.

That’s where their eyeballs are, and a lot of brands realised how 
important it was for them to be in that same space too. That’s one of 
the key things about social media marketing – you are able to speak 
to people right where they spend the most time, on their phones 
and laptops. It also allows for dynamic, two-way communication 
between the brand and the consumer because people can respond 
to a post instantly. You never see anyone talking to a billboard.

Do your clients appreciate that two-way communication?

YH: Last month, we did a TVC for Gino with four comedians talking 
about jollof. It got over 2,000 comments across Facebook, Instagram 
and YouTube. The client loved the feedback, and read each and every 
comment before taking the decision to go down the same route and 
use the comedians again for their next promotion. When it’s just on 
TV, they have no idea how well it’s performing until they are able 
to make correlations with sales – and even then, trying to figure 
out why a production hasn’t done well involves a lot of guesswork. 

Being able to see comments, people saying “I don’t like this” or “This 
really made me laugh!” is invaluable to clients especially in terms of 
calculating their ROI – we can give them tangible results from real 
people. They can adjust their communications based on feedback 
from social media, or even influence their strategic business 
decisions.

What do you think is coming next in the world of social media?

YH: Honestly, I have no idea. But that’s why I love it so much. It’s 
such a fluid and fast-changing industry that you don’t know which 
platform will pop up tomorrow, and which will be deemed irrelevant. 
Our job is to stay on our toes and be prepared for whatever happens 
next, and make sure our clients can continue to be a part of it. But 
that’s one of the most exciting things about this job. When I first 
started Social Ghana, everything was all about Facebook. Brands 
were obsessed with having the most Facebook likes, and that’s why 
they came to me. Now Facebook is becoming less relevant with 
our generation, so every brand wants to have the best Instagram 
page. And then TikTok came out of nowhere, and all of a sudden, 
we’re partnering with influencers to create content there. Recently 
Twitter launched Fleets, which is very similar to Instagram Stories 
– the Instagram feature that slowly pushed Snapchat out of the 
picture in the last few years. It’s a crazy, fast-paced world, but we’re 
always ready for the next big thing. Who knows, it might even come 
out of Ghana!
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Jake Obeng-Bediako,
Youth Ambassador for 

Diaspora Affairs, Office of 
the President of Ghana



2000 FOLLOWERS 
AND A DREAM

“I realised that a lot of the work they were doing had a big gap. They 
were not targeting young people like me.”

ike many things in Jake Obeng-Bediako’s life, this opportunity 
came via a combination of divine alignment and hard 

work. After a friend told him about President Nana Akufo-Addo’s 
impending visit to deliver an address at the Cambridge Union, 
Jake decided to host a dinner reception to give Ghanaian students 
a chance to engage with the President in a more intimate setting. 
After going through the red tape and official hurdles, he managed to 
put together an impressive event in less than a week. In the course 
of hosting the reception, he had the chance to speak personally with 
the President, and Jake was invited to meet him when he returned 
to Ghana.

But how did Jake manage to pull off a massive event like the reception 
and presidential dinner, in such a short period of time? It’s simple. He 
had been practising for this moment without realising it. During his 
time in law school, Jake discovered another passion - curating and 
creating unique experiences for young Afropolitans. Well, that and 
getting free stuff. After realising that people would frequently ask 
him for details on places he had visited when he would post online, 
Jake asked himself, “why don’t I just create a one-stop shop for all 
this, and become a lifestyle curator?” He quickly discovered that 
brands would often provide free services in exchange for exposure. 
For a university student, helping brands create experiences and 
evangelising to his budding Instagram following became an avenue 
to enjoy a lifestyle he would rather not spend his allowance on. Who 
knew that Jake’s side hustle would prepare him for the biggest role 
of his life thus far?

It wasn’t that straightforward though. When Jake met President 
Akufo-Addo after he returned to Ghana, he initially thought he had 

blown his shot. During their encounter, the President asked him 
what he planned to do. Perhaps for the first time in his life, Jake 
was speechless. Despite being almost certain of the possibility of 
never getting the chance again, he asked the President if he could 
return with a proposal. In the intervening days, he saw a scripture 
that inspired him: Psalm 51:13(MSG) , “Give me a job teaching rebels 
your ways so the lost can find their way home.” The phrases “give me 
a job” and “so the lost find their way back home” stuck with him, but 
they only made sense after a casual encounter with a friend revealed 
that an Office of Diaspora Affairs had recently been established 
within the Presidency. It finally clicked! A job (in the Office of the 
President) bringing the ‘lost’ (the diaspora) home (to Ghana). Jake 
had returned to Ghana with a few thousand diaspora followers and a 
vague dream, but the stars finally seemed to be aligning!

Jake started researching the office’s prior work and discovered 
something. “I realised that a lot of the work they were doing had a 
big gap,” he explained. “They were not targeting young people like 
me.” This realisation led him to develop a concept which he would 
later pitch to the President. His idea? Creating a role within the 
Diaspora Affairs Office specifically targeting young Ghanaians in the 
diaspora, influenced by his experiences and his skills as a lifestyle 
curator. On Thursday, 8th February 2018, Jake’s life changed forever. 
The President approved his proposal. He was to start on Monday.

Reflecting on his journey so far in the role, Jake mused “I like 
pioneering, and I like creative freedom, and this job gives me those 
two things. I’ve had to give the role meaning and let my work be a 
proof of concept. So I get an idea, and I implement it, that’s literally 
how I’ve been working.” As our conversation explored how he found 
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meaning in his work, our attention turned to one of the most 
significant interventions he’d contributed to - the Year of Return.

Once again, Jake had gotten involved in something major through 
serendipity. After a friend introduced him to Boris Kodjoe in May 
2018, they began discussing the possibility of finding local sponsors 
for a celebrity group trip to Ghana that Boris and Bozoma Saint 
John were planning. Jake began sounding out potential local 
partners, but the financial outlay was proving daunting. Undeterred, 
he asked Boris if his friends would be willing to self-finance the trip. 
In return, Jake “guaranteed them a good time in Ghana.” Many of 
the celebrities Boris reached out to were still interested, and Jake 
began the process of planning for their arrival.

He pitched the initiative to the Ministry of Tourism as an opportunity 
to create exposure for the tourism sector at a reasonable rate ahead 
of the 2019’s Year of Return. He was right. One of the 100 celebs 
who visited on their own dime would ordinarily have charged an 
appearance fee of $40,000 for an hour. Feel free to join me in my 
armchair analysis of how much it could have cost for all the 100 
people that ended up coming with the ‘Full Circle Festival,’ as it 
was dubbed in 2018. The ministry supported them by negotiating 
group hotel rates and transportation, while Jake and a small team 
handled their itinerary. Jake then channeled his inner influencer, 
recommending the hashtag #YearOfReturn for the celebrity posts. 
It worked like magic, flooding social media with posts from Ghana. 
The intense sense of FOMO the flurry of posts created, sparked a 

wave of visits during the Year of Return festivities in 2019. Visitor 
numbers went up by almost 50% from the previous year, with the 
media coverage and PR the celebs generated being valued at about 
$3.5 m. Not bad for an event that started with a random introduction.

At this point in the interview, something became apparent. Maybe 
all these “random” encounters and incidences weren’t really random. 
So I asked Jake how faith influenced his career. Without hesitation, 
he declared “I feel so led by God to be where I am in my career. So 
even on the hardest days, I don’t feel like I’m in the wrong place.” 
Impressed by the faith he demonstrated in his career, I asked Jake 
what brought him joy outside work. His answer was simple:

“I like nice things.” 

But Jake doesn’t like nice things in the manner you would expect 
from an influencer with over ten thousand followers on Instagram. 
Or in the way you would expect from a New York- born, private 
school-educated Afropolitan with degrees from Columbia University 
and University of Cambridge. And especially not in the way you 
would anticipate from someone who describes himself as “very 
dedicated to living a very beautiful life.” So exactly in what way does 
Jake like nice things?

Before I can answer that, I have to give you a window into Jake’s 
beautiful life.
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To Jake, a beautiful life isn’t materialistic. In his own words, “a 
beautiful life is one surrounded by quality and balance.” Intrigued, 
I asked him to break down what balance meant. He described 
a multifaceted life where he could juggle the important things 
harmoniously. Naturally, I asked him what those important things 
were, and limited him to just five options. Jake only needed three. 
“The legacy I’m building for myself and generations to come, 
strengthening my community, and my wellness - both mental and 
physical,” he outlined.

The last priority probably wouldn’t surprise many people. A quick 
glance at Jake reveals a man who is no stranger to a dumbbell. But far 
less apparent is his dedication to posterity and building community. 
Influencers are often typified by vanity, self-centeredness and ego. 
Jake flips this archetype on its head. He may be a symbol of the “me 
generation,” but he’s really all about “we.” Curious about what he 
saw as his legacy, I asked Jake what he envisioned doing 50 years 
from now - a day after his 80th birthday. “My whole life, I’ve dreamed 

of being a grandparent. ” he revealed. He continued speaking 
animatedly about his vision of creating the ‘Jake Bediako Museum 
and Archives’ full of artefacts from his life, to serve as a historical 
resource for future generations. The beneficiaries of this museum? 
His grandkids and their descendants.

As I close our window into Jake’s beautiful life, I know I owe you 
an answer. Yup, on exactly *how* Jake likes nice things. Jake likes 
nice things from a perspective of infinite possibilities, or what 
some might describe as a spirit of excellence. He believes that if 
something must be done, it must be done well in every respect. 
Essentially, whether it’s a road- side food stand or a Michelin-starred 
restaurant, trust Jake to find the most outstanding thing on the 
menu. Multiply this quest for excellence across a lifetime, and you 
get a truly beautiful life. Will Jake ever publish a comprehensive 
guide to beautiful living? Your guess is as good as mine, but one 
thing is for certain - we’ll have to buy tickets to the Jake Bediako 
Museum and Archives to find out.
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DEFINING THE 
FUTURE OF FARMING 

IN GHANA

“We are very young people and we have an unwavering belief that 
the African youth has what it takes to transform our continent.” – 

Theodore Ohene-Botchway

n the last decade, Ghana’s economy has grown significantly. 
From a GDP of USD32.17 billion in 2010, to USD66.98 billion in 

2019, this expansion can be attributed to plenty reasons including 
oil exports and an increase in foreign direct investment. However, 
over this same decade, the relative size of the agriculture sector 
of the economy has drastically reduced by more than half. From 
amounting to 31.8% of the nominal GDP in 2009, to 15.3% in 2019, 
it is clear that Ghana faces a problem with its agriculture sector. 
And, being an employer of more than 40% of the Ghanaian working 
force, this problem is one that needs to be resolved quickly.

Of the myriad of problems facing the Ghanaian agricultural sector, 
a lack of access to technology seems one of the more pressing 
issues. In farming and its associate businesses, productivity is key, 
and the only way to achieve this substantially is through the use 
of better equipment. This is the future that SAYeTECH, a company 
founded by two young Ghanaians – Jeffrey Appiagyei and Theodore 
Ohene-Botchway – seeks to be a prominent part of SAYeTECH is a 
product and a service-oriented company that designs and builds 
smart agricultural machinery suited for African conditions and use. 
In its short period since establishment, SAYeTECH has developed 
several solutions to Ghanaian, and African, small farming problems. 
Some of their products include the Multi-Crop Thresher, which helps 
reduce post-harvest losses; the 4 or 6-Tonne Cereal Dryer, which 
helps dry cereal for longer storage; the Hammer Mills for poultry 
feed processing; and the Cereal Grain Cleaner.

When asked what led to the career path in developing agritech, 
Theodore, Chief Technical Officer of SAYeTECH, said:
“I was struck by the enthusiasm of a good friend, who spent 
volunteering time in a rural community without electricity. There, 
he saw the disappointing situation of how children were dragged 
out of classrooms to go work on farms. These children can never 
build sustainable lives if nothing was done about this. This in itself, 
is a vicious cycle. Impelled by this, we started to work on our first 
agriculture machine – a machine that would eventually increase 
productivity in the farm, reduce the amount of person-hour input 
and thus enable women to reduce their exposure to hard work and 
let the children stay in school.”

A recent graduate in Mechanical Engineering from the Kwame 
Nkrumah University of Science and Technology, Theodore 
characterised his childhood as the true beginning of his engineering 
interests. “Growing up, I had a knack for taking things apart or 
putting them together. My toys suffered damage as a result of this.” 
He specialises in computer-aided design (CAD), among other things. 
From their mission statement, SAYeTECH seeks to do several things, 
including increasing farmer productivity and reducing food loss on 
farms. With this in mind, their star product, the ST6000 Multi- Crop 
Thresher, was born. The machine, which is touted to reduce post-
harvest losses by as much as 35%, is a game- changer.

“The ST6000 Multi-Crop Thresher is an interesting example of 
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innovation,” Theodore said. “The roots of this idea trace back to a 
student competition at Soybean Innovation Lab. Our team, still being 
university students, went in to compete against three university 
teams from the USA. We won because we had a very productive 
team, building on local knowledge. Starting out from the problem of 
low efficiency on the farm we went systematically through the whole 
innovation process, improving our idea feature by feature.”

To the CTO of SAYeTECH, the perception that the problem with 
agriculture in Ghana was not simply a lack of technology but also 
a lack of appreciation for said technology, was not 100% accurate.
“At machinery demonstrations we run with farmers across the 
country, we see a high appreciation for both our sound hardware 
as well as the smart software. The Multi-Crop Thresher has been 
very well received among our target audience. It fits their needs and 
makes their dreams come true. It is an aspirational product, coming 
with a certain appeal for the local farmer. Technology and nice 
design make people curious. Africans are no different than other 
people in this respect.”

Rather, he pointed out, the problem with technology in agriculture 
was more of a financial one. “Many farmers would love to acquire 
our machinery. However, access to finance for many is a problem. 
We wish that financial markets and instruments, as part of a greater 
innovation push across Africa, could remove some of the burdens. 

So, yes, if young entrepreneurs come up with solutions to these 
problems, it will help all of us.”

Despite being relatively new in the game, SAYeTech has chalked a 
few wins. After their victory at the Soybean Innovation Lab which 
saw the birth of the Multi-Crop Thresher, the company also won 
USD10,000 in September, 2020. The equity-free money was won 
after participating in Impulse, a start-up acceleration programme 
developed by Morocco’s Mohammed VI Polytechnic University. 
SAYeTECH was one of the final 16 companies, making it from a long 
list of over 350 companies from 40 countries.

Asked how government and other stakeholders in the Sector could 
help the agritech industry, Theodore volunteered his company’s 
vision. “We at SAYeTECH in Ghana are more than happy to bring 
in our expertise and vision as young practitioners, in suitable 
forums and platforms. We encourage innovation, participation in 
international research and innovation. We have a huge base of crops, 
large land and lots of talented people. If the government can help 
participate in programmes such as the Kosmos Innovation Centre, 
Israeli Green Entrepreneurship Award (Ghana Flower Show), GIZ 
Agritech, Agrihouse Foundation Youth, and scale NEIP programmes, 
then other nations will hear about us, provide further knowledge, 
talent and funding.
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The African miracle is possible. Finally, I’d like to touch on 
policymaking. Much can be done to implement policies favourable 
to growth and innovation. We are happy to contribute.”

He optimistically described the Sector as full of great opportunities. 
According to him, his work was inspired by the daily successes on 
the farms of the smallholders that the company worked with. “There 
are plenty of opportunities where we can help farmers’ families. 
They do the hard work for all of us to enjoy having food. If SAYeTECH 
machinery helps these farmers to be more effective and send their 
children to school, then we have achieved a significant part of our 
mission.”

To young, potential entrants into the Sector, Theodore imparted 
some words of advice:

“Certainly, we understand the feelings of young people. We are still 
young too. We think ‘farm is fun’. If we combine technology with 
machinery, working actually becomes much more enjoyable, while 
keeping it professionally independent. In Europe where farms look 
rather like large industrialised fields than natural ground, we see a 
trend of young people going back to the farm. These people grow 
organic goods, test out new crops, talk to other young farmers in 
real time, exchange knowledge, send quotations to processors and 
so on. In our vision, SAYeTECH eventually will offer a large knowledge 
database for people to not only work more efficiently, but also learn 
what is relevant to their geographical region. We are very young 
people and we have an unwavering belief that the African youth has 
what it takes to transform our continent.”
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CEO of Skin Gourmet



SKIN IN THE GAME

“Things that you don’t even think will be hurdles can become one, but 
I think the greatest of them is your mind.”

ven the greatest of deeds, if not happily preserved in written 
words and handed down for remembrance, becomes 

extinguished in the obscurity of silence.

It is in the spirit of this famous Anna Komnene quote that we log 
in to share a glimpse of the life of one interesting forerunner, who 
needs to be remembered daily as we dig into who she was, what she 
is and where she’s going to.

The Big, Bold and Brave Violet Awo Amoabeng is the powerhouse 
behind the raw handmade skin care brand “Skin Gourmet”, which 
is sourced from the wilds of Ghana. Her brand has grown rapidly 
right in front of our eyes and has been featured on many prestigious 
platforms such as Forbes, Elle and POPSUGAR. Through the years, 
she has been very passionate about cosmetology and has researched 
natural product to gain the right standing to educate us on what to 
put on our body. I caught up with her for an interview.

Hey Violet! Tell us a little bit about yourself?

VAA: Hi, my name is Violet and I’m the founder of Skin Gourmet 
– a raw handmade skin care brand which focuses on all-natural 
ingredients. Before I started my brand, I used to be a colourful 
banker that was trying to fit in a drab system, and that was so not 
me.

How did you first become interested in natural beauty products?

VAA: So how I got interested in natural beauty products was because 
I had to basically heal myself. I was using a lot of creams that did not 
have natural based ingredients, so I started using shea butter and in 

three days I was able to heal my skin ailment with zero scarring and 
achieve a perfect skin. This made me start researching into natural 
product versus not so natural products and I came to the realisation 
that a lot of these products put in chemical ingredients to make 
the product aesthetically pleasing, not necessarily to heal you. Like 
these chemicals just change the moisture, bind water and other 
ingredients or serve as a preservative. These things are just there for 
us to buy the products and are mostly not beneficial, so I decided to 
come up with the best body butter the world has ever seen with no 
research. [Bursts out laughing]

I created my first three formulations, put them in the wardrobe then 
I went to church to pray. “I said, Father, I have three containers in my 
wardrobe, you have seen it, please give me a company. [Laughing]
As much as it was quite shocking or I didn’t expect it, He did hear 
me, so since then it’s about praying before every formulation, 
researching and understanding the natural product.

What was your first DIY? How did it go?

VAA: My first DIY, ohhh I do a lot of weird things actually but the first 
one I can think of, was the first body butter. I was scared to use my 
own skills to formulate it, so I mixed it with another cream that I had 
and then, I realised, girllllll, this is not going to work!

What is your recipe development process? Where do you find 
inspiration?

VAA: My recipe formulation process, hmmm. First, I pray, then I go 
by a few guidelines. We do everything by hand also. We use seven 
ingredients or less.

BY GRACE DORCAS ANNAN
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I must say everything I do is inspired by God.

What have you found to be the biggest differences between 
DIYing professionally and as a hobby?

VAA: I must say if it’s a hobby, it’s fun in the sense that there’s no 
expectation. It’s just between you and your project but when you 
do this professionally you have to be held accountable, by your 
customer, staff, demands etc., so it’s the accountability factor 
ensuring that the quality is consistence. If it’s a hobby, chale who 
cares? Do it anyhow and enjoy it!

If you think back to the first moment, how has your brand 
evolved?

VAA: When I look at the very beginning, I started with a hundred 
and forty-five cedis. Used that to buy the very ugly plastic containers 
in Makola market, created the logo from power point, cut it out after 
I printed them, stuck them with glue stick and I didn’t even have 
seals. Now look at the brand, we have over fourteen employees. We 

are exporting to different countries including Russia, USA, Europe 
etc. Our packaging is sustainable, our logo has changed. I mean, God 
has been good oo! It’s been a lot of growth, but we are still growing 
and I personally feel like we haven’t even started yet.

What is your ultimate dream to achieve with your brand? 

VAA: The ultimate dream is to be the world leader in sustainable 
skin care that develops people.

What has been the most surprising thing about running your 
own beauty company?

VAA: The most surprising thing is the fact that I can just do it. It’s so 
hard that it’s not even funny. People told me it’s hard but [struggling 
to express herself] eiii, I didn’t think it would be this hard [laughing] 
but you grow from the challenges and learn to look for opportunities. 
What is also amazing is when I first began, I was more driven by the 
production and the formulation process but now I’m more about the 
people’s part how we impact them and the environment. It’s hard 
but totally worth it and by the grace of God, I can do it. That I believe!
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What are the hurdles an aspiring business owner might not be 
aware of?
VAA: I would say everything, I can’t even describe the number of 
hurdles there are, things that you don’t even think will be hurdles can 
become one, but I think the greatest of them is your mind. Getting 
over yourself and understanding that with everything you do; your 
perception affects it. For example, if you think that you will not be 
able to get through it, you will not be able to get through it. You have 
to see every challenge as an opportunity to overcome and not see it 
as being your end. The mind is absolutely the hardest thing. If you 
are able to get your mind to understand that it should not be afraid 
and that challenges are ways that opportunities present themselves 
then you can do anything.

Is there a particular kind of product that you would really like 
to create/make, but haven’t been able to do yet?

VAA: Yes, yes! I have like a million products at the back of my mind, 
that I started or did not finish formulating. Others, I would tell you 
but that it’s strictly confidential information that haters cannot find 
out! [Guffawing]

You are known as the founder of Skin Gourmet, but outside the 
business, what is an ordinary day for you like?

VAA: I don’t have an ordinary day; every day is unique and different. 
Some days I don’t come out of the room and sometimes I wake up 
early to go to work, but that’s one of the best things about being an 
entrepreneur – your days are not set in a routine. Everyday can be 
different.

What is your go-to beauty products? Any “guilty pleasures”?

VAA: Everything Skin Gourmet! Like ughhh, everything is so nice, 
using the butter, the scrub, the soap! The reason why I just love to 
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go to my own products is, it makes me learn how to develop them 
further, or change things.

Are there any exciting upcoming launches that you want to tell 
us about or give a sneak peek/little hint?

VAA: Listen! I live on new products! I love formulating stuff. There’s 
a bunch of new things that are coming but I can’t tell you now. Yeah, 
it’s just so nice when it pops up. I like that excitement so just know 
it’s a work in progress that you will soon see but we are releasing at 
least four more new products within the next six months.

Lastly, is there any beauty or wellness advice that you want to 
share with our readers?

VAA: What we put in our body will end up on our skin. What we put 
on our skin will end up in our body.

Drink your water, exercise more and eat what is good for your skin. 
At Skin Gourmet, we believe in internal and external beauty. That 
is why our products are edible because whatever you put on your 
skin ends up inside your body and whatever you put in your body 
shows up on your skin.That means that a lot of the time you might 
be eating something that you don’t realise is affecting your skin.

Like for me, I had to quit eating meat because I realised it makes me 
break out badly. We have to take the time to study our bodies and 
understand that wellness is a journey and cannot be fixed overnight.
Listen to your skin and don’t try and cover up the flaws, use the flaws 
to listen to your body and correct them for long term.

I must say, your energy feels like sunshine and I had a good 
laugh talking to you. I wish you all the best. More power to you! 
Cheers.

Cheers!
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SKIN IN THE GAME

“Things that you don’t even 
think will be hurdles can 

become one, but I think the 
greatest of them is your mind.”

 
VIOLET AWO AMOABENG

2000 FOLLOWERS 
AND A DREAM

“I realised that a lot of the work 
they were doing had a big gap. 
They were not targeting young 

people like me.” 
 

JAKE OBENG-BEDIAKO

UNEARTHING A GEM

“I never do things by 
halves. I have an all or 
nothing personality...”  

 
JESSICA POKU 

EON’S AHEAD 
OF THE PACK 

“My goal for my brothers 
and I is that we are going 
to build up a generational 
business, and we’re going 

to be recognised as the 
leading producers of paper 

on the continent.”
 

EMMANUEL OSEI NTIM  



LIGHTS, CAMERA…
ACTION! 

“My life looks like the inside of a 
Formula 1 car moving at a 1000 

miles per hour.” 
 

MAWULI GAVOR   

HACKING SOCIAL MEDIA 

“I don’t think people even fully 
realise how powerful it is. Look 
what just happened in Nigeria 
with the #EndSARS movement. 

Police brutality exposed via 
social media, leading to a 

revolution of epic proportions 
on the streets – conceived, 

organised, strategised, funded, 
and driven by social media.”

 
YANFO HACKMAN 

DEFINING THE FUTURE 
OF FARMING IN GHANA 

“We are very young people and 
we have an unwavering belief 

that the African youth has 
what it takes to transform our 

continent.” 
 

THEODORE OHENE-BOTCHWAY 
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Jessica Poku,
Country Head, Uber Ghana



art mantra and part warning, this quote from Lauryn Hill has 
illuminated Jessica Poku’s path to becoming the first female 

Country Manager for Uber Ghana. When we met for our interview in a 
sparsely lit, not-so-quiet lounge in East Airport, Jessica’s “gem-ness” 
quickly became apparent. She showed up right on time, glancing 
around the lobby to find her interviewer. From our introduction, I 
knew this would be a fun conversation. Jessica gave off an air of 
ease and poise. She carried herself with the confidence and self-
assurance of someone at the top of their field, a serial winner.

But Jessica hasn’t always felt like a gem. When I asked her about 
a point in life when she failed, a grimace flashed across her face, 
almost like the memory was still painful to remember. She told 
me about the period immediately after she graduated from Duke 
University, with the weight of her family’s expectations squarely 
on her shoulders. The youngest of six children, Jessica had 
opportunities her older siblings could only dream of. While all her 
siblings counted Achimota School as their alma mater, Jessica 
attended SOS-Hermann Gmeiner International College, a highly 
selective prep school which positioned her to further her education 
abroad. Coupled with her degree from Duke University, a top 10 
college in the US, Jessica’s family had major expectations for her.

But life had other plans. Jessica struggled to find a job after 
graduation, and spent half a year searching for a job in Chicago, 
where most of her family lives. When she finally found one, it was 
an entry-level PR role. “It’s painful to think about, but I felt like a 
loser when I graduated and I was working in PR. I had this expensive 
education and so much was expected of me, but my job could barely 
pay me enough to get from downtown Chicago to the house,” Jessica 

recalled. But to really grasp why this period was so hard for her, you 
need to understand a bit more about Jessica’s childhood.

Jessica grew up with her nose permanently affixed to a book (she 
still doesn’t know how to ride a bike). She was *that* kid. Her 
neighbourhood library had a generous 24-book weekly limit, but 
Jessica would regularly surpass it with ease and beg the librarians 
to let her read more. “I wanted to know what was in the 25th and 
26th books,” she explained, laughing. Jessica discovered her flair 
for communication early. She could hold a conversation with 
people decades her senior, and would constantly ask them tough 
questions. This led to her being labeled mpanyinsɛm or precocious, 
depending on the person. Despite her bookish nature, Jessica was 
fiercely competitive. “I like to win, even when I lose in monopoly, I 
get emotional,” she shared. Jessica never knew what she wanted to 
be as a child (apparently she still doesn’t), but with her talent and 
drive, everybody was sure she would be a star.

It was on the back of this great promise, and her strong headstart 
at SOS-HGIC and Duke, that Jessica felt like such a failure after 
graduating. “It was a dark time in my life,” she explained, taking a 
sip of her cocktail. Something had to shift. And shift it did. Jessica 
moved back to Ghana in 2013 without a job, and in typical fashion 
for her, she started attending interviews the week she arrived. Her 
persistence quickly paid off, and she landed a job at Ogilvy, an 
international branding agency. It was finally a role where she could 
shine. The Ogilvy role, she added, reflected her commitment to 
excellence.
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Describing her approach to work, Jessica stated emphatically “I 
never do things by halves. I have an all or nothing personality and 
I’m competitive, so I don’t roll with losers. We have to win together.” 
This hunger to succeed made Jessica a favourite with her clients, 
and things finally seemed to be falling into place.

Things didn’t stay that way for long. Pressure from Jessica’s family 
to take on a role that was more related to her minor in Economics 

and certification in Markets and Management drove her to pursue a 
career in banking. The job was markedly unfulfilling. Jessica initially 
dreamt of working in her bank’s Oil and Gas division, which was 
client-facing and brought in the lion’s share of revenue. Instead, she 
was placed in the Risk Management function. Still, the experience 
taught her something - to be at her best, she needed to work with 
clients. So she moved into a position at Google’s Project Link, now 
CSquared, where she met a mentor who made her realise that 
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personality and professionalism could coexist. Explaining her boss’ 
impact, Jessica said “I feel like God put me in that role before I 
became country manager because I needed to watch another female 
country manager do it.”

Curious as to why that mattered so much, I asked her how being a 
woman impacted corporate leadership. She explained that “women 
are constantly torn between trying to be nice but not too nice. We 
have to straddle the fence between being respected and being liked.”
She then added that young women caught in a dilemma between 
respectability and likeability should prioritise building trust instead 
by showing up consistently and delivering on expectations. It’s 
clear that seeing female representation in the highest office at her 
previous role gave Jessica an example to emulate and the confidence 
to step into her subsequent role at Uber as her full self.

At Uber, Jessica has certainly needed all of her abilities to thrive. Her 
role, which she describes as simply “making things better” has been 
anything but simple. Jessica can’t remember sleeping well since she 
got the job, and it makes sense. Uber’s product is available 24/7, 
and the fast-paced nature of the work has been taxing. But despite 
the challenges, Jessica is thriving. Reflecting on her learnings, she 
shared that “the role has taught me to be extremely calm under 

pressure. Things that would have freaked me out months ago, now 
are just a regular Tuesday.” Pressure makes diamonds, so it’s little 
wonder that Jessica is shining in the position.At this point, I was 
stressed on Jessica’s behalf, so I asked her what made her happy 
and relaxed. She rattled off a litany of things, most notably solitude, 
comedy shows, time with loved ones, hugs, ice cream, journaling, 
and most critically, rice and stew. Now breathing a bit easier after 
sharing happier thoughts, we discussed what was next for Jessica 
and what she saw as her legacy. After pausing to ponder the 
question, she mused about finally writing her book and in the long 
term, transitioning into a role that empowers her to use technology 
for good in Africa. Overall though, Jessica wants her legacy to reflect 
her values of generosity, loyalty and integrity. When all is said and 
done, she wants her career to “pull up others and create pathways 
for the next generation to follow.” Mother Theresa would be proud.

At the end of the day, Jessica Poku is a bundle of contradictions. 
She is simultaneously a lover of simple things and one who doesn’t 
skimp on the smallest of details. She is at once incredibly laid back 
and the fiercest of competitors. Amidst all these contrasts, one thing 
is certain - it may have taken some time, but Jessica has unearthed 
her inner gem.
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Emmanuel Osei Ntim,
Managing Director, FON 

Packaging Ventures



rriving at the Vida e Caffè on Oxford Street, it is immediately 
apparent that Accra, and Ghana by large, is waiting on big 

news. It’s 3.56pm on December 8, a day after Ghanaians went to the 
polls to elect a new president, or keep an old one. We are one hour 
away from the deadline given by the Electoral Commission for the 
declaration of the winner of the election. Climbing up the stairs to 
the café’s al fresco rooftop, I shoot a text to my 4pm appointment to 
alert them of my arrival. As I make myself comfortable, I notice that 
the only other gentleman present is staring at me. He waves.

“Are you Fui?” he asks. My 4pm appointment has been waiting for 
me. Before meeting with me, Emmanuel Osei Ntim, my appointment, 
had been a few kilometres away in the South Industrial Area on 
business. It’s rush hour. I had come expecting to wait for a while, but 
there he was. After brief introductions, a waiter appears to take our 
order. “I already know what to get,” Emmanuel says smiling. “Get us 
two bottles of very cold Club.”

In Accra, there’s a perception that businesses tend not to survive 
beyond their first-generation of owners. People chalk this up to 
a myriad of problems like prodigal next-generation owners, and 
sabotage by first-generation owners who are unwilling to recuse 
themselves from the operations of their business. Some also 
point to the Jerry John Rawlings era, where a lot of Ghanaian-
owned enterprises were co-opted by the military junta in what 
some describe as a people’s revolution, and others as tyrannical 

rule. Majority of the local businesses that are able to hand down 
ownership from generation to generation are owned by Ghanaian 
families that can trace their roots to Lebanon, Syria, and India. 
While generational wealth does exist, continuity in business owned 
by aborigine Ghanaians seems rare.

It is in this climate that Mr and Mrs Osafo Ntim, Emmanuel’s parents, 
started the FON Group of Companies. What began as a regular 
trading business in Tudu, the heart of the Central Business District 
of Accra, turned into a paper manufacturing company that has seen 
tremendous growth over the decades. FON, a brand that has been 
in operation since 1984, has become an integral part of Ghanaian 
consumer culture while managing to fly below the radar. Producing 
everything paper from toilet rolls, paper towels, exercise books, to 
box packaging, FON’s client base is diverse and its industrial reach 
wide.

Sitting across each other drinking our beers, Emmanuel recounts 
what it was like growing up in the Ntim household. He shares stories 
about how he grew up without knowing he was from money, saying 
that it was because of his parents’ firmness that he and his three 
brothers did not grow up spoiled.

“We had a dedicated driver who would take us to the factory every 
day during summer breaks. And you weren’t going to just sit in an 
office, you were on the production floor. If the guys were packing 

77

EON’S AHEAD 
OF THE PACK

“My recurring thought is that Ghana’s private sector is slowly 
making a transition from an older generation to the next, and 

Ghanaian-owned companies like FON Group are falling into hands as 
steady as Emmanuel’s. This country will do just fine.”

A Look at Second-Generation Management with 
Emmanuel Osei Ntim

BY FUI CAN-TAMAKLOE

A





tissue paper into bags or A4 paper into boxes, that’s what you were 
doing.” Emmanuel says, while holding on to his beer. “I hated it. I 
didn’t want to join the business. But until I moved back to Ghana, I 
didn’t know how rewarding that was, because I already understood 
the business. It helped me acclimatise to the staff who had been 
there for long. I wasn’t your typical boss’s son who was in the office 
and out by 5pm. I kind of appreciate that experience now.”

Emmanuel is the first of four Ntim sons. The uniqueness of the Ntim 
brothers lies in the fact that all four boys are currently fully involved 
in the day-to-day operations and growth of the company. And grow 
the company has. With an initial factory built in the South Industrial 
Area, FON’s operations have expanded to three factories. One more, 
Emmanuel jokes, and each son will have their own factory.

“The main reason my parents fell in love with building factories is 
because they realised, they had four sons. In this day and age, what 
are you going to leave your kids? They wanted to make sure their 
boys didn’t move out of Ghana. You can’t really complain about 
Ghana if you are not in Ghana to build it up.”

FON products have become household items without many 
Ghanaians knowing that the products are made in Ghana by 
a Ghanaian-owned business. For someone like me, I found out 
Fontissue, a staple toilet paper brand in Accra, was actually made 
in Accra only by doing research for this article. Emmanuel laughs 
at this. Quality is something that the FON brand does not take for 
granted.

“We are in touch with the best suppliers in the business. The 
quality of Fontissue and Adepa is equal to, or even better than, 
products in the European and American markets. Kimberly Clark’s 
[a top American paper manufacturing company] suppliers are our 
suppliers. We use the same machines they use.”

By twenty-three, Emmanuel was involved in the management of his 
parents’ company. Now thirty, Emmanuel spearheads one of FON 
Group’s subsidiaries, FON Packaging, as General Manager. A position 
he has held since the subsidiary’s inception in 2014. This company, 
he tells me, came about as a result of his father’s decision to reduce 
reliance on imported packaging, as well as expand to cover a new 
market. The idea began to materialise just as he was done with 
Bryant University, a well-known university situated in America’s 
Rhode Island. And, as he had done most of his life, Emmanuel had to 
hit the ground running.

“I graduated university, the next day I was on a plane back to Ghana, 
I arrived, and the following day I started work. No break,” he says. 
After that, he took charge of the plans for the new company. It took 
a while for the plans to be executed, a period in which he even had to 
spend two months in Taiwan learning about the industry. But before 
long, the new company was born. And since then, FON Packaging has 
done well. With clients like Nestle Ghana, Voltic, Coca-Cola, Accra 
Brewery Limited, Blow Group of Companies and many others, the 
company has consolidated a large percentage of Ghana’s packaging 
industry and hopes to capture more through competitive pricing.
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As General Manager of FON Packaging, Emmanuel has had to wear 
many hats, and learn many new things. “I’ve always been very shy. 
I never saw myself at a point where I could talk to people. Now, I do 
my marketing myself. I hit the deep end and came up swimming. 
It felt like I had been growing into something I didn’t expect, and 
I always feel like I have my brothers looking up to me even if they 
don’t say it.”

As the conversation shifts to his younger brothers, Emmanuel 
demonstrates immense pride in them. He positively beams as we 
speak of them. “My brothers are also back in Ghana, and are doing 
tremendously well. One of my younger brothers developed the Adepa 
tissue brand two years ago, the design and everything, it’s fantastic. 
My brother right after me developed a plant for pharmaceutical 
packaging, what we call light packaging. My youngest brother is 
probably the smartest of all of us because he has a pretty good view. 
He sits back and sees what his brothers are, and he gets to pick 
the good parts. He gets to learn from all three of us, our advice and 
mistakes and all of that, so arguably I think he’s going to be greater 
than all of us.”

He talks optimistically about the future of the company with he and 
his brothers at the helm of affairs. “My goal for my brothers and I 
is that we are going to build up a generational business, and we’re 
going to be recognised as the leading producers of paper on the 
continent. Forget Europe or Asia, they’ve reached their peak. Africa 
is now. I’m so bent on developing this in Africa for people to know 
that European manufacturing efficiency can be achieved here.”

On our second bottle of Club each, the conversation becomes more 
honest. Emmanuel shares with me how being a second-generation 
manager of a family company isn’t always easy.

“It’s tough for Ghanaian parents to let go as well. Because if you’ve 
been working for thirty years, it’s not now that a young boy will come 
and show you how to do it. No matter how futuristic it looks, you still 
want to keep it simple,” he mused. But irrespective of differences 
between parents and sons, something that can be chalked under a 
generational gap, Emmanuel still holds his father and mother in the 
highest of regards. To him, they are the blueprint of a successful life 
that he wants to emulate.

“When I was younger, I would wake up at 5 am and that’s when my dad 
would be coming home from work. That’s the type of grind that we 
have in our family.” He also describes his parents as his motivation. 
“For me I’m faced with the fact that I’m actually watching them grow 
old before my eyes. I never thought that would happen. I see it as the 
responsibility of my brothers and I to create a system where they can 
relax and enjoy their retirement. They can be proud to say that they 
passed on the baton to the boys and they didn’t mess up.”

From his hesitancy to buy into the AfCFTA till it begins to run, 
to his supportive wife who he is completely enamoured by, our 
conversation spans across several topics. It comes to us as a surprise 
when we realise we’ve spent almost an hour talking. It’s time for us 
to end our conversation. As we part ways, I read a news alert saying 
that the announcement of the winner of the 2020 elections has been 
postponed. Rather than the worry that should have accompanied 
that message, I find myself surprisingly relaxed. In place of anxiety 
is confidence. My recurring thought is that Ghana’s private sector is 
slowly making a transition from an older generation to the next, and 
Ghanaian-owned companies like FON Group are falling into hands 
as steady as Emmanuel’s. This country will do just fine.
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Mawuli Gavor,
Actor and Filmmaker



ife is, without a doubt, pretty cool for Mawuli Gavor right now 
since he made that transition from business to entertainment. 

From hosting in Ghana around 2015, to spreading his wings across 
Africa, he is indeed one good looking man to the ladies, a physique 
to compete with when it comes to men, and one of the young top 
guns in African entertainment.

Most people hit ground-breaking acting achievement when they 
are old but that is not the case for this young trailblazer. And he’s 
not been blinded by the lights. He reminds us of what Dolly Parton 
said. “If your actions create a legacy that inspires others to dream 
more, learn more, do more and become more, then, you are an 
excellent leader.” He’s fit to be a leading voice for younger actors in 
the making.

In the demand for leading men, this actor is starting to see himself 
in a whole new light and shares some of his ins and outs with us.

Hello Mawuli, when did acting start for you?

MG: My career switch happened in 2015 but I was primarily doing 
commercial/billboard shoots in the beginning. Acting came a bit 
later, making my first on screen appearance playing one of the 
leads in Shirley Frimpong’s cinema film, ‘Devil in The Detail’.Can’t 
say I planned on venturing into acting but when the opportunity to 
work with one of the best filmmakers on the continent presented 
itself, it only seemed reasonable to attempt to rise to the challenge. 
Starting on a high like that turned out to be a pivotal move because 
it ultimately led to other offers. The rest as you know, is history.

You’ve moved from television into the bigger pond of films 
– what strategy did you use and what advice would you give 
anyone hoping to make that jump as well?

MG: It’s always tough to give advice on how to do things the way I did, 
because I ended up becoming who I am/doing what I do under fairly 
unexpected circumstances. It was hardly by design, but I believe 
one takeaway from my story that’s probably relatable to everyone 
regardless of ambition/career choice is simply to put the very best 
forward within your ability, and be prepared to be comfortable with 
either outcome. Win or Lose.

How do you deal with the weight of your own achievements?

MG: Not sure I’d say that’s really something I struggle with. I 
rarely properly acknowledge the things I accomplish, which is an 
idiosyncrasy I’m consciously attempting to work on. Trying to take 
more moments to celebrate even the small wins. When it comes 
down to it, I’m without a doubt my biggest critic so if you asked 
me, I’d probably tell you I don’t believe I’ve achieved anywhere 
close to what I think I’m capable of. That’s probably much more of a 
problem for me. Dealing with the weight of the possibilities I know 
are achievable for me. No matter how far I come or how well I do in 
my mind there’ll forever be the voice insisting I should be able to do 
better. Hopefully one day, I’ll be able to look back and be proud of 
what I’ve done with my time.

Give a little breakdown of your most iconic characters you have 
played.
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MG: Tough to rank in terms of ‘iconic’. Think that would be for the 
audience to decide. If I had to, top of the list would be my first major 
television appearance on the M-Net show, Hush, playing “Tes”, 
the drug addicted son of a cult/secret society member played by 
RMD. Shooting 260 episodes playing the same character makes it 
something hard to forget. The unnamed violent boyfriend in the 
adaptation of “I Got Flowers Today” is likely another character 
that would make my list. It’s pretty important to me to be a part 
of lending a voice to important subject matters whenever possible, 
so working with DSF on that and witnessing the unforeseen global 
impact makes it one I’ll always remember. Characters like “Damilare” 
in Chief Daddy and “Detective Dan” in Sugar Rush would have to 
make the list based on the success/reach of the films.

We absolutely think you are a man of many talents – a presenter, 
an actor and an entrepreneur. How do you keep all these in sync?

MG: I’d love to say I have it all under control but that couldn’t be 
farther from the truth. Most times it feels like there aren’t enough 
hours in the day/days in the week to actually accomplish all the 
things I have on my plate.

That being said, my stepfather, the great Jose Mourinho always says. 
“That’s the good kind of problem to have.” I’m beyond grateful to 
have incredible opportunities and experiences come my way as a 
result of who I am/what I do. Juggling them all might be a bit of a 
madness, but I wouldn’t have it any other way.

Have you ever felt like giving up? And how did you pull through 
it?

MG: Felt like giving up on a particular project/ambition? Yes. All 
the time. In general, no not really. Can’t say I’m particularly afraid 
of giving up/having to move on from things that aren’t working 
out. Simple matter of whether I’ve given it everything I have/done 
everything within my ability or control. If I’ve done that and I fail or 
it still doesn’t work out, I’d be okay with giving up and moving on to 
something else. It’s unreasonable to expect that everything we try 
will be successful. Failure is as much a part of everyday life as the 
air we breathe. Do your best, take it as it comes and move on if you 
have to.

So, what made you finally decide to become an actor whole- 
heartedly?

MG: When I first started out in entertainment, I was extremely 
reluctant to make a full career switch. I’d trained most of my life 
for one path. The entire reason I’d gotten into ‘entertainment’ was 
to fulfil a contract with Martini to be their Brand Ambassador for 
Ghana and subsequently Nigeria. I had every intention of going 
back to my regular corporate 9-5 once that ‘adventure’ was over. My 
manager at the time, Kofi Doku, had other plans. Kofi happened to 
be a bit of a virtuoso when it came to talent management, so what 
was meant to be a quick dip in the pond turned into being thrust 
in full time. Within months of working together I found myself in a 
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cinema film with the biggest director on the continent, hosting my
own TV show on one of the major networks, on multiple billboards 
and magazines all over the city/country. In a sense, the rollercoaster 
had already taken off and there was no stopping it.

I chose instead to go with it. With time, I’ve found a working balance 
between pursuing my career in entertainment while concurrently 
utilising my prowess in business and finance. Looking back, I 
probably couldn’t have been more fortunate.

As humans, we spend a lot of your time hoping and wishing for 
something to happen, then all of a sudden that thing starts to 
take shape. In your case, how is that feeling like?

MG: When it’s your time, it’s your time. As long as you’re always 
prepared. Always believed what’s yours can’t be taken away from 
you. The hard part we all face is having to muster the patience to 
wait to see the plans intended for us unfold. For me, everything that 
happened after my career took off was simply proof that things 
were always meant to work out in this way. The number of unlikely 
circumstances that needed to converge in order to kick start my 
career in the way I did are simply too many to make it a happenstance. 
That this is how life turned out for me. I’d spent the years consciously 
attempting to be the best version of myself, mentally, intellectually 
and even physically. Regardless of the opportunity that came my 
way I’d always be able to at the very least give it my best shot. The 
rest will always happen the way it’s meant to.

Would you say that you have a different approach to acting 
today than in your early movies?

MG: Generally, no, because my approach from the beginning has 
always been full commitment to the task at hand, which usually 
requires a lot of preparation for each project. That being said the 
approach has evolved with time, as you learn certain techniques 
that develop as a result of getting used to being on, behind or 
around the camera.

What would you tell a younger you, now that you have gained 
experience in this industry?

MG: I’d have to tell a younger me to stress less and enjoy the journey 
more – the good and the bad. Looking back, the majority of things 
I spent time and energy worrying about were irrelevant or out of 
my control anyway. Opportunities will always come and go. Failures 
are inevitable, but so are wins, as long as you’re willing to try hard 
enough.

When it comes to fashion, what are the three rules you take into 
your look? 

MG: Fashion doesn’t have to be deep. End of the day, it’s always going 
to be a personal choice. My personal rules just happen to be 1. Wear 
African. 2. Wear African. 3. Stand out no matter what. More than 
welcome to emulate if you happen to think my efforts are successful.

Now that you’re well ahead in the industry, what are some of 

your long- and short-term goals?

MG: Short term goal at the moment is just being better at managing 
the different things going on around me as I attempt to pursue the 
uniquely different passions and ambitions I have. Long term, hard to 
tell. Who knows what the next decade will look like. At the end of it 
all, I simply intend to leave a legacy with a positive co-efficient. One 
that helps more than it takes away.

What does your life look like these days?

MG: What does my life look like? Like in the inside of a Formula 1 car 
moving at a thousand miles an hour. 

Any words for the younger generation?

MG: Sure. “Life was never meant to be easy. It’s not always about 
you.”

Truth be told, Mawuli Gavor knows exactly where he’s at, and like all 
shooting stars, he’s soaring above a landscape of possibilities. We at 
EMY Africa are pleased to see young men like this breakthrough and 
become positive role models for the youth.
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Art Of The Spritz
A gentleman’s cologne is not just the final touch to his outfits. It carries 
emotional significance. Fragrances can portray power, playfulness or relaxation. 
It’s best to choose wisely.

BY KOJO SOBOH



• Digest •



Diptyque Vetyverio

Best for: Turning heads

It’s a fragrance with multiple layers and an evolving 
nature. It fluidly transitions from green top notes to a 
warm vanilla heart. Diptyque takes on unusual guises 
in this fragrance with an interesting blend of Florida 
grapefruit, Italian mandarin, nutmeg and clove.

It’s a heady concoction of scents that will whisk you 
around and definitely get people leaning your way.

For best result: Spritz directly onto pulse points

A gentleman’s cologne is not just the final touch to his outfits. It 
carries emotional significance. Fragrances can portray power, 
playfulness or relaxation – they convey a million moods. 
Naturally, you want a healthy supply of fragrances so you can 
find the right scent for the right occasion.

To save you some time, we’ve picked 10 of some of the best 
fragrances for men. These are the ones that are guaranteed to 
leave lasting impressions and turn some heads. Consider some 
of them the next time you make your perfume purchase.

Jo Malone Wood Sage & Sea Salt

Best for: Everyday wear, cheeky weekend escapades, 

long lunches, rosé at sunset

Perfect for hot climates such as Ghana’s, a sniff of Jo 
Malone Wood Sage & Sea Salt will make you feel like 
basking in the sun at the beach. The combination of crisp 
sea salt and herbaceous sage makes it a great base for 
layering with other scents. If you want to go Super Saiyan 
with your scent, combine this perfume with Jo Malone’s 
Lime Basil & Mandarin.

For best result: Spritz directly onto pulse points
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Oud Silk Mood by Maison Francis 
Kurkdjian

Best for: Year-round wear

Maison Francis Kurkdjian’s Oud Silk Mood eau de 
parfum is a timeless fragrance formulated to create 
an olfactory bridge between Orient and Occident. It 
opens with notes of Italian bergamot and Moroccan 
blue chamomile and develops into the sensual aromas 
of Bulgarian rose, hedione and guaiac wood. It closes 
with a serious flourish woody scent of Laotian wood and 
Indian papyrus.

For best result: Spritz directly onto pulse points

Parfums de Nicolai Patchouli Intense

Best for: Year-round wear, turning heads

Parfums de Nicolai Patchouli Intense begins with 
the smell of candied citrus peel mingling with 
orchestrated patchouli. This opening diminishes into 
a green note, which is aromatic, chewy and slightly 
floral in character.

The patchouli is not as pronounced as the name of the 
fragrance would suggest, but the aroma of scrubbed 
patchouli is still enjoyable.

For best effect: Spritz onto pulse points
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L’Occitan by L’Occitane

Best for: Lounging, holiday afternoon wear and day 

parties

L’Occitan by L’Occitane tries to capture the rustic beauty 
of the countryside with a fragrance that blends lavender 
with peppery and slightly spicy notes of burnt wood. This 
fragrance scream ‘on holiday’.

The scent opens with black pepper and lavender and 
develops to the middle notes of nutmeg and cinnamon, 
which create a mood of rugged masculine mystery. The 
tonka bean base is suggestive of a warm evening at the 
end of a sun-drenched day.

For best result: Spritz directly onto pulse points

Oud Immortel by Byredo

Best for: Making a fragrance statement, special 

occasions

Once used in Chinese medicine and known as the 
King of Incense, demand for agarwood – or oud, as 
most people know it – has rocketed in recent years, 
earning it the nickname, liquid gold. Who wouldn’t 
want a spritz of liquid gold?

Oud is complex and unique and forms the heart 
of Byredo’s Oud Immortel fragrance. Other notes 
include herbaceous moss, patchouli and spiced 
cardamom. The smoky incense and tobacco leaves 
note make this go-to scent for dinner parties and 
date nights. The limoncello note also gives a burst 
of energy.

Byredo’s Oud Immortel is one of the best perfumes 
for men and lasts a long time.

For best result: Spritz directly onto pulse points
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Monsieur by Frederic Malle

Best for: Evening soirées

Monsieur by Frederic Malle is one of the top French 
colognes for men and simply sings with poise and 
elegance. It’s a high-end perfume for high-fashion 
lovers.

An immaculate scent for an immaculate dresser, the 
notes of this fragrance are an array of masculine notes: 
rum absolute, cedar, suede and frankincense. The 
top notes of mandarin and orange ensure that this 
fragrance remains light and easy-going, while the touch 
of patchouli, vanilla, amber and musk give it a touch of 
mystery.

For best result: Spritz directly onto pulse points

Tom Ford Tuscan Leather

Best for: Cold evenings, black tie events

“Yeah, Tom Ford Tuscan Leather smelling like a brick.” 
Even Drake couldn’t help but rap about how good this 
fragrance smells. The exotic name instantly draws your 
mind to a perfect picture of Mediterranean elegance 
– Italian villa and sultry evenings by the pool. This 
fragrance smells like wealth.

The scent extends its hand to welcome you with 
Tunisian orange flower, black suede and amberwood. 
These notes make way for leather, black pepper, 
tobacco leaf, and settle with a base of Moroccan 
grapefruit, to complete the enigmatic vision of raw yet 
refined sensuality.

For truly standout scents, nobody does it better than 
Tom Ford.

For best result: Spritz directly onto pulse points
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She Came to Stay Eau de Parfum by Timothy Han

Best for: Instantly recognisable signature scent

Each fragrance by Timothy Han Editions is inspired by a famous 
work of literature. This one is an olfactory representation of 
philosopher Simone de Beauvoir’s existential novel, She Came to 
Stay.

If you’re seeking a grown-up scent – as far removed from the 
locker rooms of your youth as possible—then this is a mature and 
refined fragrance. It combines classic Geranium, Lemon and Basil 
with spicy heart and base notes of Indonesian Clove, Nutmeg, 
Patchouli and Cedarwood.

Timothy Han’s She Came to Stay is masterful, memorable, and 
full of personality, ideal for wearing through the twilight hours 
and beyond.

For best result: Spritz directly onto pulse points

Bleu de Chanel

Best for: Daily wear

It’s a classy, sophisticated scent, understated 
with good depth. It unites the invigorating zest of 
grapefruit and the power of an aromatic accord with 
the woody whisper of dry cedar. The added note of 
New Caledonian sandalwood lends a warm and 
sensual train.

Bleu de Chanel is timeless. Chanel is the red Ferrari of 
the fragrance game. You can never go wrong with it.

For best result: Spritz directly onto pulse points

Choosing a cologne to wear depends on the context. Are you planning to wear it every day and to the office? You probably 
want something fresh, floral, or citrusy. Something with grassy or herby notes could also work well. Looking for a perfume 
for a special occasion or to wear on a date? The best perfumes for the evening are those that are a little musky, woody, or 
spicy. Fragrances featuring amber and ambergris are a good choice.

Scents also smell different over time so live with it for a day or more to be really sure. While you might like the top notes 
—the first thing you smell when you take a sniff of a perfume—these fade and mellow out after around 10 or 15 minutes. 
Then you’ve got the heart notes followed by the base notes. Consider this next time you go shopping.

Happy shopping!
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Invest, Now!
Understanding how and why investing is great at a young age can help 
millennials in the long run.

any Ghanaian millennials think they aren’t ready to invest 
because they say that they do not earn enough money to 

start investing. Unfortunately, this is not true. Anyone can invest 
as long as they make it a priority. When it comes to your finances, 
it’s easy to want to only worry about the bare minimum. You pay 
your bills, you save a little... what more is there to worry about? 
Understanding how and why investing is great at a young age can 
help millennials in the long run.

So, what is investing and why should you invest? Investing is the 
act of allocating resources, usually money, with the expectation of 
generating an income or profit. You can invest in endeavours, such 
as using money to start a business, or in assets, such as purchasing 
real estate in hopes of reselling it later at a higher price. It allows 
you to potentially grow your money at a higher rate than a regular 

savings account. Investing generally involves risk, so it’s important 
to seek advice before doing it. But there are low risk investments 
first time investors can try.

Now, here’s why you should:

Compound Interest: The principle of compound interest is simple. 
It’s basically earning interest on your interest. It’s probably one 
of the most important basic financial concepts that you need to 
understand in order to properly manage your money and plan for 
your future. The sooner you start the better. If you start now, you’ll 
have the advantage of compound interest on your side. Your 20’s are 
your prime saving years because of the power of compound interest. 
Your money will be worth twice as much when you invest at 20 years 
old than when you invest at 30 years old. The money you invest will 

BY IDRYS MBIAH

M
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give you interest and when you reinvest that interest, it will 
give you more interest, which will give you more interest, 
which will give you more interest, which will give you even 
more interest!

Passive Income: Contrary to popular belief, one of the 
quickest ways to start making passive income today is by 
investing. Your investments can literally be your ‘multiple 
streams of income!’ Passive income is highly sought after 
but often misunderstood. You invest money and receive 
a dividend payment and appreciation on the investment. 
It essentially earns you money from time to time. Of 
course, the kind of returns you’ll get depends on the type 
of investment and how much you invest but it’s a great 
opportunity to have passive income, and you don’t need 
to have one million cedis to do it. You can always increase 
the amount that you invest and just keep growing your 
dividend stream.

Inflation: Your money is worth less today than it did 
yesterday. If you have any amount of money, you’re most 
likely losing money just letting it sit there. The value of your 
money decreases every single year. Our parents essentially 
bought houses for one tenth of the price we’ll get it today 
and that’s all because of inflation. The government will 
always print more money. So protect yourself now by 
investing.

Unfortunately, you can’t reach financial freedom just by 
saving money, you have to put the money to work and 
make it grow. Hoarding cash in a bank account or keeping 
it under your bed is working on the losing side. Inflation 
will slowly but surely destroy the purchasing power of your 
cash every single year. Just saving your money will probably 
make you poorer than when you started out.

Risk Advantage: You’re young now! It’s the best time to 
take risks! If you tried something and failed right now, you 
have your entire life to recover from it. You probably don’t 
have a busy career now or a family and kids to take care of. 
Maybe, but probably not. Now is the best time to take risks 
and still be totally fine in the event that it doesn’t do well, 
you’ll have your entire life ahead of you to come back even 
stronger. Your risk tolerance will go down dramatically 
once you have more financial responsibility and have a 
minimum income level that you cannot afford to take 
chances with.

There’s really nowhere to go but up. If all fails you’ll be 
right back where you started anyway. That being said, don’t 
borrow money to invest and avoid any ‘get-rich-quick’ 
schemes in the name of taking risks. Don’t do anything 
illegal either! Remember that risk and reward are two sides 
of the same coin, you cannot have one without the other.
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Johnnie Walker Opens 
House Of Walker To Mark 
200th Anniversary

hen a young Scottish man took a bold step, beginning 
to blend whisky in a grocery store, he had no idea that 

he was laying the foundation for what would become one of the 
world’s most renowned whisky brands. John Walker’s flare, vision 
and entrepreneurial fire were the ingredients that came together 
to grow the Johnnie Walker name, brand and the future for scotch 
whisky known around the world today. 200 years on, Johnnie 
Walker is still walking and in celebrating this momentous occasion, 
the iconic brand has released limited-edition bottles for Red Label, 
Black Label, Gold Label and Blue Label.

In classic Johnnie Walker style, another game-changing innovation 
in the form of a seal has been introduced on every authentic bottle of 
Johnnie Walker, allowing consumers to authenticate their Johnnie 
Walker and enjoy it with absolute confidence; knowing they are 
getting the real deal.

To celebrate all this wonderful newness in Ghana, Johnnie Walker, 
the world’s leading whisky brand, has launched House of Walker 
Accra. This first to world, unique retail store and Bar 200 opened its 

doors for the first time on Saturday, November 28, to an exclusive 
group of guests who got the opportunity to experience the 200-year 
history of Johnnie Walker. Located at One Airport Square, House of 
Walker Accra is open to the public from 1st of December and will 
run till the 31st of December. Every week, visitors over the age of 
18 will be treated to a variety of unique experiences including paid 
access to Bar 200, limited-edition merchandise and so much more. 
House of Walker Accra promises to be an exciting and memorable 
experience for all.

Visitors can pop into the store to learn more about Johnnie Walker 
and purchase Johnnie Walker limited edition icons and gift packs 
for those who walk with them. There are also guided tours around 
House of Walker Accra ranging from the incredibly interactive 
Flavour Academy and Heritage Room to Bar 200 where consumers 
can enjoy Johnnie Walker and new ranges of single malts.

House of Walker Accra is open to the public. It is also open for 
corporate and group bookings and promises to be the most 
memorable way to end 2020.

W
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Flt. Lt. Jerry 
John Rawlings – 
An Ardent Advocate
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The above quote is what gives us at the United Nations 
Population Fund the courage to offer this honour in loving 

memory of one of Africa’s finest leaders, whose legendary tale will 
dwell on through the annals of history. He was a man of integrity, 
who pursued leadership with a sense of service and commitment 
that reassured the common person that they had leadership that 
worked in their best interest. This is why we are still not over the 
shock of the news of the passing of our esteemed advocate and 
friend, His Excellency Flt. Lt. Jerry John Rawlings, former President 
of the Republic of Ghana.

His Excellency was a visionary leader who played his part, told 
his own story on Family Planning, and sung his own song to urge 
Ghanaian families to give birth to the number of children they can 
adequately cater for. The former President was an ardent advocate 
for Family Planning and a friend of UNFPA. He had always called 
on Ghanaians to embrace Family Planning as well as other related 
issues at the heart of the International Conference on Population 
and Development (ICPD) Programme of Action. He regarded and 
acknowledged the mandate of UNFPA as a veritable way to ultimately 
eliminate poverty off the surface of the earth.

W

A TRIBUTE BY THE UNITED NATIONS 
POPULATION FUND (UNFPA), GHANA

“...Everyone plays their own song. 
They sing their story to
the world and leave behind a melody 
of memories. Sometimes their song 
is cut short and ends too early. But 
that doesn’t mean their music is any 
less sweet or that they left any less an 
impression...” – Linda Kage

“

Lt. Rawlings spoke about the most difficult subjects with ease. 
We recall the widely publicised caution he made to Ghanaians as 
recently as 2019 at the maiden AkpleZa (Akple festival) in Ho, where 
he warned that the government’s efforts at poverty reduction would 
yield little results if the average Ghanaian worker continues to grow 
a large family without taking his basic income into consideration. 
This was at a festival meant to celebrate the Ghanaian culture and 
values, yet he chose to speak about the consequences of having 
large families on the development of the nation. That was how much 
he cared about the concept. He highlighted that there was no sense 
for couples to have large families if they were not capable of looking 
after them, when they could rather have few children and educate 
them to become responsible citizens for the nation.

The former President also always condemned child marriage, 
defilement and the impregnation of under- age girls by grown men. 
To him, all these contribute to creating a vicious cycle of poverty 
among Ghanaians. He often urged married men to resort to the use 
of contraceptives to avoid unwanted pregnancies.

It was for this advocacy that the Senior Management of UNFPA in 
West and Central Africa sought and had the privilege of engaging 
with H.E. Jerry John Rawlings at their regional meeting in 2017 here 
in Ghana. Everyone who was present at that meeting has very fond 
memories of him in this regard.

Ghana has lost an illustrious son and arguably, in the world, and 
we cannot discount the part that Rawlings played in the making 
of a country like Ghana that most African countries look up to. He 
desired social transformation and development for the people of 
Ghana and his words and deeds only emphasised the importance of 
development for the people to him, even years after his presidency.
We have lost a leader, an advocate, a friend, a father and a brother. 
He was a man of many titles and we can agree that he indeed was 
one of his kind. As we strive to implement the Post Nairobi ICPD25 
commitments in Ghana, we will miss him dearly as an advocate 
who would never mince his words when talking about issues of 
development.

Fare Thee Well His Excellency J. J. Rawlings. Rest in perfect 
peace.
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